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Forward-Looking Statements. Our presentation today, including the slides contained herein, contains "forward-looking

statements" within the meaning of the Private Securities Litigation Reform Act of 1995. These statements are not historical facts

or guarantees of future performance and are based on management's assumptions and expectations, which are inherently subject

to difficult to predict uncertainties, risks and changes in circumstances. The use of words such as "intends,òñexpects,òñmay,ò

ñbelieves,òñshould,òñseeks,òñintends,òñplans,òñpotential,òñwill,òñprojects,òñestimates,òñanticipatesòor similar expressions

generally identify forward-looking statements. However, these words are not the exclusive means of identifying such statements,

and any statements that refer to expectations, beliefs, plans, predictions, projections, forecasts, objectives, assumptions, models,

illustrations, profiles or other characterizations of future events or circumstances are forward-looking statements, including without

limitation statements relating to future revenues, expenses, margins, performance, profitability, cash flows, net income/(loss),

earnings per share, growth rates and other measures of results of operations (such as adjusted EBITDA) and future growth

prospects for TripAdvisorôsbusiness. Actual results and the timing and outcome of events may differ materially from those

expressed or implied in the forward-looking statements for a variety of reasons, including, among others, those discussed in the

ñRiskFactorsòsection of our Quarterly Report on Form 10-Q. Except as required by law, we undertake no obligation to update any

forward-looking or other statements in this presentation, whether as a result of new information, future events or otherwise.

Investors are cautioned not to place undue reliance on forward-looking statements.

Non-GAAP Measures. This presentation also includes discussion of both GAAP and non-GAAP financial measures. Important

information regarding TripAdvisorôsdefinitions and use of these measures, as well as reconciliations of the non-GAAP financial

measure to the most directly comparable GAAP financial measure are included in the earnings release reporting our third quarter

2018 financial results and supplemental financial information, which are available on the Investor Relations section of our website:

www.tripadvisor.com, and in the ñNon-GAAP Reconciliationsòsection of this document. These non-GAAP measures are intended

to supplement, and are not a substitute for comparable GAAP measures. Investors are urged to consider carefully the comparable

GAAP measures and reconciliations.

Industry / Market Data. Industry and market data used in this presentation have been obtained from industry publications and

sources as well as from research reports prepared for other purposes. We have not independently verified the data obtained from

these sources and cannot assure you of the dataôsaccuracy or completeness.



Q3 Highlights

1. Revitalized Hotel segment profit growth

V Hotel segment adjusted EBITDA nearly doubled and margins >30% for the first time since 2016

2. Hotel product and marketing efforts coalescing nicely 

V Revenue per hotel shopper growth turned positive

3. All key businesses improved or accelerated

V Click-based revenue growth improved sequentially to nearly flat in Q3

V Experiences + Restaurants growth accelerated

Strong Q3 results from continued solid execution

Hotel Non-Hotel Consolidated

-2% +20% +4%

+94% +7% +54%

32% 31% 32%

N/A(2) N/A(2) +176%

Revenue

Adjusted EBITDA(1)

Adjusted EBITDA Margin

GAAP Net Income

y/y % change

Q3 Results

(1) Adjusted EBITDA is our segment profit measure and is defined as net income plus: (1) provision for income taxes; (2) other income (expense), net; (3) depreciation of property and equipment, including amortization of internal use software and 

website development; (4) amortization of intangible assets; (5) stock-based compensation and other stock-settled obligations; (6) goodwill, long-lived asset and intangible asset impairments, and (7) other non-recurring expenses and income.

(2) TripAdvisor does not calculate or report net income by segment
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-24%

-6%

ñMid-
twenties 
growthò

We have revitalized profit growth this year

(in $ millions, except percentages)

(1) Adjusted EBITDA is our segment profit measure and is defined as net income plus: (1) provision for income taxes; (2) other income (expense), net; (3) depreciation of property and equipment, including amortization of internal use software and 

website development; (4) amortization of intangible assets; (5) stock-based compensation and other stock-settled obligations; (6) goodwill, long-lived asset and intangible asset impairments, and (7) other non-recurring expenses and income. 

(2) We have not reconciled adjusted EBITDA guidance to projected GAAP net income (loss) because we do not provide guidance on GAAP net income (loss) or the reconciling items between adjusted EBITDA and GAAP net income(loss), as a result 

of the uncertainty regarding, and the potential variability of, certain of these items. Accordingly, a reconciliation of the non-GAAP financial measure guidance to the corresponding GAAP measure is not available without unreasonable effort.

Consolidated Adjusted EBITDA(1) and adjusted EBITDA growth

Consolidated Adjusted EBITDA growthConsolidated Adjusted EBITDA

(2)



More exciting progress since last yearôs investor meeting 

INNOVATE REPURCHASE

$
OPTIMIZE IMPROVE DIVERSIFY

Aligned product 

and marketing 

on driving 

partner value 

and deepening 

consumer 

relationship

Hotel 

monetization, 

click-based 

revenue, profit 

growth all 

improving 

Strong Non-Hotel 

growth from 

Experiences & 

Restaurants; 

Newer media 

advertising 

products getting 

traction

Launched 

immersive ñNew 

TripAdvisorò 

experience

Repurchased 

2.6M shares at 

$38.73 per 

share in 1H18



TripAdvisor is central player in 
massive travel market that is 
shifting online

V $1.6 trillion(1) global travel market opportunity and 

growing

V Travel bookings shifting online; ad dollars are 

following

VTripAdvisorôs content and community drives brand 

loyalty and significant influence on travel commerce

V Building a more engaging, end-to-end user 

experience 

V Positioned well for long-term profitable growth

(1) Estimated 2017 total travel market size, according to Phocuswright Researchôs ñThe State of Digital Travel 2017ò 


