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Cautionary Note Regarding Forward-Looking Statements

This Annual Report on Form 10-K contains “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995,
principally, but not only, in the sections entitled “Risk Factors” and “Management’s Discussion and Analysis of Financial Condition and Results of Operations.”
We caution investors that any forward-looking statements in this report, or which management may make orally or in writing from time to time, are based on
management’s beliefs and on assumptions made by, and information currently available to, management. When used, the words “anticipate,” “believe,” “could,”
“estimate,” “expect,” “intend,” “may,” “might,” “plan,” “project,” “result” “should,” “will,” and similar expressions which do not relate solely to historical
matters are intended to identify forward-looking statements. Such statements are subject to risks, uncertainties and assumptions and are not guarantees of future
performance, which may be affected by known and unknown risks, trends, uncertainties and factors that are beyond our control. Should one or more of these risks
or uncertainties materialize, or should underlying assumptions prove incorrect, actual results may differ materially from those anticipated, estimated or projected
by the forward-looking statements. We caution you that, while forward-looking statements reflect our good faith beliefs when we make them, they are not
guarantees of future performance and are impacted by actual events when they occur after we make such statements. We expressly disclaim any responsibility to
update our forward-looking statements, whether as a result of new information, future events or otherwise. Accordingly, investors should use caution in relying on
past forward-looking statements, which are based on results and trends at the time they are made, to anticipate future results or trends.

Some of the risks and uncertainties that may cause our actual results, performance or achievements to differ materially from those expressed or implied by
forward-looking statements include, among others, the following:
 

 
•  If we are unable to continue to increase visitors to our websites and to cost-effectively convert these visitors into repeat users or contributors, our

advertising revenue could decline.
 

 
•  If we are not able to successfully expand our social integration and member acquisition efforts with social media, including Facebook, Twitter and

other social sharing platforms, our ability to grow and maintain engagement with our user base could be negatively impacted.
 

 •  Our businesses could be negatively affected by changes in search engine algorithms and dynamics, or search engine disintermediation.
 

 
•  Declines or disruptions in the travel industry, as a result of global economic conditions or otherwise, could adversely affect our businesses and

financial performance.
 

 •  We derive substantially all of our revenue from advertising and any significant reduction in spending by advertisers could harm our business.
 

 
•  Changes we make to our business model, including a transition to a hotel metasearch display, may impact our advertising revenue in ways that we do

not expect, and the timing of these transitions may be longer than expected.
 

 
•  We rely on a relatively small number of significant advertisers, including Expedia, and any reduction in spending by or loss of those advertisers

could seriously harm our business.
 

 
•  We rely on the value of our brand and consumer trust in our brand, and the costs of maintaining and enhancing brand awareness, including through

social and traditional media, are increasing.
 

 
•  We face competition from companies and websites that collect travel-related content, which could divert traffic from our websites causing financial

harm to us.
 

 
•  Some of our customers, including some of our click-based advertising partners, are also our competitors, and the consolidation of our competitors

and our partners may affect our competitiveness and partner relationships.
 

 
•  We are dependent upon the quality of traffic in our network to provide value to online advertisers, and any failure in our quality control could have a

material adverse effect on the value of our websites to our advertisers and adversely affect our revenue.
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The risks set forth above are not exhaustive. Please refer to the section entitled “Part I, Item 1A. Risk Factors.” Moreover, we operate in a very competitive
and rapidly changing environment. New risk factors emerge from time to time and it is not possible for management to predict all such risk factors, nor can we
assess the impact of all such risk factors on our business or the extent to which any factor, or combination of factors, may cause actual results to differ materially
from those contained in any forward-looking statements. Given these risks and uncertainties, investors should not place undue reliance on forward-looking
statements as a prediction of actual results. Investors should also refer to our quarterly reports on Form 10-Q for future periods and current reports on Form 8-K
as we file them with the Securities and Exchange Commission, or the SEC, and to other materials we may furnish to the public from time to time through Forms
8-K or otherwise, for a discussion of risks and uncertainties that may cause actual results, performance or achievements to differ materially from those expressed
or implied by forward-looking statements. We expressly disclaim any responsibility to update any forward-looking statements to reflect changes in underlying
assumptions or factors, new information, future events, or otherwise, and you should not rely upon these forward-looking statements after the date of this report.
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PART I
 

Item 1. Business

Overview

We are the world’s largest online travel company, empowering users to plan and have the perfect trip. Our travel research platform aggregates reviews and
opinions from our community about destinations, accommodations (including hotels, resorts, motels, bed and breakfasts, or B&Bs, specialty lodging and vacation
rentals), restaurants and activities throughout the world through our flagship TripAdvisor brand. Our branded websites include tripadvisor.com in the United
States and localized versions of the website in 29 other countries, including in China under the brand daodao.com. Our-branded websites globally have received
more than 60 million unique visitors (according to July 2012 comScore), and we have built a base of more than 44 million marketable members, which are
members we have permission to email on a regular basis, and we feature over 75 million reviews and opinions. Beyond travel-related content, our websites also
include links to the websites of our customers, including travel advertisers, allowing travelers to directly book their travel arrangements. In addition to the
flagship TripAdvisor brand, we now manage and operate 20 other travel brands, connected by the common goal of providing comprehensive travel planning
resources across the travel sector.

Corporate Background

The original TripAdvisor business was founded in February 2000 and was acquired by IAC/InterActiveCorp, or IAC, in April 2004. In August 2005, IAC
spun-off its portfolio of travel brands, including TripAdvisor, into a separate company under the newly-formed Delaware corporation, Expedia, Inc., or Expedia.
On December 20, 2011, Expedia completed the spin-off of TripAdvisor as described in more detail in the section entitled “Management’s Discussion and
Analysis of Financial Condition and Results of Operations—Overview—Spin-Off”.

Evolution of TripAdvisor-Branded Websites

Since the initial launch of the U.S.-based tripadvisor.com website in November 2000, TripAdvisor-branded websites have been added in the following
locations:
 
Website   Target Location   Language   Launch Date
tripadvisor.com.eg   Egypt   Arabic   June 2011
tripadvisor.com.my   Malaysia   English   March 2011
tripadvisor.tw   Taiwan   Chinese (Traditional)   February 2011
tripadvisor.com.ar   Argentina   Spanish   December 2010
tripadvisor.co.id   Indonesia   Bahasa   November 2010
tripadvisor.gr   Greece   Greek   October 2010
tripadvisor.ru   Russia   Russian   October 2010
th.tripadvisor.com   Thailand   Thai   August 2010
tripadvisor.co.kr   South Korea   Korean   August 2010
tripadvisor.com.sg   Singapore   English   August 2010
pl.tripadvisor.com   Poland   Polish   March 2010
no.tripadvisor.com   Norway   Norwegian   March 2010
tripadvisor.com.au   Australia   English   March 2010
tripadvisor.com.tr   Turkey   Turkish   December 2009
tripadvisor.com.mx   Mexico   Spanish   December 2009
tripadvisor.dk   Denmark   Danish   December 2009
tripadvisor.ca   Canada   English   August 2009
tripadvisor.se   Sweden   Swedish   April 2009
tripadvisor.nl   Netherlands   Dutch   April 2009
daodao.com   China   Chinese (Simplified)   April 2009
tripadvisor.com.br   Brazil   Portuguese   April 2009
tripadvisor.jp   Japan   Japanese   October 2008
tripadvisor.in   India   English   August 2008
tripadvisor.es   Spain   Spanish   January 2006
tripadvisor.it   Italy   Italian   January 2006
tripadvisor.de   Germany   German   January 2006
tripadvisor.fr   France   French   January 2006
tripadvisor.co.uk   United Kingdom   English   November 2005
tripadvisor.ie   Ireland   English   November 2005
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Other Travel Brands and Websites

In addition to the flagship TripAdvisor-branded websites, we have also acquired and launched numerous other travel brands, connected by the common
characteristic of providing travelers with valuable planning resources across the travel sector. These brands have expanded our reach, product breadth and appeal
to domestic and international advertisers.

Brands acquired include:
 
Website   Date Acquired   Key Focus
wanderfly.com   October 2012   Website and mobile application for discovering and sharing personalized travel recommendations.
whereivebeen.com

  

July 2011
  

Website and social platform with a detailed interactive world map that lets users share where they
have been, lived, and want to go.

everytrail.com
  

February 2011
  

Mobile application and website for collecting and sharing geo-tagged user-generated travel
content, such as walking tours and itineraries.

holidaylettings.co.uk   June 2010   A leading U.K.-based vacation rental site, featuring properties listed globally.
kuxun.cn   October 2009   Travel metasearch engine operating in China.
flipkey.com

  

August 2008
  

A vacation rental website featuring a large collection of vacation rental guest reviews on vacation
rental properties around the world.

onetime.com
  

June 2008
  

Comparison shopping travel website that allows travel shoppers to conduct itinerary-based, multi-
site searches for flights, hotels, cruises, vacations, and car rentals.

virtualtourist.com
  

June 2008
  

Travel-oriented community website featuring user-contributed travel guides for locations
worldwide.

airfarewatchdog.com
  

March 2008
  

Provides up-to-date airline deals that have been researched and verified by a team of dedicated
airfare experts.

holidaywatchdog.com   January 2008   U.K.-based website for traveler reviews on hotels and destinations focusing on the Mediterranean.
cruisecritic.com

  

May 2007

  

A community of avid and first-time cruisers who enjoy the fun of planning, researching and
sharing their passion for cruising. Cruise Critic offers objective cruise reviews written by expert
travel writers and members.

independenttraveler.com
  

May 2007
  

A traveler’s exchange that features practical travel resources for a community of international
travelers who enjoy the adventure of independent travel.

seatguru.com
  

March 2007
  

Features aircraft seat maps, seat reviews, and a color-coded system to identify superior and
substandard airline seats.

bookingbuddy.com
  

February 2007
  

Travel shopping website that gives travelers easy access to airfare, hotel, car rental, cruise,
vacation rental, and vacation deals, plus prices from selected travel sites.

smartertravel.com

  

February 2007

  

One of the largest online travel resources of independent expert advice for the budget-conscious
traveler. The SmarterTravel editorial staff provides advice and analysis to help travelers find the
best deals and get the most value from their trips.

travelpod.com   December 2006   Pioneering travel blog website.
travel-library.com   September 2006   Travel website with user-generated reviews.
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Brands developed internally and launched as of December 31, 2012 include:
 
Website   Date Launched   Key Focus

tingo.com
  

March 2012
  

The first hotel booking site that automatically rebooks hotel rooms at a lower price if the rate drops
and automatically refunds the difference to the travelers’ credit cards.

sniqueaway.com

  

September 2010

  

U.S.-based members-only flash sale website, providing exclusive limited time access to deals on top
hotels at deep discounts. This members-only website offers limited-time discounts exclusively on
traveler-endorsed properties that have received a minimum four out of five-star rating (or its
equivalent for smaller properties) on tripadvisor.com.

familyvacationcritic.com
  

June 2009
  

Reviews of family-friendly hotels, resorts, destinations and attractions, written by experienced
family travel experts.

Industry

We operate in the online advertising sector of the global travel industry. As a result, we are impacted by trends in the global travel industry, the online travel
market and online advertising.

Global Travel Industry

According to the PhoCusWright, gross bookings in the global travel industry are expected to be greater than $1.1 trillion in 2013. Recent historical trends
show that, each year, an increasing percentage of global travel spending has been conducted online through supplier websites and online travel agencies. We
believe that this trend will continue as online penetration continues, as more consumers gain broadband access to the Internet, as smartphone, tablets and other
mobile computing devices continue to proliferate, and as travel grows along with an expanding middle class in certain developing countries like China and India.

Online Travel Market

According to the International Data Corporation, or IDC, New Media Market Model, the travel industry represented half of all global e-Commerce
transactions in 2012. On the other hand, only 19% of the approximately $41 billion spent on travel advertising is spent online. We believe that the Internet will
continue to become even more integral to the travel-planning process due to increasing worldwide online penetration, particularly given the capabilities that the
Internet provides travelers, including the ability to refine searches, compare destinations and view real-time pricing.

Online Advertising

According to the IDC New Media Market Model, the global online advertising market is growing and is projected to exceed $130 billion by 2014, as more
and more advertisers continue to shift their spending from offline to online channels, mirroring the trend in consumer media consumption generally. For travel
specifically, IDC estimates that annual expenditures for global mobile internet travel advertising in 2013 will be close to $15 billion. Given the size of the travel
market, we believe that travel providers and travel related advertisers are, and will continue to be, motivated to devote significant resources to advertise their
travel products and services. In addition, as more and more travel transactions are conducted online generally, we believe that an increasing amount of travel
advertising spending will migrate from traditional offline advertising channels to online advertising opportunities.

Key Strengths

Just over a decade ago, travel research and planning was largely conducted with the assistance and guidance of a personal travel agent or advice from
friends and family. Consumers had no single resource to access recent
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and comprehensive destination, lodging, restaurant and attraction feedback and information. We were founded with the goal of providing an online resource based
on user-generated content to prospective travelers. By using the power of the Internet to create transparency in the travel planning process with a comprehensive
online resource for travel information, we have democratized the travel research and planning process. For any customer with access to the Internet, whether
through their desktop, smartphone or tablet devices, we provide the ability and information to plan and have the perfect trip.

In order to achieve our goals, we leverage our key assets—a robust community of users, rich user-generated content, technology and a commitment to
continuous innovation and global reach as follows:
 

 

•  Robust Community of Users. TripAdvisor-branded sites offer benefits to our many constituents, the totality of which combines to create a vibrant
community. By providing an interactive forum to share travel experiences, we allow the voice of our large, highly engaged community of travelers to
influence travel purchase decision-making during the trip-planning phase. To ease planning, we enable consumers to research pricing and availability
from third-party travel booking sites. To facilitate better travel experiences for consumers and to create a feedback loop between the hospitality
industry and individual travelers, we allow hospitality management representatives to respond to reviews of their properties on our website. We
believe that the robust feedback loop created on TripAdvisor-branded websites and the volume of reviews generated on TripAdvisor-branded
websites provides a sustainable advantage over competitors. We believe that we have the largest breadth of content in our markets, and that, because
of this breadth, travelers gravitate to TripAdvisor-branded websites to research their travel plans. After completing their trip, consumers can return to
our websites to write reviews to give back to the community that helped them plan their trip. Through this cycle, more content is generated, which
drives community, traffic, loyalty and higher search engine rankings, all of which leads to further content creation.

 

 

•  Rich User-Generated Content. We believe that the best travel content comes from the wisdom and insight of a robust community of travelers. We
leverage user-generated content to power travel planning by allowing members to create reviews and share opinions on hundreds of thousands of
accommodations, destinations, attractions and restaurants. As evidenced by the growth of our business, this type of travel planning has been
embraced by travelers. For example, in July 2006, we hosted more than 5 million user reviews and opinions with respect to approximately 220,000
hotels and attractions. Currently, TripAdvisor-branded websites provide consumers with over 75 million user reviews and opinions with respect to
more than 670,000 hotels and accommodations and over 1.2 million restaurants and attractions in more than 120,000 destinations throughout the
world. On average, our users are currently adding more than 60 pieces of content every minute. To promote an enthusiastic reviewer community, we
have launched several programs to recognize reviewer contributions, including site badges, helpful vote recognition, and other community-focused
features, all of which highlight the active and helpful reviews and opinions available throughout the TripAdvisor community.

 

 

•  Technology and Innovation. We focus heavily on speed-to-market and product innovation in order to create a richer experience for travelers, and our
team deploys weekly engineering releases with new products and features. Some recent examples of this product innovation include our recent
development of a hotel metasearch product, which makes it even easier for users to research and plan their perfect trip on TripAdvisor; Facebook
integration including Facebook Connect and Open Graph, which allows travelers to see their friend’s travel experiences on TripAdvisor and share
their own content with their friend network; and friend-of-a-friend review highlighting, which expands the number of friend-connected reviews a
user will see; hotel “style” buttons, which make it easier for users to find the right hotel for their particular travel needs. We are also continuing to
invest heavily in the rapidly growing mobile channel, releasing 60 new mobile city guides this past year to bring coverage up to 80 of the most
popular cities globally; adding menus to restaurant pages and bookable tickets to attractions pages; releasing hotel pricing and availability
improvements; and integrating Facebook login into our industry-leading mobile websites as well as tablet and smartphone applications
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that are currently available in 20 languages. Our innovation also extends to content syndication and review collection partnerships, as we leverage
our technology and content for the benefit of other websites. In addition, we expend significant efforts with respect to manual and electronic fraud
detection in order to maintain the quality and authenticity of user reviews, and have clear posting guidelines for user content submission.

 

 

•  Global Reach. We maintain a global presence both through the reach of our global portfolio of 30 websites and through our in-market staffing in
more than ten countries. We have TripAdvisor branded websites in 30 countries and 21 languages at December 31, 2012, including in China under
the brand daodao.com. We have over 120 million review translations, and we are committed to continuing to improve the in-country user experience
and the local content coverage for all of our points-of-sale. As of December 31, 2012, we had approximately 650 employees based outside of the
United States. We believe that our core TripAdvisor platform and many of our other brands are uniquely positioned to appeal to travelers globally, in
that they strive to provide universally-relevant content and community.

Our Strategy

In expanding our global reach, we leverage significant investments in technology, operations, brand-building, and advertiser and other partner relationships.
For example, we are able to aggregate a large base of consumer reviews, in a variety of languages, across our global core platform. We expect to continue
leveraging this investment when launching additional points of sale in new countries, introducing new product features and adding new business model offerings.
 

 

•  Investment in Technology. We believe that our ability to continue to innovate by providing additional functionality to our main Internet sites, while
at the same time continuing to extend that functionality to additional platforms such as smartphones and tablets, will enable us to continue providing
an industry-leading user experience. We have a strong culture of speed-to-market with our innovations. By innovating and releasing updates quickly,
we believe that we can continue to grow our site visitors and over 75 million reviews and opinions, increase revenue and effectively compete with
our competitors.

 

 

•  Social Platform. We intend to continue to expand our social integration and member acquisition efforts with social media, including Facebook,
Twitter and other social sharing platforms. We believe that this integration will enable us to continue to grow and maintain engagement with our user
base and increase our content. For example, when searching for a hotel on TripAdvisor, users can see which hotels their Facebook friends and
friends-of-friends have visited and reviewed. Users can share their reviews and ratings with their friends and publish their activity to their timelines.
Users can also update their travel map and rate new experiences on Facebook.

 

 

•  Metasearch. We have offered a flight metasearch product since 2009 expanding internationally to 19 points of sale in 2012. In 2012, we invested in
building a hotel metasearch product for our smartphone platforms and we currently plan to roll out our hotel metasearch product on our desktop and
tablet platforms during the next three to six months. A metasearch display is an interface that shows hotel or flight availability and pricing
information from multiple sources, without requiring the user to visit another website. We expect to continue to develop our metasearch capabilities,
because we believe that by showing users real-time pricing and availability wherever possible across our global points of sale, we can provide a
better user experience while delivering highly qualified leads to our advertising partners.

 

 

•  Investment in Search Engine Marketing. One of the ways that we look to penetrate new markets is to leverage our expertise in search engine
marketing, or SEM. SEM is a form of Internet marketing that involves the promotion of websites by increasing their visibility in search engine
results pages through the use of paid placement, contextual advertising, and paid inclusion. In certain markets we may bid on keywords to break even
or at a loss in order to drive traffic, build our brand, gain more users to our product, collect content and scale more quickly. We think SEM is an
important channel because it delivers a significant number of brand impressions and can be a cost-effective method to get people to try our sites.
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•  Enhance International Offerings. We are focused on strengthening our broad global footprint. We are continuing to improve localization and grow
our user base in Europe, Asia and South America, especially in emerging markets, such as Brazil, Russia and China. These and the other newer sites
in Asia-Pacific represent a longer-term opportunity for us. We believe that China represents a large international opportunity for our business. We
currently have two lead product offerings in the Chinese market—DaoDao and Kuxun—both headquartered in Beijing. We continue to invest heavily
and operate at a loss in the Chinese market.

 

 
•  Acquisitions. We have a history of successfully acquiring and integrating companies that expand our footprint either geographically or in market

sectors that are complementary to our flagship properties. We intend to continue to seek acquisition targets.

Business Model

We derive substantially all of our revenue from the sale of advertising, primarily through click-based advertising and, to a lesser extent, display-based
advertising. The remainder of our revenue is generated through a combination of subscription-based offerings, selling room nights on our transactional sites
SniqueAway and Tingo, and other revenue including content licensing. In the year ended December 31, 2012, we earned $588 million of revenue from click-
based advertising, $94 million in revenue from display-based advertising and $81 million in revenue from subscription-based offerings, transaction revenue and
other revenue.
 

 

•  Click-Based Advertising Revenue. Our largest source of revenue is click-based advertising, which includes links to our partners’ booking sites and
contextually-relevant branded and unbranded textlinks. Our click-based advertising partners are predominantly online travel agencies and direct
suppliers in the hotel, airline and cruise product categories. Click-based advertising is generally priced on a cost-per-click, or CPC, basis, with
payments from advertisers based on the number of users who click on each type of link. Most of our click-based advertising contracts can be
terminated by the advertisers at will or on short notice.

 

 

•  Display-Based Advertising Revenue. We earn revenue from a variety of display-based advertising placements on our websites through which our
advertising partners can promote their brands in a contextually-relevant manner. While our display-based advertising clients are predominately direct
suppliers in the hotel, airline and cruise categories and online travel agencies, we also accept display advertising from marketing organizations,
casinos, resorts and attractions, as well as advertisers from non-travel categories. We generally sell our display-based advertising on a cost per
thousand impressions, or CPM, basis. Our display-based advertising products also include a number of custom-built products including the
sponsorship of certain site features and functionality, as well as certain customized co-branded features.

 

 

•  Subscription-Based, Transaction and Other Revenue. We offer advertising via a subscription model that is sold for a flat fee per time period.
Managed by our TripAdvisor for Business division, this advertising product, Business Listings, is currently offered to hotels, B&Bs and other
specialty lodging properties and allows subscribers to list a website URL, email address and phone number on TripAdvisor-branded websites as well
as to post special offers for travelers. Our Vacation Rentals product allows individual vacation property owners and property managers to pay a
subscription fee to list properties on our Holiday Lettings and FlipKey websites, as well as on select TripAdvisor-branded websites. Other sources of
revenue include selling room nights on our transactional sites, SniqueAway and Tingo, as well as content licensing arrangements with third-party
sites.
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Strategic Relationships

Click-Based Advertisers

We have click-based advertising relationships with the vast majority of the leading online travel agencies globally as well as a variety of other travel
suppliers pursuant to which these companies purchase traveler leads from us, generally on a CPC basis. For the year ended December 31, 2012, approximately
$204 million, or 27%, of our total revenue was derived from Expedia businesses. At the time of the spin-off from Expedia, or the Spin-Off, new commercial
arrangements with Expedia-owned brands, including Expedia.com and Hotels.com were implemented. For a discussion of these commercial arrangements, see
“Note 16—Related Party Transactions” in the notes to our consolidated and combined financial statements. For the year ended December 31, 2012, our two most
significant advertising customers accounted for a combined 48% of total revenue. These and our other click-based advertising relationships are strategically
important to us and most can be terminated by the advertiser at will or on short notice.

Content-Related Partnerships

We have a content licensing program utilized by over 575 partners across the world, including hotel chains, online travel agents, tourist boards, airlines and
media sites. TripAdvisor also distributes its content through self-service HTML widgets, which are used on the websites of hotels, restaurants, attractions and
destination marketing organizations. These products, which are available at no cost in the TripAdvisor Management Center, allow businesses and destinations to
promote themselves by displaying their TripAdvisor ratings, reviews and awards. TripAdvisor widgets are presently found on more than 70,000 unique domains
around the globe, reaching over 300 million people per month. Partners benefit from our user-generated content, such as reviews, ratings, photos and traveler
forums. In addition we power review collection for a growing number of partners such as Accor Hotels, Wyndham Hotel Group and Easytobook.com, enabling
them to proactively collect reviews from their own customers post-stay in their own branded environment. We have also developed partnerships with mobile
carriers and device manufacturers.

Syndication Partners

We also syndicate our click-based advertising to third-party websites. The largest such syndication relationship is with Yahoo! Travel Guides, pursuant to
which we provide “show prices” advertising on the Yahoo! Travel Guides’ hotel pages.

Marketing and Promotions

Our marketing programs are intended to build and maintain the value of our brands, promote consumer engagement and contributions, drive qualified
clicks to our partners and strategically position our brands in the market. Our long-term success depends on our continued ability to maintain and increase the
overall number of consumers flowing through our brand in a cost-effective manner, as well as our ability to attract consumers who will share their own content
from their trips. Our marketing channels include SEM and search engine optimization. We also utilize customer relationship marketing in which we send relevant
and engaging traveler communications to our members via email. We have a robust global public relations program that yields placements on a constant basis in
major print and online publications. We continue to look for new ways to build brand awareness and expand new channels, which may include traditional media
and social media channels including Facebook and Twitter to deepen customer engagement. We syndicate our content so that other sites can feature TripAdvisor
branding and content. Lastly, marketing and product development initiatives are closely tied. We are constantly creating helpful features and functionality so that
our consumers can discover more relevant travel and review content that they want to talk about and share with their friends.
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Operations and Technology

We have assembled a team of highly skilled software engineers, computer scientists, data scientists, network engineers, and systems engineers whose
expertise spans a broad range of technical areas, including a wide variety of open source operating systems, databases, languages, analytics, networking, scalable
web architecture, operations, and warehousing technologies. We make significant investments in product and feature development, data management and
personalization technologies, scalable infrastructures, networking, data warehousing, and search engine technologies. The TripAdvisor branded websites are
powered primarily using Java programming language.

Our systems infrastructure, web and database servers for TripAdvisor branded websites are housed at two geographically separate facilities and have
multiple communication links as well as continuous monitoring and engineering support. Each facility is fully self-sufficient and operational with its own
hardware, networking, software, and content, and is structured in an active/passive, fully redundant configuration. Substantially all of our software components,
data, and content are replicated in multiple datacenters and development centers, as well as being backed up at offsite locations. Our systems are monitored and
protected though multiple layers of security. Several of our individual subsidiaries and businesses, including our subsidiaries in China, have their own data
infrastructure and technology teams.

Competition

We face competition for users, advertisers and travel reviews. Our primary competitors include large search engines, such as Google, Microsoft’s Bing,
Yahoo! and Baidu, and online travel agencies such as Expedia and Priceline, and their respective subsidiaries. We also compete with a wide range of other
companies, including, among others, Facebook, Inc., Airbnb, Inc., Ctrip.com International, Ltd., HolidayCheck AG, HomeAway.com, Inc., Kayak Software
Corporation, Qunar.com Information Technology Co. Ltd., trivago GmbH and Yelp, Inc. Certain of the companies we do business with, including some of our
click-based advertising partners, are also our competitors. The consolidation of our competitors and partners, including Expedia (through its investment in
trivago) and Priceline (through its announced acquisition of Kayak), may affect our competitiveness and partner relationships. As the market evolves for online
travel content and the technology supporting it, including new platforms such as smartphone and tablet computing devices, we anticipate that the existing
competitive landscape will change and new competitors may emerge.

Competition for Content and Travel Reviews

We are the world’s largest global platform for travel-related reviews and opinions. We face competition in the travel review space from online travel
agencies, such as Expedia and Priceline and their respective subsidiaries, which solicit reviews from travelers who book travel on their websites. Moreover,
networks with significant installed user bases such as Google (for example, via Google + Local and Google Hotel Finder) have begun to, and other networks or
platforms, like Facebook, could choose to, compete more directly with us by attracting and accumulating user-generated travel reviews and opinions or may
pursue the acquisition of travel-related content directly from consumers.

Competition for Users

In the competition to attract users, we rely on our ability to acquire traffic through offline brand recognition and brand-direct efforts such as email and
online search, whether unpaid or paid. Unpaid search is sometimes referred to as search engine optimization, or SEO, which is the practice of developing websites
with relevant and current content that rank well in “organic,” or unpaid, search engine results. SEO can be affected by a number of factors including competitive
site content, changes to our website architecture and page designs, changes to search engine ranking algorithms, or changes to display ordering in search engine
results such as preferred placement for internal products offered by search engines. SEM is a form of Internet marketing that involves the promotion
of websites by increasing their visibility in search engine results pages through the use of paid
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placement, contextual advertising, and paid inclusion. SEM is a competitive marketplace with competitors continually updating their traffic acquisition strategies
and economic models across a large number of keywords and markets.

Competition for Advertisers

We compete with search engines, such as Google, Bing, and Yahoo!, online media companies and ad networks, as well as offline advertising sources, such
as television and print media, for travel supplier, online travel agency and other travel-related advertising budgets. These competitors have large client bases and
significantly greater resources than we have and competition from these parties could cause us to lose advertising customers or shares of advertising expenditures.
However, we believe that our large audience of highly-qualified, highly-engaged users makes TripAdvisor an important strategic buy for online travel agents and
hotel partners.

Intellectual Property

Our intellectual property, including patents, trademarks, copyrights, domain names, trade dress, proprietary technology and trade secrets, is an important
component of our business. We rely on our intellectual property rights in our content, proprietary technology, software code, ratings indexes, databases of reviews
and forum content, images, videos, graphics and brands. We have acquired some of our intellectual property rights through licenses and content agreements with
third parties. These licenses and agreements may place restrictions on our use of the intellectual property.

We protect our intellectual property by relying on our terms of use, confidentiality procedures and contractual provisions, as well as on international,
national, state and common law rights. In addition, we enter into confidentiality and invention assignment agreements with employees and contractors, and
confidentiality agreements with other third parties. We protect our brands by pursuing the trademark registration of our core brands, such as TripAdvisor and the
Owl Logo, maintaining our trademark portfolio, securing contractual trademark rights protection when appropriate, and relying on common law trademark rights
when appropriate. We also register copyrights and domain names as deemed appropriate. Additionally, we protect our trademarks, domain names and copyrights
with an enforcement program and the use of intellectual property licenses.

We have considered, and will continue to consider, the appropriateness of filing for patents to protect future inventions, as circumstances may warrant.
However, many patents protect only specific inventions and there can be no assurance that others may not create new products or methods that achieve similar
results without infringing upon patents owned by us.

Regulation

We are subject to a number of United States federal and state and foreign laws and regulations that affect companies conducting business on the Internet,
many of which are still evolving and being tested in courts, and could be interpreted in ways that could harm our business. These may involve user privacy, libel,
rights of publicity, data protection, content, intellectual property, distribution, electronic contracts and other communications, competition, protection of minors,
consumer protection, taxation and online payment services. In particular, we are subject to United States federal and state and foreign laws regarding privacy and
protection of user data. Foreign data protection, privacy, and other laws and regulations are often more restrictive than those in the United States. United States
federal and state and foreign laws and regulations are constantly evolving and can be subject to significant change. In addition, the application and interpretation
of these laws and regulations is often uncertain, particularly in the new and rapidly-evolving industry in which we operate. There are also a number of legislative
proposals pending before the United States Congress, various state legislative bodies, and foreign governments concerning data protection which could affect us.
For example, a revision to the 1995 European Union Data Protection Directive is currently being considered by legislative bodies that may include more stringent
operational requirements for data processors and significant penalties for non-compliance.
 

11



Table of Contents

In addition, we provide advertising data and information and conduct marketing activities that are subject to United States federal and state consumer
protection laws that regulate unfair and deceptive practices, domestically and internationally. The United States and European Union have begun to adopt
legislation that regulates certain aspects of the Internet, including online editorial and user-generated content, user privacy, behavioral targeting and online
advertising, taxation, and liability for third-party activities.

United States federal, state and foreign governments are also considering alternative legislative and regulatory proposals that would increase regulation on
Internet advertising. It is impossible to predict whether new taxes or regulations will be imposed on our services, and whether or how we might be affected.
Increased regulation of the Internet could increase the cost of doing business or otherwise materially adversely affect our business, financial condition or
operational results.

Segment and Geographic Areas

We have one reportable segment. Segment and geographical information is contained in “Note 17— Segment Information” in the notes to our consolidated
and combined financial statements.

Employees

As of December 31, 2012, we had approximately 1,575 employees. Of these employees, approximately 925 were based in the United States. None of our
employees are represented by a labor union or are subject to a collective bargaining agreement. We believe that relations with our employees are good.

Seasonality

Expenditures by travel advertisers tend to be seasonal. Traditionally, our strongest quarter has been the third quarter, which is a key travel research period,
with the weakest quarter historically being the fourth quarter. However, adverse economic conditions or continued growth of our international operations with
differing holiday peaks may influence the typical trend of our seasonality in the future.

Additional Information

Company Website and Public Filings

We maintain a corporate website at www.tripadvisor.com. Except as explicitly noted, the information on our website, as well as the websites of our various
brands and businesses, is not incorporated by reference in this Annual Report on Form 10-K, or in any other filings with, or in any information furnished or
submitted to, the SEC.

We make available, free of charge through the Investor Relations section of our website, our Annual Reports on Form 10-K, Quarterly Reports on Form 10-
Q and Current Reports on Form 8-K, and amendments to those reports, filed or furnished pursuant to Sections 13(a) or Section 15(d) of the Securities Exchange
Act of 1934, as amended, as soon as reasonably practicable after they have been electronically filed with, or furnished to, the SEC.

Code of Ethics

We post our code of business conduct and ethics, which applies to all employees, including all executive officers, senior financial officers and directors, on
our corporate website at www.tripadvisor.com. Our code of business conduct and ethics complies with Item 406 of SEC Regulation S-K and the rules of
NASDAQ. We intend to disclose any changes to the code that affect the provisions required by Item 406 of Regulation S-K, and any waivers of the code of ethics
for our executive officers, senior financial officers or directors, on our corporate website.
 

12



Table of Contents

Item 1A. Risk Factors

An investment in our Common Stock involves risks. You should consider carefully the risks described below together with all of the other information
included in this Annual Report on Form 10-K. This Annual Report on Form 10-K contains forward-looking statements that contain risks and uncertainties.
Please refer to the section entitled “Cautionary Note Regarding Forward-Looking Statements” on page 1 of this Annual Report on Form 10-K in connection with
your consideration of the risk factors and other important factors that may affect future results described below.

If we or our partners are unable to successfully monetize our user traffic, or if our partners choose not to advertise with us, or choose to reduce their
spending with us, our financial performance could be materially adversely affected.

Even if we succeed in driving traffic to our websites, neither we nor our partners may be able to monetize this traffic or otherwise retain consumers. We
maintain relationships with our click-based advertising partners, predominantly online travel agencies and direct suppliers in the hotel and airline product
categories, and include their data and content in our search results. The loss of existing relationships with our partners, or an inability to continue to add new ones,
may result in our hotel metasearch display providing incomplete pricing, availability and other information, which could reduce user confidence and have an
adverse impact on traffic. A metasearch product is an interface that displays availability and pricing information from multiple sources on one page. Our revenues
are based significantly on CPC pricing and volume of clicks by our users. We expect that click volume may decrease as a result of our transition to hotel
metasearch display, but that CPC pricing levels will rise. To the extent that the expected increase in CPC pricing levels does not sufficiently offset the expected
drop in click volume, our financial performance may be materially adversely affected. We cannot guarantee that our partners will continue to advertise with us. If
our partners choose not to advertise with us, or choose to reduce their spending with us, our financial performance may be materially adversely affected.

If we are unable to continue to increase visitors to our websites and to cost-effectively convert these visitors into repeat users or contributors, our advertising
revenue could decline.

The primary asset that we use to attract traffic to our websites and convert these visitors into repeat users is the content created by users of our websites,
particularly such content’s volume, unique nature and organization. Our success in attracting users depends, in part, upon our continued ability to collect, create,
organize and distribute high-quality, commercially valuable content in a cost-effective manner at a scale that connects consumers with content that meets their
specific interests and enables them to share and interact with the content and supporting communities. There can be no assurances that we will continue to receive
content in a cost-effective manner or in a manner that timely meets rapidly changing consumer demand, if at all. Any failure to obtain such content could
adversely affect user experiences and reduce traffic driven to our websites, which would make our websites less attractive to advertisers. Any change in the cost
structure pursuant to which we obtain our content currently, or in travelers’ relative appreciation of user-based versus expert content, could negatively impact our
business and financial performance.

Our businesses could be negatively affected by changes in search engine algorithms and dynamics, or search engine disintermediation.

We rely heavily on Internet search engines such as Google, including through the purchase of travel-related keywords, to generate traffic to our websites.
We obtain a significant amount of traffic via search engines and, therefore, utilize techniques such as SEO and SEM to improve our placement in relevant search
queries. Search engines, including Google, frequently update and change the logic that determines the placement and display of results of a user’s search, such
that the purchased or algorithmic placement of links to our websites can be negatively affected. Moreover, a search engine could, for competitive or other
purposes, alter its search algorithms or results causing our websites to place lower in search query results. If a major search engine
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changes its algorithms in a manner that negatively affects our paid or unpaid search ranking, or if competitive dynamics impact the effectiveness of SEO or SEM
in a negative manner, our business and financial performance would be adversely affected, potentially to a material extent. Furthermore, our failure to
successfully manage our SEO and SEM strategies could result in a substantial decrease in traffic to our websites, as well as increased costs if we were to replace
free traffic with paid traffic.

In addition, to the extent that Google (including Google + Local and Google Hotel Finder) and ) Bing (including Bing Travel), or other leading search or
metasearch engines that have a significant presence in our key markets, disintermediate online travel agencies or travel content providers by offering
comprehensive travel planning or shopping capabilities, or refer those leads to suppliers directly, or to other favored partners, there could be a material adverse
impact on our business and financial performance. For example, during 2011, Google completed its acquisition of flight search technology company ITA
Software and separately made changes to its hotel search results, including both expanding and promoting the use of Google + Local. To the extent these actions
have a negative effect on our search traffic, our business and financial performance could be adversely affected.

Declines or disruptions in the travel industry could adversely affect our businesses and financial performance.

Our businesses and financial performance are affected by the health of the worldwide travel industry. Travel expenditures are sensitive to personal and
business discretionary spending levels and tend to decline or grow more slowly during economic downturns. Decreased travel expenditures could reduce the
demand for our services, thereby causing a reduction in revenue.

Most recently, beginning in 2008, domestic and global economic conditions deteriorated rapidly, resulting in increased unemployment and a reduction in
available budgets for both business and leisure travelers, which slowed spending on the services that we provide. The global economy remains in a fragile state
and may be adversely impacted by a number of negative economic developments including defaults on government debt, significant increases in fuel and energy
costs, tax increases and other matters that could reduce discretionary spending, continued tightening of credit markets, further declines in consumer confidence,
and policy missteps. Further weakness in the global economy could create uncertainty for travelers and suppliers, and result in reduced spending by advertisers.
These conditions could have a material adverse impact on our business and financial performance.

We derive substantially all of our revenue from advertising and any significant reduction in spending by advertisers could harm our business.

Most of our advertisers can generally terminate their contracts with us at any time or on very short notice. Advertisers will not continue to do business with
us if their investment in such advertising does not generate sales leads, customers, bookings, or revenue and profit on a cost-effective basis, or if we do not deliver
advertisements in an appropriate and effective manner. If we are unable to remain competitive and provide value to our advertisers, they will likely stop placing
ads on our websites, which would harm our revenues and business. In addition, we cannot guarantee that our current advertisers will fulfill their obligations under
existing contracts, continue to advertise beyond the terms of existing contracts or enter into any additional contracts with us.

Expenditures by advertisers also tend to be cyclical, subject to variation based on budgetary constraints, project cancellation or delay, and to reflect overall
economic conditions and buying patterns. If we are unable to generate advertising revenue due to factors outside of our control, our business and financial
performance would be adversely affected.

Click-based advertising accounts for the majority of our advertising revenue. Any changes we make to our business model, including a transition to a hotel
metasearch display, may impact our advertising revenue in ways
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that we do not expect. If our partners do not receive the benefits they expect from their advertising spend with us, they may reduce their spending. In addition, if
new, more effective advertising models were to emerge, there can be no assurance that we will have the ability to offer these models, or offer them in an effective
manner. To the extent new technology platforms, such as smartphone and tablet computing, begin to take market share from established platforms, there can be no
assurance that our existing advertising models will operate successfully on these new platforms, or work as effectively as on the desktop computer platform.

Furthermore, our CPC pricing for click-based advertising depends, in part, on competition between advertisers. If our large advertisers become less
competitive with each other, merge with each other or with our competitors, focus more on per-click profit than on traffic volume, or are able to reduce CPCs, this
would have an adverse impact on our CPCs which would, in turn, have an adverse effect on our business, financial condition and results of operations.

We rely on a relatively small number of significant advertisers and any reduction in spending by or loss of those advertisers could seriously harm our
business.

We derive a substantial portion of our revenue from a relatively small number of significant advertisers. If any of our significant advertisers were to cease
or to significantly curtail advertising on our websites, we could experience a rapid decline in our revenue over a relatively short period of time. For example, for
the year ended December 31, 2012, our two most significant advertising customers accounted for a combined 48% of total revenue.

Changes we make to our user experience and business model may not yield the benefits we expect and may have adverse impacts that we did not anticipate.

We are continually working to improve our user experience and business model in order to drive user traffic and conversion rates. We can give no
assurances that the changes we make will yield the benefits we expect and will not have adverse impacts that we did not anticipate. If we reverse any of the
changes we make to our user experience or business model we may incur additional costs, reputational harm and a decline in user traffic and advertising revenue.

Our success depends upon the acceptance, and successful measurement, of online advertising as an alternative to offline advertising.

We believe that a significant discrepancy exists between the percentage of the advertising market allocated to online advertising and the percentage of
consumer time spent on online media consumption as opposed to offline advertising and media consumption. Long-term growth of our business will depend
heavily on this distinction between online and offline advertising narrowing or being eliminated, which may not happen in a manner or to the extent that we
currently expect. We compete with traditional media for advertising dollars, in addition to websites with higher levels of traffic. If online advertising ceases to be
an acceptable alternative to offline advertising, our business, financial condition and results of operations will be negatively impacted.

Because the online marketing industry is relatively new and rapidly evolving, it uses different methods than traditional media to gauge its effectiveness.
Some of our potential customers have little or no experience using the Internet for advertising and marketing purposes and have allocated only limited portions of
their advertising and marketing budgets to the Internet. The adoption of Internet advertising, particularly by those entities that have historically relied upon
traditional media for advertising, requires the acceptance of a new way of conducting business, exchanging information and evaluating new advertising and
marketing technologies and services. As a result, we are continually evaluating changes to aspects of our business model to keep pace with the expectations of
users and advertisers, and these changes may not yield the benefits we expect. In particular, we are dependent on our clients’ adoption of new metrics to measure
the success of online marketing campaigns. We may also experience resistance from traditional advertising agencies who may be advising our clients. Any
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lack of growth in the market for various online advertising models could have an adverse effect on our business, financial condition and results of operations.

In addition, if advertisers materially change their transaction attribution models or their return on investment calculations and/or increase their return on
investment targets with respect to online advertising in general, or TripAdvisor traffic in particular, they might reduce the prices they are willing to pay for our
advertising products, which would have an adverse effect on our business, financial condition and results of operations.

We may experience difficulty in achieving meaningful consumer adoption of, and creating a viable advertising market via, our applications for smartphone
computing devices, which could harm our business.

In general, our content was originally designed for users accessing the Internet on a desktop or laptop computer. The number of people who access the
Internet through devices other than personal computers has increased substantially in the last few years. Although we have developed services and applications to
address the smaller screens, and less convenient typing capabilities of these devices, the efficacy of the smartphone advertising market is still developing.
Moreover, if our smartphone computing services prove to be less effective for users seeking to research travel through these devices or less economically
attractive for advertisers and the smartphone segment of Internet traffic grows at the expense of traditional computer and tablet Internet access, we may
experience difficulty attracting and retaining traffic and, in turn, advertisers, on these platforms. Additionally, as new devices and new platforms are continually
being released, it is difficult to predict the challenges that we may encounter in developing versions of our offerings for use on these alternative devices, and we
may need to devote significant resources to the creation, support, and maintenance of our services on such devices. To the extent that revenue generated from
advertising placed on smartphone computing devices becomes increasingly more important to our business and we fail to adequately evolve and address this
market, our business and financial performance could be negatively impacted.

We rely on the value of our brand and consumer trust in our brand, and the costs of maintaining and enhancing brand awareness are increasing.

We invest in our brand in order to retain and expand our customer base and expect these investments to continue, or even increase, as a result of a variety of
factors, including increased spending from competitors, the increasing costs of supporting multiple brands, expansion into geographies and products where our
brands are less well known, inflation in media pricing, including SEM keywords, and the continued emergence and relative traffic share growth of search engines
and metasearch engines as destination sites for travelers. We expect to continue to invest in, and devote resources to, advertising and marketing, as well as other
brand building efforts to preserve and enhance consumer awareness of our brands. Such efforts may not maintain or enhance consumer awareness of our brands,
and, even if we are successful in our branding efforts, such efforts may not be cost-effective, or as efficient as they have been historically. If we are unable to
maintain or enhance consumer awareness of our brands or to generate demand in a cost-effective manner, it would have a material adverse effect on our business
and financial performance.

We face competition from companies and websites that collect travel-related content, which could divert traffic from our websites causing financial harm to
us.

We may face increased competition to the extent that competitors pursue a strategy to maximize the creation of commercially valuable online content at
significant scale. For example, if any of the large search engines, online travel agencies or other companies chose to compete more directly with us in the travel
review space, we may face loss of business or other adverse financial consequences since those entities generally possess significantly greater consumer bases,
financial resources, distribution channels and patent portfolios. For example, Google + Local, with its aggregated reviews and local recommendations, competes
with us. Further, Google’s access to more comprehensive data regarding user search queries through its search algorithms gives it a significant competitive
advantage over other companies in the industry, including us. If this data is used
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competitively by Google, sold to online publishers or given away for free, our business may face increased competition from companies, including Google, with
substantially greater resources, brand recognition and established market presence. Facebook may also compete with us in new and unknown ways. For example,
if significant numbers of users adopt Facebook’s newly released Graph Search to get travel recommendations, it could have the effect of reducing traffic and user
engagement on TripAdvisor. We could also face competition from online travel agents that may be in a position to accumulate and develop a comprehensive
offering of travel-related reviews and resources. The barriers to entry for these companies may be limited given their access to travel-related information and
relationships with consumers. If online travel agents were to more aggressively pursue our market, the number of visitors to our websites may be negatively
affected, which would, in turn, negatively impact our community and ability to collect content and also to reduce our ability to attract advertisers. Online travel
agents are also a meaningful source of revenue for us, so if in competing with us, these companies decide to reduce or eliminate their business with us, and it
could significantly impact our results of operations and financial condition. Any of these competitors may announce new products, services or enhancements that
attract users.

Many of our competitors have significantly greater financial, technical, marketing and other resources compared to us as well as large client bases. In
addition, we compete with newspapers, magazines and other traditional media companies that provide offline and online advertising opportunities. We expect to
face additional competition as other established and emerging companies enter the travel advertising market. Certain of the companies we do business with,
including some of our click-based advertising partners, are also our competitors. The consolidation of our competitors and partners, including Expedia (through
its investment in trivago) and Priceline (through its announced acquisition of Kayak), may affect our relative competitiveness and our partner relationships.
Competition and consolidation could result in higher traffic acquisition costs, reduced margins on our advertising services, loss of market share, reduced customer
traffic to our websites and reduced advertising by travel companies on our websites. For example, Google (through its launch of Google Hotel Finder, acquisition
of ITA Software, evolution and expansion of Google + Local and preferred top placement of Places results in Google organic travel search results), Microsoft’s
Bing (through its launch of Bing Travel), have each taken steps to appeal more directly to travel customers, which could lead to diversion of customer traffic to
their own websites or those of a favored partner, or undermine our ability to obtain prominent placement in paid or unpaid search results at a reasonable cost, or at
all. Competition in our industry may result in pricing pressure, loss of market share or decreased member engagement, any of which could adversely affect our
business and financial performance.

As a distributor and host of Internet content, we face potential liability and expense for legal claims based on the nature and content of the materials that we
distribute or create, or that are accessible via our websites.

As a distributor and host of original content and user-generated content, we face potential liability based on a variety of theories, including defamation,
libel, negligence, copyright or trademark infringement or other legal theories based on the nature, creation or distribution of this information, and under various
laws, including the Lanham Act, the Copyright Act, the Federal Trade Commission Act, the Digital Millennium Copyright Act, Section 230 of the
Communications Decency Act, and the European Union E-Commerce Directive. We may also be exposed to similar liability in connection with content that users
post to our websites through forums, blogs, comments, and other social media features. In addition, it is possible that visitors to our websites could make claims
against us for losses incurred in reliance upon information provided via our websites. These claims, whether brought in the United States or abroad, could divert
management time and attention away from our business and result in significant costs to investigate and defend, regardless of the merit of these claims. If we
become subject to these or similar claims and are not successful in our defense, we may be forced to pay substantial damages. There is no guarantee that we will
avoid future liability and potential expenses for legal claims based on the content available on our websites. Should the content distributed through our websites
violate the rights of others or otherwise give rise to claims against us, we could be subject to substantial liability, which could have a negative impact on our
business and financial performance.
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Loss of trust in our brand would harm our reputation and adversely affect our business, financial condition and results of operations. Our success depends
on attracting a large number of users to our websites, and retaining such users, and providing leads and clicks to advertisers. In order to attract and retain users,
we must remain a valuable source of travel advice. Because of our reliance on user-generated content, we must continually manage and monitor our content and
detect incorrect or fraudulent information. For example, hotels, hotel competitors, or others, in an attempt to improperly influence a hotel’s reviews and rankings,
sometimes write and submit fraudulent or otherwise misleading reviews. If a significant amount of inaccurate or fraudulent information were not detected and
removed by us in a timely manner, or if a significant amount of information was deemed by users or the media to be inaccurate or fraudulent, our brand, business
and reputation could be harmed. Any damage to our reputation could harm our ability to attract and retain users, employees and advertisers, which would
adversely affect our business and financial performance. In addition, significant adverse news reports or media, industry or consumer coverage of us would reflect
poorly on our brands and could have an adverse effect on our business and financial performance.

We are dependent upon the quality of traffic in our network to provide value to online advertisers, and any failure in our quality control could have a material
adverse effect on the value of our websites to our advertisers and adversely affect our revenue.

We use technology and processes to monitor the quality of and to identify any anomalous metrics associated with, the Internet traffic that we deliver to
online advertisers. These metrics may be indicative of low quality clicks such as non-human processes, including robots, spiders or other software; the
mechanical automation of clicking; and other types of invalid clicks or click fraud. Even with such monitoring in place, there is a risk that a certain amount of
low-quality traffic, or traffic that online advertisers deem to be invalid, will be delivered to such online advertisers. As a result, we may be required to credit
amounts owed to us by our advertisers. Furthermore, low-quality or invalid traffic may be detrimental to our relationships with advertisers, and could adversely
affect our advertising pricing and revenue.

New technologies could block our ads, which would harm our business.

Technologies have been developed that can block the display of online ads and that provide tools to users to opt out of some web-based advertising
products. We derive most of our revenues from fees paid to us by advertisers in connection with the display of ads on web pages for our users. As a result, these
technologies and tools could adversely affect our business and financial performance.

Unfavorable media coverage could negatively affect our business.

We receive significant media coverage in our various geographic markets. Unfavorable publicity regarding, for example, our privacy practices, product
changes, the accuracy of user-generated content, product quality, litigation or regulatory activity could adversely affect our reputation with our site users and our
advertisers. Such negative publicity also could have an adverse effect on the size, engagement, and loyalty of our user base and result in decreased revenue, which
could adversely affect our business and financial results.

If we do not continue to innovate and provide tools and services that are useful to travelers, we may not remain competitive, and our business and financial
performance could suffer.

Our success depends in part on continued innovation to provide features and services that make our websites and smartphone and tablet computing
applications useful for travelers. Our competitors are continually developing innovations in online travel-related services and features. If we are unable to provide
quality features and services that travelers want to use, then travelers may become dissatisfied and use a competitor’s offerings. If we are unable to continue
offering innovative products and services, we may be unable to attract additional users, which could adversely affect our business and financial performance.
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Our culture emphasizes rapid innovation and prioritizes user engagement over short-term financial results.

We have a culture that encourages employees to quickly develop and release new and improved products, which may at times result in unintended
consequences or decisions that are poorly received by users or advertisers. Our culture also prioritizes user engagement, or website “stickiness,” over short-term
financial results. We have taken actions in the past and may continue to make product decisions going forward that have the effect of reducing our short-term
revenue or profitability if we believe that the decisions benefit the aggregate user experience and/or conversion rates and CPC pricing, and will thereby improve
our financial performance over the long-term. The short-term reductions in revenue or profitability could be more severe than we anticipate. These decisions may
not produce the long-term benefits that we expect, in which case our user growth and engagement, our relationships with users and advertisers, and our business
and results of operations could be harmed. For example, if our hotel metasearch product is not embraced by our users or advertising partners, our business and
financial results could be adversely affected.

We may not be able to successfully expand into the vacation rental marketplace.

We offer vacation rental services through our U.S.-based FlipKey and U.K.-based Holiday Lettings businesses, as well through various partnerships. The
online vacation rental market is relatively new and is rapidly evolving, and limited data is currently available regarding the market and industry. Our vacation
rental services may not succeed, and, even if successful, our revenues may not increase. These new services could also increase our operating costs. Furthermore,
a larger competitor exists in the vacation rental space, with significantly more users and listed properties, and new competitors with significant financial resources
are continually emerging. If property owners and managers do not perceive the benefits of marketing their properties online or marketing their properties with
several intermediaries, then the market for our services may not develop as expected, or it may develop more slowly than expected, either of which would slow
the growth of our business and revenues.

Growth in use of TripAdvisor through our smartphone products as a substitute for use on personal computers and tablets may negatively affect our revenue
and financial results.

We anticipate that the rate of growth in smartphone and tablet users will continue to exceed the growth rate of our overall users for the foreseeable future,
in part due to our focus on developing smartphone and tablet products to encourage usage of TripAdvisor. Although the substantial majority of smartphone users
also access and engage with our websites on personal computers and/or tablets, where we display advertising, our users could decide to increasingly access our
products primarily through smartphone devices. We do not currently display graphic advertising on smartphones and our smartphone monetizing strategies are
still developing. If users continue to increasingly access our smartphone products as a substitute for access through personal computers and/or tablets, and if we
are unable to successfully improve monetization strategies for our smartphone users, our revenue and financial results may be negatively affected.

We may be subject to claims that we violated intellectual property rights of others, which claims are extremely costly to defend and could require us to pay
significant damages and limit our ability to operate.

Companies in the Internet and technology industries, and other patent and trademark holders seeking to profit from royalties in connection with grants of
licenses, own large numbers of patents, copyrights, trademarks and trade secrets and frequently enter into litigation based on allegations of infringement or other
violations of intellectual property rights. We have received in the past, and may in the future receive, notices that claim we have misappropriated or misused other
parties’ intellectual property rights. There may be intellectual property rights held by others, including patents, copyrighted works and/or trademarks, which cover
significant aspects of our technologies or content. Any intellectual property claim against us, regardless of merit, could be time consuming and expensive to settle
or litigate and could divert management’s attention and other resources. These claims also could subject us to significant liability for damages and could result in
our having to stop using
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technology or content found to be in violation of another party’s rights. We might be required or may opt to seek a license for rights to intellectual property held
by others, which may not be available on commercially reasonable terms, or at all. Even if a license is available, we could be required to pay significant royalties,
which would increase our operating expenses. We may also be required to develop alternative non-infringing technology, or content, which could require
significant effort and expense and make us less competitive in the relevant market. Any of these results could harm our business and financial performance.

We may have future capital needs and may not be able to obtain additional financing on acceptable terms.

We are party to a term loan in the amount of $400 million, as well as a revolving credit facility of $200 million. These arrangements may limit our ability to
secure significant additional financing in the future on favorable terms. Our ability to secure additional financing and satisfy our financial obligations under
indebtedness outstanding from time to time will depend upon our future operating performance, which is subject to then prevailing general economic and credit
market conditions, including interest rate levels and the availability of credit generally, and financial, business and other factors, many of which are beyond our
control.

In addition, we may be unable to secure additional financing or financing on favorable terms, or our operating cash flow may be insufficient to satisfy our
financial obligations under indebtedness outstanding from time to time (if any). Furthermore, if financing is not available when needed or is not available on
favorable terms, we may be unable to issue or repurchase equity, develop new or enhanced existing services, complete acquisitions or otherwise take advantage of
business opportunities, any of which could have a material adverse effect on our business, financial condition and results of operations. If additional funds are
raised through the issuance of equity securities, our stockholders may experience significant dilution.

We have significant indebtedness, which could adversely affect our business and financial condition.

The face value of our term loan totals $400 million. Risks relating to our indebtedness include:
 

 •  Increasing our vulnerability to general adverse economic and industry conditions;
 

 
•  Requiring us to dedicate a portion of our cash flow from operations to principal and interest payments on our indebtedness, thereby reducing the

availability of cash flow to fund working capital, capital expenditures, acquisitions and investments and other general corporate purposes;
 

 •  Making it more difficult for us to optimally capitalize and manage the cash flow for our businesses;
 

 •  Limiting our flexibility in planning for, or reacting to, changes in our businesses and the markets in which we operate;
 

 •  Possibly placing us at a competitive disadvantage compared to our competitors that have less debt;
 

 •  Limiting our ability to borrow additional funds or to borrow funds at rates or on other terms that we finds acceptable; and
 

 •  Exposing us to the risk of increased interest rates because our outstanding debt is expected to be subject to variable rates of interest.

In addition, it is possible that we may need to incur additional indebtedness in the future in the ordinary course of business. The terms of our term loan and
revolving credit facility will allow us to incur additional debt subject to certain limitations. If new debt is added to current debt levels, the risks described above
could intensify.

The agreements that govern our credit facility contain various covenants that limit our discretion in the operation of our business and also require us to meet
financial maintenance tests and other covenants. The failure to comply with such tests and covenants could have a material adverse effect on us.

We are party to a credit agreement providing for a revolving credit facility with a borrowing capacity of $200 million and a term of five years, as well as a
five-year, $400 million term loan to TripAdvisor Holdings,
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LLC. The agreements that govern the term loan and revolving credit facility contain various covenants, including those that limit our ability to, among other
things:
 

 •  Incur indebtedness;
 

 •  Pay dividends on, redeem or repurchase our capital stock;
 

 •  Enter into certain asset sale transactions, including partial or full spin-off transactions;
 

 •  Enter into secured financing arrangements;
 

 •  Enter into sale and leaseback transactions; and
 

 •  Enter into unrelated businesses.

These covenants may limit our ability to optimally operate our business.

In addition, our term loan and revolving credit facility require that we meet certain financial tests, including an interest coverage test and a leverage ratio
test.

Any failure to comply with the restrictions of our term loan credit facility may result in an event of default under the agreements governing such facilities.
Such default may allow the creditors to accelerate the debt incurred under thereunder. In addition, lenders may be able to terminate any commitments they had
made to supply us with further funds (including periodic rollovers of existing borrowings).

Conflicts of interest, or the appearance of conflicts of interest, may develop between the management and directors of Expedia, on the one hand, and our
management and directors, on the other hand.

Some members of the management and some directors of Expedia and TripAdvisor own both Expedia capital stock and our capital stock. In addition,
Liberty Interactive Corporation controls the vote of approximately 56.6% of the combined voting power of our outstanding capital stock and also owns a
significant number of shares of Expedia common stock. In addition, Mr. Diller serves as a director of TripAdvisor as well as Chairman and Senior Executive of
Expedia. These circumstances could create, or appear to create, potential conflicts of interest when Expedia’s and our directors and executive officers face
decisions that could have different implications for Expedia and us. For example, potential conflicts of interest could arise in connection with the resolution of
any dispute between Expedia and us regarding terms of the agreements governing the Spin-Off and our relationship with Expedia following the Spin-Off,
including the separation agreement, the employee matters agreement, the tax sharing agreement, the transition services agreement between us and Expedia or any
commercial agreements between us and Expedia. Potential conflicts of interest could also arise if we enter into commercial arrangements with Expedia in the
future.

We have adopted “corporate opportunity” provisions in our amended and restated certificate of incorporation that generally provide that no officer or
director of TripAdvisor who is also an officer or director of Expedia will be liable to TripAdvisor or its stockholders for breach of any fiduciary duty by reason of
the fact that any such individual directs a corporate opportunity to Expedia instead of TripAdvisor, or does not communicate information to TripAdvisor
regarding a corporate opportunity that the officer or director has directed to Expedia. In addition, Expedia’s amended and restated certificate of incorporation
renounces any interest or expectancy in certain corporate opportunities, which generally have the effect that no officer or director of Expedia who is also an
officer or director of TripAdvisor will be liable to Expedia or its stockholders for breach of any fiduciary duty by reason of the fact that any such individual
directs a corporate opportunity to us instead of Expedia, or does not communicate information to Expedia regarding a corporate opportunity that the officer or
director has directed to us. The corporate opportunity provisions may have the effect of exacerbating the risk of conflicts of interest between Expedia and us
because the provisions effectively shield an overlapping director/executive officer from liability for breach of fiduciary duty in the event that such director or
officer chooses to direct a corporate opportunity to us instead of to Expedia or vice versa.
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If the Spin-Off, together with certain related transactions, were to fail to qualify as a transaction that is generally tax free for U.S. federal income tax
purposes, we could be subject to significant tax liabilities.

As a condition to the completion of the Spin-Off, Expedia obtained a private letter ruling from the Internal Revenue Service, or the IRS, along with an
opinion of counsel, satisfactory to the Expedia Board of Directors regarding the qualification of the Spin-Off, together with certain related transactions, as a
transaction that is generally tax free for U.S. federal income tax purposes under Sections 355 and 368(a) (1) (D) of the Internal Revenue Code of 1986, as
amended, or the Code. The IRS private letter ruling and the opinion of counsel were based on, among other things, certain facts, assumptions as well as the
accuracy of certain representations, statements and undertakings that Expedia and we made to the IRS and to counsel. If any of these representations, statements
or undertakings are, or become, inaccurate or incomplete, or if we or Expedia breach any of the covenants, the IRS private letter ruling and the opinions of
counsel may be invalid.

Moreover, the IRS private letter ruling does not address all the issues that are relevant to determining whether the Spin-Off qualifies as a transaction that is
generally tax free for U.S. federal income tax purposes. Notwithstanding the IRS private letter ruling and/or the opinion of counsel, the IRS could determine that
the Spin-Off should be treated as a taxable transaction if it determines that any of the representations, assumptions or undertakings that were included in the
request for the IRS private letter ruling or on which the opinion of counsel was based is false or has been violated or if it disagrees with the conclusions in the
opinion of counsel that are not covered by any IRS ruling.

Under the tax sharing agreement between us and Expedia, we are generally required to indemnify Expedia for any taxes resulting from the Spin-Off (and
any related interest, penalties, legal and professional fees, and all costs and damages associated with related stockholder litigation or controversies) to the extent
such amounts resulted from (i) any act or failure to act by us described in the covenants in the tax sharing agreement, (ii) any acquisition of our equity securities
or assets or those of a member of our group, or (iii) any failure of the representations with respect to us or any member of our group to be true or any breach by us
or any member of our group of any covenant, in each case, which is contained in the separation documents or in the documents relating to the IRS private letter
ruling and/or the opinion of counsel.

We may not be able to engage in desirable strategic transactions and equity issuances due to our tax sharing agreement with Expedia.

Our ability to engage in significant stock transactions could be limited or restricted after the Spin-Off in order to preserve the tax free nature of the Spin-Off
to Expedia. U.S. federal income tax law provides that the Spin-Off would be taxable to Expedia, but not to its stockholders, if such Spin-Off is part of a “plan or
series of related transactions” pursuant to which one or more persons acquire directly or indirectly stock representing a 50% or greater interest (by vote or value)
in us or Expedia. Acquisitions that occur during the four-year period that begins two years before the date of the Spin-Off are presumed to occur pursuant to a
plan or series of related transactions, unless it is established that the acquisition is not pursuant to a plan or series of transactions that includes the Spin-Off. U.S.
Treasury regulations currently in effect generally provide that whether an acquisition and a spin-off are part of a plan is determined based on all of the facts and
circumstances, including, but not limited to, specific factors described in the Treasury regulations. In addition, the Treasury regulations provide several “safe
harbors” for acquisitions that are not considered to be part of a plan or series of related transactions.

These rules will limit our ability during the two-year period following the Spin-Off to enter into certain transactions that might be advantageous to us and
our stockholders, particularly issuing equity securities to satisfy financing needs, repurchasing equity securities, and, under certain limited circumstances,
acquiring businesses or assets with equity securities or agreeing to be acquired.

Under the tax sharing agreement, there are restrictions on our ability to take such actions that could cause the Spin-Off to fail to qualify as a tax free
transaction prior to January 21, 2014.
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In addition, a sale or disposition of the stock of Expedia or our stock by certain persons that own 5% or more of any class of our stock could disqualify the
tax free status of the Spin-Off. Liberty Interactive Corporation and its affiliates own stock of TripAdvisor representing 56.6% by vote and 21.7% beneficial
ownership. Accordingly, in evaluating our ability to engage in certain transactions involving our equity securities, it is possible that Expedia and we will need to
take into account the activities of Liberty Interactive Corporation and its affiliates.

We rely on information technology to operate our business and maintain competitiveness, and any failure to adapt to technological developments or industry
trends could harm our businesses.

We depend on the use of sophisticated information technologies and systems. As our operations grow in size and scope, we must continuously improve and
upgrade our systems and infrastructure while maintaining or improving the reliability and integrity of our systems and infrastructure. Our future success also
depends on our ability to adapt our services and infrastructure to meet rapidly evolving consumer trends and demands while continuing to improve the
performance, features and reliability of our services in response to competitive service and product offerings. The emergence of alternative platforms such as
smartphone and tablet computing devices and the emergence of niche competitors who may be able to optimize products, services or strategies for such platforms
will require new investment in technology. New developments in other areas, such as cloud computing, could also make it easier for competition to enter our
markets due to lower up-front technology costs. In addition, we may not be able to maintain our existing systems or replace or introduce new technologies and
systems as quickly as we would like or in a cost-effective manner.

If we fail to manage our growth effectively, our brand, results of operations and business could be harmed.

We have experienced rapid growth in our headcount and operations, which places substantial demands on management and our operational infrastructure.
We intend to make substantial investments in our technology, sales and marketing and community management organizations. As we continue to grow, we must
effectively integrate, develop and motivate a large number of new employees, including employees in international markets, while maintaining the beneficial
aspects of our company culture. If we do not manage the growth of our business and operations effectively, the quality of our platform and efficiency of our
operations could suffer, which could harm our brand, results of operations and business.

Our international operations involve additional risks and our exposure to these risks will increase as our business expands globally.

We operate in a number of jurisdictions outside of the United States and intend to continue to expand our international operations. To achieve widespread
acceptance in new countries and markets, we must continue to tailor our services and business model to the unique circumstances of such countries and markets,
which can be difficult, costly and divert management and personnel resources. Failure to adapt practices and models effectively to each country into which we
expand could slow our international growth.

We have businesses operating in China, which create particular risks and uncertainties relating to the laws in China. We operate in China under the brands
daodao.com and kuxun.cn. The success of these businesses, and of any future investments in China, is subject to risks and uncertainties regarding the application,
development and interpretation of China’s laws and regulations.

The laws and regulations of China restrict foreign investment in areas including air-ticketing and travel agency services, Internet content provision, mobile
communication and related businesses. Although we have established effective control of our Chinese businesses through a series of agreements, future
developments in the interpretation or enforcement of Chinese laws and regulations or a dispute relating to these agreements could restrict our ability to operate or
restructure these businesses or to engage in strategic transactions.
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Other risks faced by us as a result of our international operations, including our operations in China, include:
 

 •  Political instability;
 

 •  Threatened or actual acts of terrorism;
 

 
•  Regulatory requirements, including the Foreign Corrupt Practices Act and newly enacted U.K. Bribery Act, data privacy requirements, labor laws

and anti-competition regulations;
 

 •  Ability to comply with additional U.S. laws applicable to U.S. companies operating internationally as well as local laws and regulations;
 

 •  Diminished ability to legally enforce contractual rights;
 

 •  Increased risk and limits on enforceability of intellectual property rights;
 

 •  Possible preferences by local populations for local providers;
 

 •  Restrictions on, or adverse consequences related to, the withdrawal of non-U.S. investment and earnings;
 

 •  Currency exchange restrictions, particularly conversion of the U.S. dollar into Chinese renminbi;
 

 •  Restrictions on repatriation of cash as well as restrictions on investments in operations in certain countries;
 

 •  Financial risk arising from transactions in multiple currencies;
 

 •  Slower adoption of the Internet as an advertising, broadcast and commerce medium in certain of those markets as compared to the United States;
 

 •  Difficulties in managing staffing and operations due to distance, time zones, language and cultural differences; and
 

 
•  Uncertainty regarding liability for services, content and intellectual property rights, including uncertainty as a result of local laws and lack of

precedent.

We depend on our key personnel.

Our future success depends upon the continued contributions of our senior corporate management. In particular, the contributions of Stephen Kaufer, our
President, Chief Executive Officer and a director, are critical to our overall management. Our future success will depend on the performance of our senior
management and key employees. We cannot ensure that we will be able to retain the services of these key personnel or any other member of our senior
management or key employees, the loss of whom could seriously harm our business. We do not maintain any key person life insurance policies.

In addition, competition remains intense for well-qualified employees in certain aspects of our business, including software engineers, developers, product
management and development personnel, and other technology professionals. Our continued ability to compete effectively depends on our ability to attract new
employees and to retain and motivate existing employees. If we do not succeed in attracting well-qualified employees or retaining or motivating existing
employees, our business would be adversely affected.

Changing laws, rules and regulations and legal uncertainties may adversely affect our business or financial performance.

Our business and financial performance could be adversely affected by unfavorable changes in or interpretations of existing laws, rules and regulations or
the promulgation of new laws, rules and regulations applicable to us and our business, including those relating to the Internet and online commerce, Internet
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advertising, consumer protection and privacy. Unfavorable changes could decrease demand for products and services, limit marketing methods and capabilities,
increase costs and/or subject us to additional liabilities.

For example, there is, and will likely continue to be, an increasing number of laws and regulations pertaining to the Internet and online commerce that may
relate to liability for information retrieved from or transmitted over the Internet, online editorial and user-generated content, user privacy, behavioral targeting and
online advertising, taxation, liability for third-party activities and the quality of products and services. Our current business partner arrangements with third
parties, including Facebook, could be negatively impacted to the extent that more restrictive privacy laws or regulations are enacted, particularly in the United
States or European Union. In addition, enforcement authorities in the United States continue to rely on their authority under existing consumer protection laws to
take action against companies relating to data privacy and security practices. The growth and development of online commerce may prompt calls for more
stringent consumer protection laws and more aggressive enforcement efforts, which may impose additional burdens on online businesses generally.

Liberty Interactive Corporation currently is a controlling shareholder.

Liberty Interactive Corporation effectively controls the outcome of all matters submitted to a vote or for the consent of our stockholders (other than with
respect to the election by the holders of our common stock of 25% of the members of our Board of Directors and matters as to which Delaware law requires
separate class votes). Liberty’s control of us, as well as the existing provisions of our organizational documents and Delaware law, may discourage or prevent a
change of control of us, which may reduce the market price of our common stock.

Our effective tax rate is impacted by a number of factors that could have a material impact on our financial results and could increase the volatility of those
results.

Due to the global nature of our business, we are subject to income taxes in the United States and other foreign jurisdictions. In the event we incur net
income in certain jurisdictions but incur losses in other jurisdictions, we generally cannot offset the income from one jurisdiction with the loss from another,
which could increase our effective tax rate. Furthermore, significant judgment is required to calculate our worldwide provision for income taxes. In the ordinary
course of our business there are many transactions and calculations where the ultimate tax determination is uncertain. By virtue of our previously filed separate
company and consolidated income tax returns with Expedia we are routinely under audit by federal, state and foreign taxing authorities. Although we believe our
tax estimates are reasonable, the final determination of audits could be materially different from our historical income tax provisions and accruals. The results of
an audit could have a material effect on our financial position, results of operations, or cash flows in the period or periods for which that determination is made.

Additionally, we earn an increasing portion of our income, and accumulate a greater portion of cash flow, in foreign jurisdictions. Any repatriation of funds
currently held in foreign jurisdictions may result in higher effective tax rates and incremental cash tax payments. In addition, there have been proposals to amend
U.S. tax laws that would significantly impact the manner in which U.S. companies are taxed on foreign earnings. Although we cannot predict whether or in what
form any legislation will pass, if enacted, it could have a material adverse impact on our U.S. tax expense and cash flows.

We cannot be sure that our intellectual property is protected from copying or use by others, including potential competitors.

Our websites rely on content, brands and technology, much of which is proprietary. We protect our proprietary content, brands and technology by relying
on a combination of trademarks, copyrights, trade secrets, patents and confidentiality agreements. In connection with our license agreements with third parties, we
seek to control access to, and the use and distribution of, proprietary technology, content and brands. Even with these precautions, it may be possible for another
party to copy or otherwise obtain and use our proprietary technology,
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content or brands without authorization or to develop similar technology, content or brands independently. Effective trademark, copyright, patent and trade secret
protection may not be available in every jurisdiction in which our services are made available, and policing unauthorized use of our proprietary technology,
content and brands is difficult and expensive. Therefore, in certain jurisdictions, we may be unable to protect our proprietary technology, content and brands
adequately against unauthorized third-party copying or use, which could adversely affect our business or ability to compete. We cannot be sure that the steps we
have taken will prevent misappropriation or infringement of proprietary technology, content or brands. Any misappropriation or violation of our rights could have
a material adverse effect on our business. Furthermore, we may need to go to court or other tribunals to enforce our intellectual property rights, to protect our
trade secrets or to determine the validity and scope of the proprietary rights of others. These proceedings might result in substantial costs and diversion of
resources and management attention. Our failure to protect our intellectual property in a cost-effective or effective manner could have a material adverse effect on
our business and ability to protect our technology, content and brands.

We currently license from third parties, and from Expedia, some of the technologies, content and brands incorporated into our websites. As we continue to
introduce new services that incorporate new technologies, content and brands, we may be required to license additional technology, content or brands. We cannot
be sure that such technology, content and brand licenses will be available on commercially reasonable terms, if at all.

We are subject to foreign exchange risk.

We conduct a significant and growing portion of our business outside the United States. As a result, we face exposure to movements in currency exchange
rates, particularly those related to the Euro, British pound sterling, Singapore dollar and Chinese renminbi. These exposures include, but are not limited to re-
measurement gains and losses from changes in the value of foreign denominated assets and liabilities; translation gains and losses on foreign subsidiary financial
results that are translated into U.S. dollars upon consolidation; and planning risk related to changes in exchange rates between the time we prepare our annual and
quarterly forecasts and when actual results occur.

Depending on the size of the exposures and the relative movements of exchange rates, if we were to choose not to hedge or were to fail to hedge effectively
our exposure, we could experience a material adverse effect on our financial statements and financial condition. As seen in some recent periods, in the event of
severe volatility in exchange rates the impact of these exposures can increase, and the impact on results of operations can be more pronounced. In addition, the
current environment and the increasingly global nature of our business have made hedging these exposures both more complex and costly. We hedge certain
short-term foreign currency exposures with the purchase of forward exchange contracts. These hedge contracts only help mitigate the impact of changes in
foreign currency rates that occur during the term of the related contract period and carry risks of counter-party failure. There can be no assurance that our hedges
will have their intended effects.

System interruption and the lack of redundancy in some of our internal information systems may harm our business.

We rely on computer systems to deliver content and services. We have experienced and may in the future experience system interruptions that make some
or all of these systems unavailable or prevent us from efficiently fulfilling orders or providing content and services to users and third parties. Significant
interruptions, outages or delays in internal systems, or systems of third parties that we rely upon including multiple co-location providers for data centers and
network access, or deterioration in the performance of any such systems, would impair our ability to process transactions or display content and decrease the
quality of the services we offer to travelers and users. These interruptions could include security intrusions and attacks on our systems for fraud or service
interruption (called “denial of service” or “bot” attacks). If we were to experience frequent or persistent system failures, our business, reputations and brand could
be harmed.
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In addition, we lack backup systems or contingency plans for certain critical aspects of our operations or business processes. Many other systems are not
fully redundant and their disaster recovery or business continuity planning may not be sufficient. Fire, flood, power loss, telecommunications failure, break-ins,
earthquakes, acts of war or terrorism, acts of God, computer viruses, electronic intrusion attempts from both external and internal sources and similar events or
disruptions may damage or impact or interrupt computer or communications systems or business processes at any time. Although we have put measures in place
to protect certain portions of our facilities and assets, any of these events could cause system interruption, delays and loss of critical data, and could prevent us
from providing content and services to users, travelers and/or third parties for a significant period of time. Remediation may be costly and we may not have
adequate insurance to cover such costs. Moreover, the costs of enhancing infrastructure to attain improved stability and redundancy may be time consuming and
expensive and may require resources and expertise that are difficult to obtain.

We process, store and use personal information and other data, which subjects us to risks stemming from possible failure to comply with governmental
regulation and other legal obligations and potential liability related to security breaches.

We may acquire personal or confidential information from users of our websites and mobile applications. There are numerous laws regarding privacy and
the storing, sharing, use, processing, disclosure and protection of personal information and other consumer data, the scope of which are changing, subject to
differing interpretations, and may be inconsistent between countries or conflict with other rules. We strive to comply with all applicable laws, policies, legal
obligations and industry codes of conduct relating to privacy and data protection. It is possible, however, that these obligations may be interpreted and applied in a
manner that is inconsistent from one jurisdiction to another and may conflict with other rules or our practices. Any failure or perceived failure by us to comply
with our privacy policies, privacy-related obligations to users or other third parties, or privacy-related legal obligations, or any compromise of security that results
in the unauthorized release or transfer of personally identifiable information or other user data, may result in governmental enforcement actions, litigation or
public statements against the relevant company by consumer advocacy groups or others and could cause our customers and members to lose trust in us, which
could have an adverse effect on our business.

The regulatory framework for privacy issues worldwide is currently in flux and is likely to remain so for the foreseeable future. Practices regarding the
collection, use, storage, transmission and security of personal information by companies operating over the Internet have recently come under increased public
scrutiny. The U.S. Congress and federal agencies, including the Federal Trade Commission and the Department of Commerce, are reviewing the need for greater
regulation for the collection and use of information concerning consumer behavior on the Internet, including regulation aimed at restricting certain targeted
advertising practices. U.S. courts are also considering the applicability of existing federal and state statutes, including computer trespass and wiretapping laws, to
the collection and exchange of information online. In addition, the European Union is in the process of proposing reforms to its existing data protection legal
framework, which may result in a greater compliance burden for companies, including us, with users in Europe and increased costs of compliance. We have
collaborations with other online service providers that involve exchanges of user information, and these practices may attract increased regulatory scrutiny in the
United States and Europe in the future.

Potential security breaches to our systems, whether resulting from internal or external sources, could significantly harm our business. There can be no
guarantee that our existing security measures will prevent all possible security breaches or attacks. A party, whether internal or external, that is able to circumvent
our security systems could misappropriate user information or proprietary information or cause significant interruptions in our operations. In the past, we have
experienced “denial-of-service” type attacks on our systems that have made portions of our websites unavailable for short periods of time as well as unauthorized
access of our systems and data. We may need to expend significant resources to protect against security breaches or to address problems caused by breaches, and
reductions in website availability could cause a loss of substantial business volume during the occurrence of any such incident. Because the techniques used to
sabotage security change frequently, often are not recognized until launched against a target and may originate from less regulated and remote areas
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around the world, we may be unable to proactively address these techniques or to implement adequate preventive measures. Security breaches could result in
negative publicity, damage to reputation, exposure to risk of loss or litigation and possible liability due to regulatory penalties and sanctions. Security breaches
could also cause travelers and potential users to lose confidence in our security, which would have a negative effect on the value of our brand. Failure to
adequately protect against attacks or intrusions, whether for our own systems or systems of vendors, could expose us to security breaches that could have an
adverse impact on financial performance.

Acquisitions and investments by us could result in operating and financial difficulties.

We have acquired a number of businesses in the past, and our future growth may depend, in part, on future acquisitions, any of which could be material to
our financial condition and results of operations. Certain financial and operational risks related to acquisitions that may have a material impact on our business
are:
 

 
•  Use of cash resources and incurrence of debt and contingent liabilities in funding acquisitions may limit other potential uses of our cash, including

stock repurchases, dividend payments and retirement of outstanding indebtedness;
 

 •  Amortization expenses related to acquired intangible assets and other adverse accounting consequences;
 

 
•  Expected and unexpected costs incurred in identifying and pursuing acquisitions, and performing due diligence on potential acquisition targets that

may or may not be successful;
 

 •  Diversion of management’s attention or other resources from our existing business;
 

 
•  Difficulties and expenses in integrating the operations, products, technology, privacy protection systems, information systems or personnel of the

acquired company;
 

 •  Impairment of relationships with employees, suppliers and affiliates of our business and the acquired business;
 

 •  The assumption of known and unknown debt and liabilities of the acquired company;
 

 •  Failure of the acquired company to achieve anticipated traffic, revenues, earnings or cash flows or to retain key management or employees;
 

 •  Failure to generate adequate returns on acquisitions and investments;
 

 •  Entrance into markets in which we have no direct prior experience and increased complexity in our business;
 

 •  Impairment of goodwill or other intangible assets such as trademarks or other intellectual property arising from acquisitions; and
 

 •  Adverse market reaction to acquisitions.

Moreover, we rely heavily on the representations and warranties provided to us by the sellers of acquired companies, including as they relate to creation,
ownership and rights in intellectual property and compliance with laws and contractual requirements. Our failure to address these risks or other problems
encountered in connection with past or future acquisitions and investments could cause us to fail to realize the anticipated benefits of such acquisitions or
investments, incur unanticipated liabilities and harm our business generally.

We may be unable to access capital when necessary or desirable.

The availability of funds depends in significant measure on capital markets and liquidity factors over which we have no control. In light of periodic
uncertainty in the capital and credit markets, there can be no assurance that sufficient financing will be available on desirable or even any terms to fund
investments, acquisitions, stock repurchases, dividends, debt refinancing or extraordinary actions or that counterparties in any such financings would honor their
contractual commitments.
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Furthermore, we are also accumulating a greater portion of our cash flows in foreign jurisdictions than previously and the repatriation of such funds for use
in the United States, including for corporate purposes such as acquisitions, stock repurchases, dividends or debt refinancings, may result in additional U.S. income
tax expense.

We are currently relying on the “controlled company” exemption under NASDAQ Stock Market Listing Rules, pursuant to which “controlled companies” are
exempt from certain corporate governance requirements otherwise applicable under NASDAQ listing rules.

The NASDAQ Stock Market Listing Rules exempt “controlled companies,” or companies of which more than 50% of the voting power is held by an
individual, a group or another company, from certain corporate governance requirements, including those requirements that:
 

 •  A majority of the Board of Directors consist of independent directors;
 

 
•  Compensation of officers be determined or recommended to the Board of Directors by a majority of its independent directors or by a compensation

committee comprised solely of independent directors; and
 

 
•  Director nominees be selected or recommended to the Board of Directors by a majority of its independent directors or by a nominating committee

that is composed entirely of independent directors.

We currently rely on the controlled company exemption from the above requirements. Accordingly, our stockholders will not be afforded the same
protections generally as stockholders of other NASDAQ-listed companies with respect to corporate governance for so long as we rely on these exemptions from
the corporate governance requirements.

If we are unable to successfully maintain effective internal control over financial reporting, investors may lose confidence in our reported financial
information and our stock price and business may be adversely impacted.

As a public company, we are required to maintain internal control over financial reporting and our management is required to evaluate the effectiveness of
our internal control over financial reporting as of the end of each fiscal year. Additionally, we are required to disclose in our Annual Reports on Form 10-K our
management’s assessment of the effectiveness of our internal control over financial reporting and a registered public accounting firm’s attestation report on this
assessment. If we are not successful in maintaining effective internal control over financial reporting, there could be inaccuracies or omissions in the consolidated
financial information we are required to file with the SEC. Additionally, even if there are no inaccuracies or omissions, we could be required to publicly disclose
the conclusion of our management that our internal control over financial reporting or disclosure controls and procedures are not effective. These events could
cause investors to lose confidence in our reported financial information, adversely impact our stock price, result in increased costs to remediate any deficiencies,
attract regulatory scrutiny or lawsuits that could be costly to resolve and distract management’s attention, limit our ability to access the capital markets or cause
our stock to be delisted from The NASDAQ Global Select Market or any other securities exchange on which we are then listed.

We will incur significant increased costs as a result of operating as a public company, and our management will be required to devote substantial time to new
compliance initiatives.

Until recently, we have never operated as a stand-alone public company. As a public company, we incur significant legal, accounting and other expenses
and are subject to rules and regulations that regulate corporate governance practices of public companies, including the Securities Exchange Act of 1934, as
amended, the Sarbanes-Oxley Act of 2002, as amended, and rules promulgated by NASDAQ. We expect that compliance with these public company
requirements will make some activities more time consuming and may result in a diversion of management’s time and attention from revenue—generating
activities. For example, in 2012 we created new board committees, adopted new internal controls and disclosure controls and procedures, and devoted and will
continue to devote significant management resources to our SEC reporting requirements.
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We may need to implement additional systems or transition to other new systems that require new expenditures in order to function effectively as a public
company. For example, we must document and test our internal control procedures, our management will need to assess and report on our internal control over
financial reporting and our registered public accounting firm will need to issue an opinion on that assessment and the effectiveness of those controls. Furthermore,
if we identify any issues in complying with those requirements (for example, if we or our registered public accounting firm identify a material weakness or
significant deficiency in our internal control over financial reporting), we may be required to devote additional management attention to rectify those issues, and
the existence of those issues could adversely affect our reputation or investor perceptions of us. There can be no assurance that our implementation of additional
systems or transition to new systems will be successful, or that such implementation or transition will not present unforeseen costs or demands on our
management.

The price of our common stock may be volatile.

There has been a public market for our common stock only since December 2011. The market price of our common stock is affected by a number of
factors, including:
 

 •  Changes in earnings estimates or recommendations by securities analysts;
 

 •  The announcement of new products or product enhancements by us or our competitors;
 

 •  Developments in our industry;
 

 •  Developments in administrative proceedings or litigation related to intellectual property rights;
 

 •  Changes in governmental regulations;
 

 •  Quarterly variations in our or our competitors’ results of operations; and
 

 
•  General market conditions and other factors, including factors unrelated to our operating performance or the operating performance of our

competitors.

Future sales of shares of our common stock in the public market, or the perception that such sales may occur, may depress our stock price.

For the period ended December 31, 2012, the average daily trading volume of our common stock on The NASDAQ Global Select Market was
approximately 2.5 million shares. If our existing stockholders or their distributees sell substantial amounts of our common stock in the public market, the market
price of the common stock could decrease significantly. The perception in the public market that our existing stockholders might sell shares of common stock
could also depress the trading price of our common stock. In addition, certain stockholders have rights, subject to some conditions, to require us to file
registration statements covering their shares or to include their shares in registration statements that we may file for ourselves or other stockholders. If Liberty or
some other stockholder sells substantial amounts of our common stock in the public market, or if there is a perception in the public market that Liberty might sell
shares of our common stock, the market price of our common stock could decrease significantly. A decline in the price of shares of our common stock might
impede our ability to raise capital through the issuance of additional shares of our common stock or other equity securities.

Anti-takeover provisions in our organizational documents and Delaware law may discourage or prevent a change of control, even if an acquisition would be
beneficial to our stockholders, which could affect our stock price adversely and prevent attempts by our stockholders to replace or remove our current
management.

Our certificate of incorporation and bylaws contain provisions that could delay or prevent a change of control of our company or changes in our Board of
Directors that our stockholders might consider favorable. Some of these provisions:
 

 
•  Authorize the issuance of preferred stock which can be created and issued by the Board of Directors without prior stockholder approval, with rights

senior to those of our common stock; and
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 •  Prohibit our stockholders from filling board vacancies or calling special stockholder meetings.

We are subject to the provisions of Section 203 of the Delaware General Corporation Law, which may prohibit certain business combinations with
stockholders owning 15% or more of our outstanding voting stock. These and other provisions in our certificate of incorporation, bylaws and Delaware law could
make it more difficult for stockholders or potential acquirers to obtain control of our Board of Directors or initiate actions that are opposed by our then-current
Board of Directors, including a merger, tender offer or proxy contest involving our company. Any delay or prevention of a change of control transaction or
changes in our Board of Directors could cause the market price of our common stock to decline.
 
Item 1B. Unresolved Staff Comments

None.
 
Item 2. Properties

We lease approximately 119,000 square feet for our corporate headquarters in Newton, Massachusetts, pursuant to a lease with an expiration date of April
2015.

We also lease an aggregate of approximately 144,000 square feet at 21 other locations across North America, Europe and Asia Pacific, primarily for our
international management teams, sales offices, and subsidiary headquarters, pursuant to leases with expiration dates through June 2023.

We believe that our current facilities are adequate for our current operations and that additional leased space can be obtained on reasonable terms if needed.
We do not own any real estate as of December 31, 2012.
 
Item 3. Legal Proceedings

In the ordinary course of business, we and our subsidiaries are parties to legal proceedings and claims involving alleged infringement of third-party
intellectual property rights, defamation, and other claims. Rules of the SEC require the description of material pending legal proceedings, other than ordinary,
routine litigation incident to the registrant’s business, and advise that proceedings ordinarily need not be described if they primarily involve damages claims for
amounts (exclusive of interest and costs) not individually exceeding 10% of the current assets of the registrant and its subsidiaries on a consolidated basis. In the
judgment of management, none of the pending litigation matters that TripAdvisor and our subsidiaries are defending involves or is likely to involve amounts of
that magnitude. There may be claims or actions pending or threatened against us of which we are currently not aware and the ultimate disposition of which would
have a material adverse effect on us.
 
Item 4. Mine Safety Disclosures

Not applicable.
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Part II
 
Item 5. Market for Registrant’s Common Equity, Related Stockholder Matters and Issuer Purchases of Equity Securities

Market Information

Our common stock began trading on The NASDAQ Global Select Market, or NASDAQ, on December 21, 2011 under the trading symbol “TRIP.” Before
then, there was no public market for our common stock. On February 8, 2013, the closing price of our common stock reported on NASDAQ was $47.02 per
share.

The following table sets forth, for the periods indicated, the high and low sale prices per share of our common stock as reported on NASDAQ during the
period indicated.
 

   High    Low  
Year ended December 31, 2012:         
Fourth Quarter 2012:   $47.00    $28.63  
Third Quarter 2012:   $47.81    $31.71  
Second Quarter 2012:   $46.30    $33.23  
First Quarter 2012:   $36.86    $24.57  
Year ended December 31, 2011:         
Fourth Quarter 2011:   $30.00    $23.99  

There is no established public trading market for our shares of Class B common stock.
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Performance Comparison Graph

The following graph provides a comparison of the total stockholder return from December 21, 2011 to December 31, 2012 of an investment of $100 in cash
on December 21, 2011 for TripAdvisor, Inc. common stock and an investment of $100 in cash on December 21, 2011 for (i) the NASDAQ Composite Index,
(ii) the Standard and Poor’s 500 Index (the “S&P 500 Index”), (iii) the Standard and Poor’s Information Technology Index (the “S&P Information Technology
Index”) and (iv) the Research Data Group (“RDG”) Internet Composite Index. The RDG Internet Composite Index is an index of stocks representing the Internet
industry, including Internet software and service companies and e-commerce companies. The stock price performance shown on the graph below is not
necessarily indicative of future price performance. Data for the S&P 500 Index, the S&P Information Technology Index, the NASDAQ Composite Index, and the
RDG Internet Composite Index assume reinvestment of dividends. We have never paid dividends on our common stock.
 

This performance comparison graph is not “soliciting material,” is not deemed filed with the Securities and Exchange Commission and is not deemed to be
incorporated by reference by any general statement incorporating by reference this Annual Report on Form 10-K into any filing of TripAdvisor, Inc. under the
Securities Act of 1933, as amended (the “Securities Act”), or any filing under the Securities Exchange Act of 1934, as amended (the “Exchange Act”), except to
the extent that we specifically request that the information be treated as soliciting material or specifically incorporate this information by reference into any such
filing, and will not otherwise be deemed incorporated by reference into any other filing under the Securities Act or the Exchange Act, except to the extent that we
specifically incorporate it by reference.
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Holders of Record

As of February 8, 2013, there were 130,105,917 outstanding shares of our common stock held by 3,170 stockholders of record, and 12,799,999 outstanding
shares of our Class B common stock held by one stockholder of record.

Dividends

We have never declared or paid dividends. Our ability to pay dividends is limited by the terms of a credit agreement, dated as of December 20, 2011, that
provides for a revolving credit facility and a term loan. Any future determination as to the declaration and payment of dividends, if any, will be at the discretion of
our Board of Directors and will depend on then-existing conditions, including our financial condition, operating results, contractual restrictions, capital
requirements, business prospects and other factors our Board of Directors may deem relevant.

Unregistered Sales of Equity Securities

During the year ended December 31, 2012, we did not issue or sell any shares of our common stock or other equity securities pursuant to unregistered
transactions in reliance upon an exemption from the registration requirements of the Securities Act.

Issuer Purchases of Equity Securities

Our Board of Directors did not authorize the repurchase of any shares during the year ended December 31, 2012. In February 2013, we announced that our
Board of Directors authorized the repurchase of $250 million of our shares of common stock under a share repurchase program. We intend to use available cash
and future cash from operations to fund repurchases under the share repurchase program. The repurchase program has no expiration but may be suspended or
terminated by the Board of Directors at any time. The Executive Committee of our Board of Directors will determine the price, timing, amount and method of
such repurchases based on its evaluation of market conditions and other factors, and any shares repurchased will be in compliance with applicable legal
requirements, at prices determined to be attractive and in the best interests of both the company and its stockholders.

Equity Compensation Plan Information

Our equity plan information required by this item is incorporated by reference to the information in Part III, Item 12 of this Annual Report on Form 10-K.
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Item 6. Selected Financial Data

We have derived the following selected financial data presented below from the consolidated and combined financial statements and related notes. The
information set forth below is not necessarily indicative of future results and should be read in conjunction with the consolidated and combined financial
statements and related notes appearing in Item 8 “Financial Statements and Supplementary Data” and Item 7 “Management’s Discussion and Analysis of
Financial Condition and Results of Operations” of this Annual Report on Form 10-K. Historical results are not necessarily indicative of the results to be expected
in any future period.
 
   Year Ended December 31,  
  2012   2011   2010   2009   2008  
(in thousands, except per share data)  
Consolidated and Combined Statements of Operations Data:      
Revenue  $ 559,215   $ 426,045   $ 313,525   $ 212,375   $ 200,578  
Related-party revenue from Expedia   203,751    211,018    171,110    139,714    97,668  

   
 

   
 

   
 

   
 

   
 

Total revenue   762,966    637,063    484,635    352,089    298,246  
Operating income   296,296    272,757    226,300    168,178    124,883  
Net income attributable to TripAdvisor, Inc.   194,069    177,677    138,776    102,427    72,371  
Net income per share attributable to TripAdvisor, Inc. available to common shareholders:      

Basic(1)  $ 1.39   $ 1.33   $ 1.04   $ 0.77   $ 0.54  
Diluted(1)   1.37    1.32    1.04    0.77    0.54  

Shares used in computing net income per share:      
Basic(1)   139,462    133,461    133,461    133,461    133,461  
Diluted(1)   141,341    134,865    133,461    133,461    133,461  

 
    Year Ended December 31,  
   2012    2011    2010    2009   2008  
(in thousands)  
Consolidated and Combined Balance Sheet Data:          
Cash and cash equivalents, short and long term marketable securities(2)   $ 585,733    $183,532    $ 93,133    $ 31,364   $ 8,001  
Working capital (deficit)(2)    436,854     151,792     34,112     (78,560)   (201,962)
Total assets(2)    1,299,194     835,886     722,889     574,826    515,963  
Long-term debt, less current portion(3)    340,000     380,000     —      —      —    
Total stockholders’ equity and invested equity(4)    726,968     293,537     539,632     389,914    242,900  
 
    Year Ended December 31,  
   2012    2011    2010    2009    2008  
(in thousands)                     
Other Financial Data:           
Adjusted EBITDA(5)   $ 352,474    $ 322,918    $ 260,963    $ 197,219    $ 146,626  
 
(1) See “Note 2—Significant Accounting Policies” in the notes to the consolidated and combined financial statements in Item 8 below regarding our calculation

of earnings per share numbers.
(2) Includes one-time exercise proceeds of $214.5 million related to stock warrant exercises for the year ended December 31, 2012. See “Note 4—Stock Based

Awards and Other Equity Instruments” in the notes to the consolidated and combined financial statements in Item 8 below for additional information on our
equity based instruments.

(3) See “Note 8—Debt” in the notes to the consolidated and combined financial statements in Item 8 below for information regarding our long-term debt.
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(4) See our consolidated and combined statements of changes in stockholders’ equity and “Note 15—Stockholders’ Equity” in the notes to the consolidated and
combined financial statements in Item 8 below for additional information on changes to our stockholders’ equity and invested capital.

(5) To provide investors with additional information regarding our financial results, we have disclosed Adjusted EBITDA, a non-GAAP financial measure,
within this Annual Report on Form 10-K. Adjusted EBITDA is the primary metric by which management evaluates the performance of our business and on
which internal budgets are based. We define “Adjusted EBITDA” as operating income, excluding depreciation of property and equipment, which includes
internal use software and website development, amortization of intangible assets, stock-based compensation and non-recurring expenses incurred to affect
the Spin-Off from Expedia during the year ended December 31, 2011. See a discussion of “Adjusted EBITDA” in Item 7 “Management’s Discussion and
Analysis of Financial Condition and Results of Operations” within this Annual Report on Form 10-K.

We have provided a reconciliation below of adjusted EBITDA to operating income, the most directly comparable GAAP financial measure.
 
    Year Ended December 31,  
   2012   2011   2010   2009   2008  
(in thousands)                 
Reconciliation of Adjusted EBITDA:       
Adjusted EBITDA   $352,474   $322,918   $260,963   $197,219   $146,626  

Depreciation    (19,966)   (18,362)   (12,871)   (9,330)   (5,022) 
Amortization of intangible assets    (6,110)   (7,523)   (14,609)   (13,806)   (11,161)
Stock-based compensation(1)    (30,102)   (17,344)   (7,183)   (5,905)   (5,560) 
Spin-off costs    —      (6,932)   —      —      —    

    
 

   
 

   
 

   
 

   
 

Operating income   $296,296   $272,757   $226,300   $168,178   $124,883  
    

 

   

 

   

 

   

 

   

 

 
(1) Includes a one-time expense of $8 million for the year ended December 31, 2011, the majority of which was recorded to general and administrative

expense, primarily due to the modification of vested Expedia stock options that were unexercised at the date of the Spin-Off. See “Note 4—Stock Based
Awards and Other Equity Instruments” in the notes to the consolidated and combined financial statements in Item 8 below for additional information on our
stock-based compensation.
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Item 7 Management’s Discussion and Analysis of Financial Condition and Results of Operations

Overview

We are the world’s largest online travel company, empowering users to plan and have the perfect trip. Our travel research platform aggregates reviews and
opinions from our community about destinations, accommodations (including hotels, resorts, motels, B&Bs, specialty lodging and vacation rentals), restaurants
and activities throughout the world through our flagship TripAdvisor brand. Our branded websites include tripadvisor.com in the United States and localized
versions of the website in 29 other countries, including China under the brand daodao.com. Our branded websites globally have received more than 60 million
unique visitors (according to July 2012 comScore), and we have built a base of more than 44 million marketable members, which are members we have
permission to email on a regular basis, and we feature over 75 million reviews and opinions, as measured by our own log files. Beyond travel-related content, our
websites also include links to the websites of our customers, including travel advertisers, allowing travelers to directly book their travel arrangements. In addition
to the flagship TripAdvisor brand, we now manage and operate 20 other travel brands, connected by the common goal of providing comprehensive travel
planning resources across the travel sector.

Executive Summary

Our financial results are currently principally dependent on our ability to drive our click-based advertising revenue. We continue to invest in areas of
potential click-based revenue growth, including our social, mobile and global initiatives, while also focusing on growing both our subscription-based products,
such as Vacation Rentals and Business Listings, and our transaction—based businesses, which include SniqueAway and Tingo. We have leveraged our position as
the largest online travel company to become an important partner for online advertisers – including hotels, online travel agencies and other travel-related service
providers—by providing our customers with access to our large audience of highly-qualified, highly-engaged users. The key drivers of our click-based
advertising revenue are described below, as well as a summary of our key growth areas and the current trends impacting our business.

Key Drivers of Click-Based Advertising Revenue

For the years ended December 31, 2012 and 2011, 77% and 79%, respectively, of our total revenue came from our core cost-per-click, or CPC, based lead
generation product. The key drivers of our click-based advertising revenue include the growth in hotel shoppers, user conversion and lead pricing. Total traffic
growth, or growth in monthly visits from unique IP addresses is reflective of our overall brand growth. We track and analyze sub-segments of traffic and its
correlation to revenue generation and utilize hotel shoppers as an indicator of revenue growth. We use the term “hotel shoppers” to refer to users who view a
listing of hotels in a city or visitors who view a specific hotel page.

After hotel shoppers, the second driver of our business is user conversion, which is a measure of how many hotel shoppers ultimately click on a CPC link
that generates revenue for us. User conversion on our site is primarily driven by three factors: merchandising, commerce coverage and choice. We think of
merchandising as the number and location of ads that are available on a page; commerce coverage is whether we have a client who can take an online booking for
a particular property; and choice is the number of clients available for any given property, allowing the user to shop for the best price. In summary, our CPC
revenue depends on the number of hotel shoppers that are interested in a property, whether there is a commerce link available for that hotel shopper to click on for
that property and whether there are several commerce choices available for that property, so the hotel shopper can shop around. The other key driver that we look
at is the CPC price that online travel agencies and hoteliers are willing to pay us for our leads.

Key Growth Areas

We continue to invest in areas of potential growth, including our social, mobile and global initiatives as well as our subscription-based products, such as
Vacation Rentals and Business Listings.
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Social. Our Wisdom of Friends initiative is a core component of our strategic growth plan; 76% of respondents to a recent Nielsen study cited
“recommendations from people I know” as the information source that they trust most. We believe that having a strong social presence drives traffic to and
engagement on our sites and improves the sites’ “stickiness” amongst the users. As a result, we continue to deepen our integration with Facebook. As of
December 31, 2012, and according to AppData, an independent application tracking traffic service, TripAdvisor has averaged more than 40 million monthly
Facebook users via it’s TripAdvisor Facebook application id. We offer these Facebook users a personalized and social travel planning experience that enables
travelers to engage first with their own Facebook friends’ reviews and opinions when planning their perfect trip on TripAdvisor.

Mobile. Mobile is an investment area that is geared towards creating a more complete user experience by reinforcing the TripAdvisor brand when users are
in-market. In the year ended December 31, 2012, we saw strong mobile user uptake, as aggregate downloads of our TripAdvisor, City Guides, and SeatGuru apps
more than doubled to 31 million and during the fourth quarter of 2012 we averaged more than 45 million monthly unique users on mobile devices, as measured
by our own log files. We believe that travelers will increasingly use mobile devices, including smartphones and tablets, to conduct travel research and planning.

Vacation Rentals. Our Vacation Rentals product addresses a highly-fragmented $85 billion per-year vacation rental industry, according to a 2010 Radius
Global Market study. Historically, we have built our supply content through acquisitions, namely our U.S.-based FlipKey and U.K.-based HolidayLettings
businesses, but during the fourth quarter of 2011 we announced partnerships aimed at increasing our supply content. We had more than 300,000 properties as of
December 31, 2012, up more than 50% during the year, and we believe our highly-engaged and motivated community create a competitive advantage for us in
this market.

Business Listings. Created in early 2010, our Business Listings product enables hotel and accommodation owners to list pertinent property information on
TripAdvisor, bringing them closer to potential customers and thereby increasing direct bookings. In the year ended December 31, 2012, we grew our Business
Listings customer base over 40% to 50,000 subscribers, still representing just over 7% of our current hotel and accommodation listings on TripAdvisor branded
sites. We continue to expand our sales force and improve features to grow our subscriber base.

Current Trends Affecting Our Business

Increasing Competition. The travel review industry and, more generally, the business of collecting and aggregating travel-related resources and
information, continue to be increasingly competitive. In recent years, an increasing number of companies, such as search companies Google Inc. and Baidu.com,
Inc. and several large online travel agencies, have begun to collect and aggregate travel information and resources. We plan to continue to invest in order to
remain the leading source of travel reviews as well as continuing to enhance our content and user experience.

Increasing Use of Internet and Social Media to Access Travel Information. Commerce, information and advertising continue to migrate to the Internet and
away from traditional media outlets. We believe that this trend will create strategic growth opportunities, allowing us to attract new consumers and develop
unique and effective advertising solutions. Consumers are increasingly using online social media, such as Facebook, as a means to communicate and exchange
information, including travel information and opinions. We have made significant efforts related to social networking in order to leverage the expanding use of
this channel and enhance traffic diversification and user engagement. We are also continually adapting our user experience in response to a changing internet
environment and usage trends. For example, in 2012 we invested in building a hotel metasearch product for our smartphone platforms and we currently plan to
roll out our hotel metasearch product on our desktop and tablet platforms during the next three to six months. We expect to continue to develop our metasearch
capabilities, because we believe that by showing users real-time pricing and availability wherever possible across our global points of sale, we can provide a
better user experience while delivering highly qualified leads to our advertising partners.
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Increasing Mobile Usage. Consumers are increasingly using smartphone and tablet computing devices to access the Internet. To address these demands, we
continue to extend the platform to develop smartphone and tablet applications to allow greater access to our travel information and resources. Although the
substantial majority of our smartphone users also access and engage with our websites on personal computers and tablets where we display advertising, our users
could decide to increasingly access our products primarily through smartphone devices. Historically we have not displayed graphic advertising on smartphones
and our smartphone monetization strategies are still developing. Improvement of our mobile offerings is a key company priority which we believe is necessary to
help us maintain and grow our user base and engagement over the long term and we will continue to invest and innovate in this growing platform.

Click-Based Advertising Revenue. In recent years, the majority of our revenue growth resulted from higher click-based advertising revenue due to increased
traffic on our websites and an increase in the volume of clicks on our advertisers’ placements. Although click-based advertising revenue growth has generally
been driven by traffic volume, we remain focused on the various factors that could impact revenue growth, including, but not limited to, the growth in hotel
shoppers, CPC pricing fluctuations, the overall economy, the ability of advertisers to monetize our traffic, the quality and mix of traffic to our websites, and the
quality and mix of traffic from our advertising placements to advertisers, as well as advertisers’ evolving approach to transaction attribution models and return on
investment targets. We monitor and regularly respond to changes in these factors in order to strategically improve our user experience, customer satisfaction and
monetization in this dynamic environment.

Global Economic Conditions. In late 2008 and throughout 2009, weak global economic conditions created uncertainty for travelers and suppliers, and put
pressure on discretionary spending on travel and advertising. Since 2010 the travel industry has been gradually improving. However, global economic conditions
remain uncertain, and in particular, we anticipate travel expenditures in Europe to continue to be adversely effected by the economic issues overseas.

Spin-Off

On April 7, 2011, Expedia announced its plan to separate into two independent public companies in order to better achieve certain strategic objectives of its
various businesses. We refer to this transaction as the “Spin-Off.” Non-recurring expenses incurred to affect the Spin-Off during the year ended December 31,
2011 have been included within Spin-Off costs in the consolidated and combined statements of operations.

On December 20, 2011, following the close of trading on the NASDAQ Global Select Market (“NASDAQ”), the Spin-Off was completed, and TripAdvisor
began trading as an independent public company on December 21, 2011. Expedia effected the Spin-Off by means of a reclassification of its capital stock that
resulted in the holders of Expedia capital stock immediately prior to the time of effectiveness of the reclassification having the right to receive a proportionate
amount of TripAdvisor capital stock. A one-for-two reverse stock split of outstanding Expedia capital stock occurred immediately prior to the Spin-Off, with cash
paid in lieu of fractional shares.

In connection with the Spin-Off, Expedia contributed or transferred all of the subsidiaries and assets relating to Expedia’s TripAdvisor Media Group, which
were comprised of the TripAdvisor Holdings, LLC combined financial statements, to TripAdvisor and TripAdvisor or one of its subsidiaries assumed all of the
liabilities relating to Expedia’s TripAdvisor Media Group. TripAdvisor now trades on the NASDAQ under the symbol “TRIP.”

In connection with the Spin-Off, on December 20, 2011, TripAdvisor Holdings, LLC distributed approximately $406 million in cash to Expedia in the form
of a dividend. This distribution was funded through borrowings under a credit agreement, dated as of December 20, 2011, by and among TripAdvisor,
TripAdvisor Holdings, LLC, and TripAdvisor LLC, the lenders party thereto, JPMorgan Chase Bank, N.A., as administrative agent, and J.P. Morgan Europe
Limited, as London agent (this credit agreement, together with all exhibits,
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schedules, annexes, certificates, assignments and related documents contemplated thereby, is referred to herein as the “Credit Agreement”). Refer to “Note 8—
Debt” in the notes to our consolidated and combined financial statements and our debt discussion in Item 7 “Management’s Discussion and Analysis of Financial
Condition and Results of Operations—Financial Position, Liquidity and Capital Resources” below for further information on the Credit Agreement.

For purposes of governing certain of the ongoing relationships between us and Expedia at and after the Spin-Off, and to provide for an orderly transition,
we and Expedia entered into various agreements, including, among others, the Separation Agreement; the Tax Sharing Agreement, the Employee Matters
agreement, the Transition Services Agreement, and commercial agreements. The full texts of the Separation Agreement, the Tax Sharing Agreement, the
Employee Matters Agreement, the Transition Services Agreement and the Master Advertising Agreement (CPC) are incorporated by reference on this Annual
Report on Form 10-K as Exhibits 2.1, 10.2, 10.3, 10.4 and 10.6 (10.6 filed in redacted form pursuant to confidential treatment request), respectively. For
information on our current relationship with Expedia and recent material transactions, refer to “Note 16—Related Party Transactions” in the notes to our
consolidated and combined financial statements.

Segment

We have one reportable segment. The segment is determined based on how our chief operating decision maker manages our business, makes operating
decisions and evaluates operating performance.
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Results of Operations
Selected Financial Data

(in thousands, except per share data)
 
  Year ended December 31,   % Change  
  2012   2011   2010   2012 vs. 2011  2011 vs. 2010 
Revenue  $559,215   $426,045   $313,525    31%   36%
Related-party revenue from Expedia   203,751    211,018    171,110    (3%)   23%

   
 

   
 

   
 

  

Total revenue   762,966    637,063    484,635    20%   31%
Costs and expenses:      

Cost of revenue (exclusive of amortization) (1)   12,074    10,873    7,345    11%   48%
Selling and marketing (2)   266,239    209,176    140,470    27%   49%
Technology and content (2)   86,640    57,448    43,321    51%   33%
General and administrative (2)   75,641    44,770    31,819    69%   41%
Related-party shared services fee   —      9,222    7,900    (100%)   17%
Depreciation   19,966    18,362    12,871    9%   43%
Amortization of intangible assets   6,110    7,523    14,609    (19%)   (49%)
Spin-off costs   —      6,932    —      (100%)   100%

   
 

   
 

   
 

  

Total costs and expenses   466,670    364,306    258,335    28%   41%
   

 
   

 
   

 
  

Operating income   296,296    272,757    226,300    9%   21%
Other income (expense):      

Interest (expense) income, net   (10,871)   391    (241)   (2,880%)   262%
Other, net   (3,450)   (1,254)   (1,644)   175%   (24%)

   
 

   
 

   
 

  

Total other expense, net   (14,321)   (863)   (1,885)   1,559%   (54%)
   

 
   

 
   

 
  

Income before income taxes   281,975    271,894    224,415    4%   21%
Provision for income taxes   (87,387)   (94,103)   (85,461)   (7%)   10%

   
 

   
 

   
 

  

Net income   194,588    177,791    138,954    9%   28%
Net (income) loss attributable to noncontrolling interest   (519)   (114)   (178)   355%   (36%)

   
 

   
 

   
 

  

Net income attributable to TripAdvisor, Inc.  $194,069   $177,677   $138,776    9%   28%
   

 

   

 

   

 

  

Earnings per share attributable to TripAdvisor, Inc :      
Basic  $ 1.39   $ 1.33   $ 1.04    5%   28%
Diluted  $ 1.37   $ 1.32   $ 1.04    4%   27%

Weighted average common shares outstanding:      
Basic   139,462    133,461    133,461    4%   0%
Diluted   141,341    134,865    133,461    5%   1%

Other financial data:      
Adjusted EBITDA (3)  $352,474   $322,918   $260,963    9%   24%
      
(1) Excludes amortization as follows:      

Amortization of acquired technology included in amortization of
intangibles  $ 708   $ 578   $ 1,080    

Amortization of website development costs included in depreciation   12,816    12,438    8,104    
   

 
   

 
   

 
  

 $ 13,524   $ 13,016   $ 9,184    
(2) Includes stock-based compensation as follows:      

Selling and marketing  $ 4,622   $ 3,216   $ 2,101    
Technology and content   11,400    3,931    2,661    
General and administrative   14,080    10,197    2,421    

 
(3) See “Adjusted EBITDA” discussion below for more information and for a reconciliation of Adjusted EBITDA to operating income, the most directly

comparable financial measure calculated and presented in accordance with U.S. generally accepted accounting principles, or GAAP.
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Adjusted EBITDA

To provide investors with additional information regarding our financial results, we have disclosed Adjusted EBITDA, a non-GAAP financial measure,
within this Annual Report on Form 10-K. We have provided reconciliations below of Adjusted EBITDA to operating income, the most directly comparable
GAAP financial measure. A “non-GAAP financial measure” refers to a numerical measure of a company’s historical or future financial performance, financial
position, or cash flows that excludes (or includes) amounts that are included in (or excluded from) the most directly comparable measure calculated and presented
in accordance with GAAP in such company’s financial statements.

We define “Adjusted EBITDA” as operating income, excluding depreciation of property and equipment, which includes internal use software and website
development, amortization of intangible assets, stock-based compensation and non-recurring expenses incurred to effect the Spin-Off from Expedia during the
year ended December 31, 2011. Adjusted EBITDA is the primary metric by which management evaluates the performance of its business and on which internal
budgets are based. In particular, the exclusion of certain expenses in calculating Adjusted EBITDA facilitates operating performance comparisons on a period-to-
period basis. Adjusted EBITDA eliminates items that are either not part of our core operations such as the costs incurred in connection with the Spin-Off or those
costs that do not require a cash outlay, such as stock-based compensation. Adjusted EBITDA also excludes depreciation and amortization expense, which are
based on our estimates of the useful life of tangible and intangible assets. These estimates could vary from actual performance of the asset, are based on historical
costs and other factors and may not be indicative of current or future capital expenditures. We believe that by excluding certain items, such as stock-based
compensation and non-recurring expenses, Adjusted EBITDA corresponds more closely to the cash operating income generated from our business and allows
investors to gain an understanding of the factors and trends affecting the ongoing cash earnings capabilities of our business, from which capital investments are
made and debt is serviced.

Our use of Adjusted EBITDA has limitations as an analytical tool, and you should not consider it in isolation or as a substitute for analysis of our results
reported in accordance with GAAP. Some of these limitations are:
 

 •  Adjusted EBITDA does not reflect our cash expenditures or future requirements for capital expenditures or contractual commitments;
 

 •  Adjusted EBITDA does not reflect changes in, or cash requirements for, our working capital needs;
 

 •  Adjusted EBITDA does not consider the potentially dilutive impact of stock-based compensation;
 

 
•  Although depreciation and amortization are non-cash charges, the assets being depreciated and amortized may have to be replaced in the future, and

Adjusted EBITDA does not reflect cash capital expenditure requirements for such replacements or for new capital expenditure requirements; and
 

 
•  Other companies, including companies in our own industry, may calculate Adjusted EBITDA differently than we do, limiting its usefulness as a

comparative measure.

Because of these limitations, you should consider Adjusted EBITDA alongside other financial performance measures, including various cash flow metrics,
net income and our other GAAP results.
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The following table is a reconciliation of Adjusted EBITDA to operating income, the most directly comparable GAAP financial measure for the periods
presented:
 

   Year ended December 31,  
      (in thousands)    
   2012   2011   2010  
Adjusted EBITDA   $352,474   $ 322,918   $260,963  
Depreciation (1)    (19,966)   (18,362)   (12,871)

    
 

   
 

   
 

OIBA (2)    332,508    304,556    248,092  
Amortization of intangible assets    (6,110)   (7,523)   (14,609)
Stock-based compensation    (30,102)   (17,344)   (7,183)
Spin-Off costs    —      (6,932)   —    

    
 

   
 

   
 

Operating income    296,296    272,757    226,300  
    

 

   

 

   

 

 
(1) Includes internal use software and website development costs.
(2) Our primary operating metric prior to the Spin-Off for evaluating operating performance was Operating Income Before Amortization, or OIBA, as reported

on our Form S-4, filed with the SEC on November 1, 2011. OIBA is defined as operating income plus: (1) amortization of intangible assets and any related
impairment; (2) stock-based compensation expense; and (3) non-recurring expenses incurred to effect the Spin-Off during the year ended December 31,
2011. This operating metric is no longer being used by our management to measure operating performance and is only being shown above to illustrate the
financial impact as we converted to a new operating metric post Spin-Off and is also currently used to calculate our annual obligation for our charitable
foundation. Refer to, “Contractual Obligations, Commercial Commitments and Off-Balance Sheet Arrangements”, below, in the section entitled
“Management’s Discussion and Analysis of Financial Condition and Results of Operations” in this Annual Report on Form 10-K for information on our
charitable foundation.

Reclassifications

Certain reclassifications have been made to conform the prior period’s data to the current format, which include the reclassifications of our redeemable
noncontrolling interest on the consolidated balance sheets from accrued expenses and other current liabilities and the reclassification of accrued marketing costs
from accounts payable to accrued expenses and other current liabilities. These reclassifications had no net effect on our consolidated and combined financial
statements.

Revenue

We derive substantially all of our revenue through the sale of advertising, primarily through click-based advertising and, to a lesser extent, display-based
advertising. In addition, we earn revenue through a combination of subscription-based offerings related to our Business Listings and Vacation Rentals products,
transaction revenue from selling room nights on our transactional sites SniqueAway and Tingo, and other revenue including content licensing.

The following discussion of revenue includes references to the number of unique Internet protocol, or IP, addresses that visit TripAdvisor-branded sites
each month. This metric is one of the metrics used by us to analyze revenue and is measured using internally developed analytical tools. Each unique IP address is
only counted the first time it visits a TripAdvisor site during each calendar month. Our measurement of unique visitors does not include any visitors to our
subsidiary sites that are not TripAdvisor-branded, nor does it include any individuals who view TripAdvisor content on other sites. While directionally indicative,
unique IP address tracking has recently become less valuable as a revenue growth metric because of the continually increasing diversification of our site traffic
and usage, particularly in light of our users’ engagement with non-hotel based site content, such as
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restaurants and attractions. As such, we believe that using hotel shoppers as a metric is a more useful indicator of future revenue growth and began to track this
metric using internally developed analytical tools in 2012.
 
   Year ended December 31,    % Change  
   2012    2011    2010    2012 vs. 2011  2011 vs. 2010 
   ($ in millions)         
Click-based advertising   $588    $ 500    $ 384     18%  30%
Display-based advertising    94     86     72     10%  19%
Subscription, transaction and other    81     51     29     58%  76%

    
 

    
 

    
 

   

Total revenue   $763    $ 637    $ 485     20%  31%
    

 

    

 

    

 

   

2012 vs. 2011

Revenue increased $126 million during the year ended December 31, 2012 when compared to the same period in 2011, primarily due to an increase in
click-based advertising revenue of $88 million. The primary driver of the increase in click-based advertising revenue was an increase in hotel shoppers during the
year ended December 31, 2012, when compared to the same period for 2011, of over 30%, partially offset by lower clicks per hotel shopper due to our site
redesign in September 2011, and lower revenue per click. Subscription, transaction and other revenue increased by $30 million during the year ended
December 31, 2012, primarily due to growth in our subscription based products, Business Listings and Vacation Rentals products.

2011 vs. 2010

Revenue increased $152 million or 31% during the year ended December 31, 2011 when compared to the same period in 2010, primarily due to an increase
in click-based advertising revenue of $116 million or 30%. A key driver of the increase in click-based advertising revenue was an increase of 29% in monthly
visits from unique IP addresses to the TripAdvisor branded sites during the year ended December 31, 2011, compared to the same period for 2010 and, to a lesser
extent, an increase in the average cost per click rates in 2011. Subscription, transaction and other revenue increased by $22 million or 76% in 2011, primarily due
to growth in Business Listings and having a full year of revenue from the 2010 acquisition of Holiday Lettings.

In addition to the above product revenue discussion, related-party revenue from Expedia, which consists primarily of click-based advertising, is as follows:
 
   Year ended December 31,   % Change  
   2012   2011   2010   2012 vs. 2011  2011 vs. 2010 
   ($ in millions)        
Related party revenue from Expedia   $ 204   $ 211   $ 171    (3%)   23%
% of revenue    26.7%  33.1%  35.3%  

TripAdvisor and Expedia entered into new commercial arrangements in connection with the Spin-Off, as discussed in “Note 16—Related Party
Transactions” in the notes to our consolidated and combined financial statements. The new arrangements had terms of up to one year. In connection with the
Spin-Off, Expedia expected to lower its CPC pricing by 10-15%. This change was rolled out throughout the fourth quarter of 2011, and trended towards the upper
end of this expected discount range. Related-party revenue from Expedia decreased $7 million or 3% during the year ended December 31, 2012 when compared
to the same period in 2011, primarily due to lower CPC pricing paid by Expedia, partially offset by higher click volume sent to Expedia in 2012.
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Cost of Revenue

Cost of revenue consists of expenses that are closely correlated or directly related to revenue generation, including ad serving fees, flight search fees, credit
card fees and data center costs.
 
   Year ended December 31,   % Change  
   2012   2011   2010   2012 vs. 2011  2011 vs. 2010 
   ($ in millions)        
Cost of revenue   $ 12   $ 11   $ 7    11.0%  48%
% of revenue    1.6%   1.7%   1.5%  

2012 vs. 2011

Cost of revenue increased $1 million during the year ended December 31, 2012 when compared to the same period in 2011, primarily due to increased
credit card merchant fees.

2011 vs. 2010

Cost of revenue increased $4 million during the year ended December 31, 2011 when compared to the same period in 2010, primarily due to increased data
center costs in support of higher site traffic and increased credit card merchant fees.

Selling and Marketing

Sales and marketing expenses primarily consist of direct costs, including search engine marketing, or SEM, other traffic acquisition costs, syndication costs
and affiliate program commissions, brand advertising and public relations. In addition, our indirect sales and marketing expense consists of personnel and
overhead expenses, including salaries, commissions, benefits, stock-based compensation expense and bonuses for sales, sales support, customer support and
marketing employees.
 
   Year ended December 31,   % Change  
   2012   2011   2010   2012 vs. 2011  2011 vs. 2010 
   ($ in millions)        
Direct costs   $ 177   $ 137   $ 88    29%  57%
Personnel and overhead    89    72    52    25%  36%

    
 

   
 

   
 

  

Total selling and marketing   $ 266   $ 209   $ 140    27%  49%
    

 

   

 

   

 

  

% of revenue    34.9%  32.8%  29.0%  

2012 vs. 2011

Direct selling and marketing costs increased $40 million during the year ended December 31, 2012 when compared to the same period in 2011, primarily
due to increased search engine marketing costs, brand advertising costs and investments in social media costs. We increased our spending on social media in the
year ended December 31, 2012 compared to the same period in 2011, in order to increase social engagement on our websites. Personnel and overhead costs
increased $17 million during the year ended December 31, 2012 when compared to the same period in 2011, primarily due to an increase in headcount to support
business growth, including international expansion.

2011 vs. 2010

Direct selling and marketing costs increased $49 million during the year ended December 31, 2011 when compared to the same period in 2010, primarily
due to increased search engine marketing costs and other traffic acquisition costs. Personnel and overhead costs increased $20 million during the year ended
December 31, 2011 when compared to the same period in 2010, primarily due to an increase in headcount to support business growth, including international
expansion.
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Technology and Content

Technology and content expenses consist of personnel and overhead expenses, including salaries and benefits, stock-based compensation expense and
bonuses for salaried employees and contractors engaged in the design, development, testing and maintenance of our website. Other costs include licensing and
maintenance expense.
 
   Year ended December 31,   % Change  
   2012   2011   2010   2012 vs. 2011  2011 vs. 2010 
   ($ in millions)        
Personnel and overhead   $ 80   $ 51   $ 40    56%  29%
Other    7    6    3    7%  74%

    
 

   
 

   
 

  

Total technology and content   $ 87   $ 57   $ 43    51%  33%
    

 

   

 

   

 

  

% of revenue    11.4%  9.0%  8.9%  

2012 vs. 2011

Technology and content costs increased $30 million during the year ended December 31, 2012 when compared to the same period in 2011, primarily due to
increased personnel costs from increased headcount to support business growth, including international expansion, enhanced site features, extending our products
onto smartphone and tablet platforms, and development of our new hotel metasearch product, as well as an increase in stock based compensation.

2011 vs. 2010

Technology and content costs increased $14 million during the year ended December 31, 2011 when compared to the same period in 2010, primarily due to
increased personnel costs from increased headcount to support business expansion, including international site launches, enhanced site features and mobile
initiatives.

General and Administrative

General and administrative expense consists primarily of personnel and related overhead costs, including executive leadership, finance, legal and human
resource functions and stock-based compensation as well as professional service fees and other fees including audit, legal, tax and accounting, and other costs
including bad debt expense and our charitable foundation costs.
 
   Year ended December 31,   % Change  
   2012   2011   2010   2012 vs. 2011  2011 vs. 2010 
   ($ in millions)        
Personnel and overhead   $ 51   $ 37   $ 24    39%  52%
Professional service fees and other    25    8    8    203%  5%

    
 

   
 

   
 

  

Total general and administrative   $ 76   $ 45   $ 32    69%  41%
    

 

   

 

   

 

  

% of revenue    9.9%   7.0%   6.6%  

2012 vs. 2011

General and administrative costs increased $31 million during the year ended December 31, 2012, when compared to the same period in 2011, due to
increased personnel and overhead costs related to an increase in stock based compensation, as well as increased headcount to support business growth, and a full
year of costs related to additional headcount and professional service fees to support our operations as a standalone public company in 2012. We also incurred
increased professional service fees primarily related to legal and tax initiatives. In addition, in connection with the Spin-Off, we assumed Expedia’s obligation to
fund a charitable foundation. Our expense related to the funding of this charitable foundation was $7 million for the year ended December 31, 2012.
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2011 vs. 2010

General and administrative costs increased $13 million during the year ended December 31, 2011, when compared to the same period in 2010, primarily
due to increased personnel costs from increased headcount as a result of the Spin-Off to support business growth and additional hiring in order to support our
operations as a standalone public company and an additional $8 million in stock based compensation related to modification charges in connection with the Spin-
Off. Refer to “Note 4—Stock Based Awards and Other Equity Instruments” in the notes to our consolidated and combined financial statements for information
related to the stock-based award modification charges.

Related-Party Shared Services Fee

Prior to the Spin-Off, our related-party shared services fee was comprised of allocations from Expedia for accounting, legal, tax, corporate development,
treasury, financial reporting, real estate management and included an allocation of employee compensation within these functions. These allocations were
determined based on what we and Expedia considered to be reasonable reflections of the utilization of services provided or the benefit received by us.
 
   Year ended December 31,   % Change  
   2012   2011   2010   2012 vs. 2011  2011 vs. 2010 
   ($ in millions)        
Related-party shared services fee   $ —     $ 9   $ 8    (100%)   17%
% of revenue    0%  1.4%  1.6%  

Related-party shared services fee costs incurred for the use of Expedia shared services ceased in connection with the Spin-Off. Refer to “Note 16—Related
Party Transactions” in the notes to our consolidated and combined financial statements for further information on our relationship with Expedia.

Depreciation
 
   Year ended December 31,   % Change  
   2012   2011   2010   2012 vs. 2011  2011 vs. 2010 
   ($ in millions)        
Depreciation   $ 20   $ 18   $ 13    9%  43%
% of revenue    2.6%   2.9%   2.7%  

2012 vs. 2011

Depreciation expense increased $2 million during the year ended December 31, 2012 when compared to the same period in 2011 primarily due to increased
amortization related to capitalized software and website development costs and additional depreciation of $1 million related to purchased software licenses and
leasehold improvements.

2011 vs. 2010

Depreciation expense increased $5 million during the year ended December 31, 2011 when compared to the same period in 2010 primarily due to increased
amortization of $4 million related to capitalized software and website development costs.
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Amortization of Intangible Assets
 
   Year ended December 31,   % Change  
   2012   2011   2010   2012 vs. 2011  2011 vs. 2010 
   ($ in millions)        
Amortization of intangible assets   $ 6   $ 8   $ 15    (19%)   (49% ) 
% of revenue    0.8%   1.2%   3.0%  

2012 vs. 2011

Amortization of intangible assets decreased $2 million during the year ended December 31, 2012 when compared to the same period in 2011, primarily due
to the completion of amortization related to certain technology intangible assets.

2011 vs. 2010

Amortization of intangible assets decreased $7 million during the year ended December 31, 2011 when compared to the same period in 2010, primarily due
to the completion of amortization of $3 million related to certain technology intangible assets and a decrease in amortization of $4 million related to the
contingent purchase consideration for the acquisition of Holiday Lettings in June 2010.

Operating Income
 
   Year ended December 31,   % Change  
   2012   2011   2010   2012 vs. 2011  2011 vs. 2011 
   ($ in millions)        
Operating income   $ 296   $ 273   $ 226    9%  21%

    

 

   

 

   

 

  

% of revenue    38.8%  42.8%  46.7%  

2012 vs. 2011

Operating income increased $23 million for the year ended December 31, 2012 when compared to the same period in 2011, primarily due to an increase in
revenue of $126 million or 20%, which was partially offset by a corresponding increase to operating expenses of $103 million or 28%, respectively, particularly
due to increased headcount and personnel costs to support business growth, including related stock based compensation, key initiatives, international expansion
and operations as a standalone public company, and increased traffic acquisition costs to drive higher revenue.

2011 vs. 2010

Operating income increased $47 million for the year ended December 31, 2011 when compared to the same period in 2010, primarily due to an increase in
revenue of $152 million or 31%, which was partially offset by a corresponding increase to operating expenses of $106 million or 41%, particularly in personnel
costs to support business growth and traffic acquisition costs to drive higher revenue. Also included in total operating costs for the year ended December 31, 2011
is $7 million of costs incurred as part of the Spin-Off from Expedia, which will be non-recurring for 2012.

Interest (Expense) Income, Net

Interest expense is primarily related to interest incurred on our Term Loan and credit facilities for the year ending December 31, 2012. Amounts for the
years ending December 31, 2011 and 2010 were not material.
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Other, Net

Other, net is primarily comprised of net foreign exchange losses for the periods presented.

Provision for Income Taxes
 
   Year ended December 31,   % Change  
   2012   2011   2010   2012 vs. 2011  2011 vs. 2010 
   ($ in millions)        
Provision for income taxes   $ 87   $ 94   $ 85    (7%)   10%
Effective tax rate    31.0%  34.6%  38.1%  

2012 vs. 2011

Our effective tax rate was lower than the 35% federal statutory rate primarily due to earnings in jurisdictions outside the United States, where our effective
tax rate is lower, which was partially offset by state income taxes and accruals on uncertain tax positions. The change in the effective rate for 2012 compared to
the 2011 rate was primarily due to an increase in earnings in jurisdictions outside the United States and a decrease in state income taxes, as well as the internal
restructuring.

2011 vs. 2010

Our effective tax rate was lower than the 35% federal statutory rate primarily due to earnings in jurisdictions outside the United States, where our effective
tax rate is lower, which was partially offset by state income taxes, accruals on uncertain tax positions, increases in valuation allowances, and non-deductible
transaction costs associated with the Spin-Off. The change in the effective rate for 2011 compared to the 2010 rate was primarily due to an increase in earnings in
jurisdictions outside the United States and a decrease in state income taxes partially offset by non-deductible transaction costs.

Financial Position, Liquidity and Capital Resources

Our principal sources of liquidity are cash flows generated from operations. As of December 31, 2012 we had $586 million of cash, cash equivalents and
short and long-term available-for-sale marketable securities and at December 31, 2011 we had $184 million of cash and cash equivalents. As of December 31,
2012 approximately $311 million of our cash, cash equivalents and short and long-term marketable securities are held by our international subsidiaries, primarily
in the United Kingdom, and are related to earnings we intend to reinvest permanently outside the United States. Should we distribute earnings of foreign
subsidiaries in the form of dividends or otherwise, we may be subject to U.S. income taxes. Cumulative undistributed earnings of foreign subsidiaries that we
intend to indefinitely reinvest outside of the United States totaled approximately $372 million as of December 31, 2012. Should we distribute, or be treated under
certain U.S. tax rules as having distributed, the earnings of foreign subsidiaries in the form of dividends or otherwise, we may be subject to U.S. income taxes.
Determination of the amount of any unrecognized deferred income tax liability on this temporary difference is not practicable because of the complexities of the
hypothetical calculation. Cash held is primarily denominated in U.S. dollars.

Historically, the cash we generate has been sufficient to fund our working capital requirements, capital expenditures and to meet our long term debt
obligations and commitments. Management believes that our cash and cash equivalents, combined with expected cash flows generated by operating activities and
available cash from our credit facilities will be sufficient to fund our ongoing working capital requirements, capital expenditures, business growth initiatives, meet
our long term debt obligations and commitments, and fund any potential acquisitions for at least the next 12 months. However, if during that period or thereafter,
we are not successful in generating sufficient cash flow from operations or in raising additional capital when required in sufficient amounts and on terms
acceptable to us, we may be required to reduce our planned capital expenditures
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and scale back the scope of our business growth initiatives, either of which could have a material adverse effect on our future financial condition or results of
operations.

Term Loan Facility Due 2016 and Revolving Credit Facility

On December 20, 2011, in connection with the Spin-Off, we entered into the Credit Agreement, which provides $600 million of borrowing including:
 

 •  the Term Loan Facility, or Term Loan, in an aggregate principal amount of $400 million with a term of five years due December 2016; and
 

 
•  the Revolving Credit Facility in an aggregate principal amount of $200 million available in U.S. dollars, Euros and British pound sterling with a term

of five years expiring December 2016.

The Term Loan and any loans under the Revolving Credit Facility bear interest by reference to a base rate or a Eurocurrency rate, in either case plus an
applicable margin based on our leverage ratio. We are also required to pay a quarterly commitment fee, on the average daily unused portion of the Revolving
Credit Facility for each fiscal quarter and fees in connection with the issuance of letters of credit. The Term Loan and loans under the Revolving Credit Facility
currently bear interest at LIBOR plus 175 basis points, or the Eurocurrency Spread, or the alternate base rate (“ABR”) plus 75 basis points, and undrawn amounts
are currently subject to a commitment fee of 30 basis points.

As of December 31, 2012 we are using a one-month interest period Eurocurrency Spread which is approximately 2.0% per annum. Interest is currently
payable on a monthly basis while we are borrowing under the one-month interest rate period. The current interest rates are based on current assumptions, leverage
and LIBOR rates and do not take into account that rates will reset periodically.

The Term Loan principal was repayable in quarterly installments on the last day of each calendar quarter in 2012 equal to 1.25% of the original principal
amount, with $20 million paid during the year ended December 31, 2012. Principal payments will be equal to 2.5% of the original principal amount in each year
thereafter, with the balance due on the final maturity date. A 25 basis point change in the interest rate on the current Term Loan balance would result in an
increase or decrease to interest expense of approximately $1 million per annum.

The Revolving Credit Facility includes $40 million of borrowing capacity available for letters of credit and $40 million for borrowings on same-day notice.
Immediately following the Spin-Off, $10 million was drawn down under the Revolving Credit Facility, which was repaid during the three months ended
March 31, 2012. As of December 31, 2012 there are no outstanding borrowings under our Revolving Credit Facility.

During the years ended December 31, 2012 and 2011, we recorded total interest and commitment fees on our Credit Agreement of $8.7 million and $0.3
million, respectively, to interest expense on our consolidated statement of operations. All unpaid interest and commitment fee amounts as of December 31, 2012
and 2011 were not material.

The future minimum principal payment obligations due under the Credit Agreement related to our Term Loan is as follows (in thousands):
 

Year Ending December 31,   Principal Payments 
2013    40,000  
2014    40,000  
2015    40,000  
2016    260,000  

    
 

Total   $ 380,000  
    

 

 
50



Table of Contents

Prepayments

We may voluntarily repay any outstanding borrowing under the Credit Agreement at any time without premium or penalty, other than customary breakage
costs with respect to eurocurrency loans.

Guarantees

All obligations under the Credit Agreement are unconditionally guaranteed by us and each of our existing and subsequently acquired or organized direct or
indirect wholly-owned domestic and foreign restricted subsidiaries, subject to certain exceptions for controlled foreign corporations, foreign subsidiaries where
applicable law would otherwise be violated or non-material subsidiaries.

Covenants

The Credit Agreement contains a number of covenants that, among other things, restrict our ability to: incur additional indebtedness, create liens, enter into
sale and leaseback transactions, engage in mergers or consolidations, sell or transfer assets, pay dividends and distributions or repurchase our capital stock, make
investments, loans or advances, prepay certain subordinated indebtedness, make certain acquisitions, engage in certain transactions with affiliates, amend material
agreements governing certain subordinated indebtedness, and change our fiscal year. The Credit Agreement also requires us to maintain a maximum leverage
ratio and a minimum cash interest coverage ratio, and contains certain customary affirmative covenants and events of default, including a change of control. If an
event of default occurs, the lenders under the Credit Agreement will be entitled to take various actions, including the acceleration of all amounts due under Credit
Agreement and all actions permitted to be taken by a secured creditor.

As of December 31, 2012 we believe we are in compliance with all of our debt covenants.

Refer to “Note 8—Debt” in the notes to the consolidated and combined financial statements for additional information on our Credit Agreement. The full
text of the Credit Agreement, by and among TripAdvisor, TripAdvisor Holdings, LLC, and TripAdvisor LLC, the lenders party thereto, JPMorgan Chase Bank,
N.A., as administrative agent, and J.P. Morgan Europe Limited, as London agent, dated as of December 20, 2011, is incorporated by reference in this Annual
Report on Form 10-K as Exhibit 4.2.

Chinese Credit Facilities

In addition to our borrowings under the Credit Agreement, we maintain our Chinese Credit Facilities. As of December 31, 2012 and 2011, we had $32.1
million and $16.7 million of short term borrowings outstanding, respectively.

Certain of our Chinese subsidiaries entered into a RMB 138,600,000 (approximately $22 million), one-year revolving credit facility with Bank of America
(the “Chinese Credit Facility—BOA”) that is currently subject to review on a periodic basis with no specific expiration date. During the year ended December 31,
2012, this credit line was increased to RMB 189,000,000 (approximately $30 million). We currently have $21.8 million of outstanding borrowings from this
credit facility as of December 31, 2012. Our Chinese Credit Facility—BOA currently bears interest based at 100% of the People’s Bank of China’s base rate and
was 5.6% as of December 31, 2012.

In addition, during April 2012, certain of our Chinese subsidiaries entered into a RMB 125,000,000 (approximately $20 million) one-year revolving credit
facility with J.P. Morgan Chase Bank (“Chinese Credit Facility-JPM”). We currently have $10.3 million of outstanding borrowings from this credit facility as of
December 31, 2012. Our Chinese Credit Facility—JPM currently bears interest based at 100% of the People’s Bank of China’s base rate and was 5.6% as of
December 31, 2012.
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Contractual Obligations, Commercial Commitments and Off-Balance Sheet Arrangements

The following table summarizes our material contractual obligations and minimum commercial commitments as of December 31, 2012:
 
       By Period  

   Total    
Less than

1 year    1 to 3 years   3 to 5 years   
More than

5 years  
   (In thousands)  
Term Loan(1)   $380,000    $40,000    $ 80,000    $260,000    $ —   
Expected interest payments on Term Loan(1)    25,029     7,519     12,566     4,944     —    
Chinese credit facilities(1)    32,145     32,145     —      —      —   
Operating leases    23,782     6,730     8,436     2,558     6,058  
Purchase obligations(2)    1,441     586     747     108     —   

    
 

    
 

    
 

    
 

    
 

Total(3)(4)   $462,397    $86,980    $101,749    $267,610    $ 6,058 
    

 

    

 

    

 

    

 

    

 

 
(1) The amounts included as expected interest payments on the Term Loan in this table are based on the current effective interest rate and payment terms as of

December 31, 2012, but, could change significantly in the future. Amounts assume that our existing debt is repaid at maturity and do not assume additional
borrowings or refinancings of existing debt. See “Note 8—Debt” in the notes to the consolidated and combined financial statements for additional
information on our Term Loan and Chinese Credit Facilities.

(2) Excludes amounts already recorded on the consolidated balance sheet at December 31, 2012.
(3) Excluded from the table was $23 million of unrecognized tax benefits, including interest and penalties, that we have recorded in other long-term liabilities

for which we cannot make a reasonably reliable estimate of the amount and period of payment. We estimate that none of these amounts will be paid within
the next year.

(4) In connection with the Spin-Off, we assumed Expedia’s obligation to fund a charitable foundation. The Board of Directors of the charitable foundation is
currently comprised of Stephen Kaufer- President and Chief Executive Officer, Julie M.B. Bradley-Chief Financial Officer and Seth J. Kalvert- Senior Vice
President, General Counsel and Secretary. Our obligation was calculated at 2.0% of OIBA in 2012 and is expected to be calculated at 2.0% of Adjusted
EBITDA for subsequent years. For a discussion regarding OIBA and Adjusted EBITDA see “Note 17—Segment Information” in the notes to the
consolidated and combined financial statements. This future commitment has been excluded from the table above.

Off-Balance Sheet Arrangements

As of December 31, 2012, we did not have any off-balance sheet arrangements that have, or are reasonably likely to have, a current or future effect on our
financial condition, results of operations, liquidity, capital expenditures or capital resources.

Contingencies

In the ordinary course of business, we and our subsidiaries are parties to legal proceedings and claims involving alleged infringement of third-party
intellectual property rights, defamation, and other claims. Rules of the SEC require the description of material pending legal proceedings, other than ordinary,
routine litigation incident to the registrant’s business, and advise that proceedings ordinarily need not be described if they primarily involve damages claims for
amounts (exclusive of interest and costs) not individually exceeding 10% of the current assets of the registrant and its subsidiaries on a consolidated basis. In the
judgment of management, none of the pending litigation matters that the Company and its subsidiaries are defending involves or is likely to involve amounts of
that magnitude. There may be claims or actions pending or threatened against us of which we are currently not aware and the ultimate disposition of which could
have a material adverse effect on us.
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Consolidated and Combined Cash Flow Statements Discussion:

Our cash flows are as follows (in millions):
 

   Year ended December 31,  
   2012   2011   2010  
Net cash provided by (used in):     

Operating activities   $ 239   $ 218   $ 197  
Investing activities   $(244)  $(539)  $(140)
Financing activities   $ 190   $ 412   $ 4  

2012 vs. 2011

Operating Activities

For the year ended December 31, 2012, net cash provided by operating activities increased by $21 million or 10% when compared to the same period in
2011, primarily due to an increase in net income of $17 million and an increase in non-cash items not affecting cash flows of $9 million, which is primarily
related to increased stock based compensation, offset by a decrease in working capital movements of $5 million. The decrease in working capital movements in
2012 vs. 2011 was primarily driven by the classification of related party activity with Expedia of $17 million which was classified in operating activities in 2012,
as compared to investing activities in the periods prior to the Spin-Off, offset by the timing of customer cash receipts and the timing of tax and vendor payments.

Investing Activities

For the year ended December 31, 2012, net cash provided by investing activities increased by $295 million when compared to the same period in 2011,
primarily due to the cessation of net cash transfers to Expedia related to business operations in the periods prior to the Spin-Off in 2011 of $96 million and a
distribution of approximately $406 million to Expedia immediately prior to the Spin-Off in 2011. This was primarily offset by the purchase of $219 million of
marketable securities in 2012, as we began purchasing debt securities in the fourth quarter of 2012 under our new investment policy, described in “Note 2—
Significant Accounting Policies” in the notes to our consolidated and combined financial statements in Item 8 below.

Financing Activities

For the year ended December 31, 2012, net cash provided by financing activities decreased by $222 million when compared to the same period in 2011
primarily due to funding related to our term loan facility borrowing in conjunction with the Spin-Off of $400 million in 2011. This was offset by proceeds from
the exercise of our stock options and warrants of $231 million, net of payment of minimum withholding taxes related to the settlement of equity awards of $7
million in 2012. In addition we paid $20 million in principal payments on our Term Loan, a $10 million repayment of our outstanding borrowing on our
Revolving Credit Facility, and paid $22 million to purchase the remaining shares of our noncontrolling interest in 2012.

2011 vs. 2010

Operating Activities

For the year ended December 31, 2011, net cash provided by operating activities increased by $21 million or 11% when compared to the same period in
2010, primarily due to higher operating income after adjusting for the impacts of depreciation and amortization, and cash inflows from the Business Listing
product, partially offset by an increase in income tax payments and the payment of a contingent purchase consideration of which $3 million affected operating
cash and working capital adjustments related to the Spin-Off.
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Investing Activities

For the year ended December 31, 2011, net cash used in investing activities increased by $399 million or 286% when compared to the same period in 2010
primarily due to a distribution of approximately $406 million paid to Expedia immediately prior to the Spin-Off, higher net cash transfers to Expedia related to
business operations between us and Expedia prior to Spin-Off of $30 million and, in October 2011, an acquisition of a common control subsidiary in China from
Expedia for $28 million, net of cash acquired, partially offset by a decrease of $27 million in cash paid for business acquisitions and a maturity of a short term
investment of $20 million.

Financing Activities

For the year ended December 31, 2011, net cash provided by financing activities increased $408 million when compared to the same period in 2010,
primarily due to our term loan facility borrowing in conjunction with the Spin-Off of $400 million and additional short-term borrowings of $16 million,
consisting of $10 million from our new revolving credit facility related to the Spin-Off and an additional $6 million related to our existing revolving credit facility
in China. This was partially offset by a payment of a contingent purchase consideration of which $10 million affected cash used in financing activities.

Related Party Transactions

For information on our relationships with Expedia, Barry Diller and Liberty Interactive Corporation and recent material transactions and change in voting
control in the fourth quarter of 2012, refer to “Note 16 – Related Party Transactions” in the notes to our consolidated and combined financial statements.

Critical Accounting Policies and Estimates

Critical accounting policies and estimates are those that we believe are important in the preparation of our consolidated and combined financial statements
because they require that management use judgment and estimates in applying those policies. We prepare our consolidated and combined financial statements and
accompanying notes in accordance with GAAP.

Preparation of the consolidated and combined financial statements and accompanying notes requires that management make estimates and assumptions that
affect the reported amounts of assets and liabilities and the disclosure of contingent assets and liabilities as of the date of the consolidated and combined financial
statements as well as revenue and expenses during the periods reported. Management bases its estimates on historical experience, where applicable, and other
assumptions that it believes are reasonable under the circumstances. Actual results may differ from estimates under different assumptions or conditions.

There are certain critical estimates that we believe require significant judgment in the preparation of the consolidated and combined financial statements.
We consider an accounting estimate to be critical if:
 

 
•  It requires us to make an assumption because information was not available at the time or it included matters that were highly uncertain at the time

management was making the estimate; and/or
 

 
•  Changes in the estimate or different estimates that management could have selected may have had a material impact on our financial condition or

results of operations.

For more information on each of these policies, see “Note 2—Significant Accounting Policies” in the notes to our consolidated and combined financial
statements. A discussion of information about the nature and rationale for our critical accounting estimates is below.
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Recoverability of Goodwill and Indefinite and Definite-Lived Intangible Assets

Goodwill. We account for acquired businesses using the purchase method of accounting which requires that the assets acquired and liabilities assumed be
recorded at the date of acquisition at their respective fair values. Any excess of the purchase price over the estimated fair values of the net assets acquired is
recorded as goodwill. We assess goodwill, which is not amortized, for impairment annually as of October 1, or more frequently, if events and circumstances
indicate impairment may have occurred. We test goodwill for impairment at the reporting unit level (operating segment or one level below an operating segment).
We have one reportable segment. The segment is determined based on how our chief operating decision maker manages our business, makes operating decisions
and evaluates operating performance.

In the evaluation of goodwill for impairment, we first perform a qualitative assessment to determine whether it is more likely than not that the fair value of
the reporting unit is less than the carrying amount. If we determine that it is not more likely than not that the fair value of goodwill is less than its carrying
amount, no further testing is necessary. If, however, we determine that it is more likely than not that the fair value of goodwill is less than its carrying amount, we
then perform a quantitative assessment and compare the fair value of the reporting unit to the carrying value. If the carrying value of a reporting unit exceeds its
fair value, the goodwill of that reporting unit is potentially impaired and we proceed to step two of the impairment analysis. In step two of the analysis, we will
record an impairment loss equal to the excess of the carrying value of the reporting unit’s goodwill over its implied fair value should such a circumstance arise.

Indefinite-Lived Intangible Assets. Intangible assets that have indefinite lives are not amortized and are tested for impairment annually on October 1, or
whenever events or changes in circumstances indicate that the carrying value may not be recoverable. Similar to the qualitative assessment for goodwill, we may
assess qualitative factors to determine if it is more likely than not that the fair value of the indefinite-lived intangible asset is less than its carrying amount. If we
determine that it is not more likely than not that the fair value of the indefinite-lived intangible asset is less than its carrying amount, no further testing is
necessary. If, however, we determine that it is more likely than not that the fair value of the indefinite-lived intangible asset is less than its carrying amount, we
compare the fair value of the indefinite-lived asset with its carrying amount. If the carrying value of an individual indefinite-lived intangible asset exceeds its fair
value, the individual asset is written down by an amount equal to such excess. The assessment of qualitative factors is optional and at our discretion. We may
bypass the qualitative assessment for any indefinite-lived intangible asset in any period and resume performing the qualitative assessment in any subsequent
period.

As part of our qualitative assessment for our 2012 impairment analysis, the factors that we considered for our goodwill and indefinite-lived intangible
assets included, but were not limited to: (a) changes in macroeconomic conditions in the overall economy and the specific markets in which we operate, (b) our
ability to access capital, (c) changes in the online travel industry, (d) changes in the level of competition, (e) comparison of our current financial performance to
historical and budgeted results, (f) changes in excess market capitalization over book value based on our current common stock price and latest consolidated
balance sheet, and (g) comparison of the excess of the fair value of our of trade names and trademarks to the carrying value of those same assets, using the results
of our most recent quantitative assessment. After considering these factors and the impact that changes in such factors would have on the inputs used in our
previous quantitative assessment, we determined for our goodwill and indefinite-lived intangible assets that it was more likely than not that these assets were not
impaired. Therefore no impairment charges were recognized to our consolidated statement of operations during the year ended December 31, 2012 for our
goodwill or indefinite-lived intangible assets.

Since the annual impairment tests in October 2012, there have been no events or changes in circumstances to indicate any potential impairment and our
goodwill and indefinite lived intangibles are not currently considered at risk. In the event that future circumstances indicate that any portion of our goodwill or
our indefinite-lived intangibles is impaired, an impairment charge would be recorded.
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Definite-Lived Intangible Assets. Intangible assets with definite lives and other long-lived assets are carried at cost and are amortized on a straight-line
basis over their estimated useful lives of two to ten years. We review the carrying value of long-lived assets or asset groups, including property and equipment, to
be used in operations whenever events or changes in circumstances indicate that the carrying amount of the assets might not be recoverable.

Factors that would necessitate an impairment assessment include a significant adverse change in the extent or manner in which an asset is used, a
significant adverse change in legal factors or the business climate that could affect the value of the asset, or a significant decline in the observable market value of
an asset, among others. If such facts indicate a potential impairment, we assess the recoverability of the asset by determining if the carrying value of the asset
exceeds the sum of the projected undiscounted cash flows expected to result from the use and eventual disposition of the asset over the remaining economic life
of the asset. If the recoverability test indicates that the carrying value of the asset is not recoverable, we will estimate the fair value of the asset using appropriate
valuation methodologies which would typically include an estimate of discounted cash flows. Any impairment would be measured as the difference between the
asset’s carrying amount and its estimated fair value. We have not identified any circumstances that would warrant an impairment assessment as of December 31,
2012.

For additional information on our goodwill, indefinite-lived intangibles and definite-lived intangibles refer to “Note 7—Goodwill and Intangible Assets,
net” in the notes to our consolidated and combined financial statements.

Revenue Recognition

We recognize revenue from the advertising services rendered when the following four revenue recognition criteria are met: persuasive evidence of an
arrangement exists, services have been rendered, the price is fixed or determinable, and collectability is reasonably assured.

Click-based Advertising. Revenue is derived primarily from click-through fees charged to our travel partners for traveler leads sent to the travel partners’
website. We record revenue from click-through fees after the traveler makes the click-through to the travel partners’ websites.

Display and Other Advertising. We recognize display advertising revenue ratably over the advertising period or upon delivery of advertising impressions,
depending on the terms of the advertising contract. Subscription-based revenue is recognized ratably over the related subscription period. We recognize revenue
from all other sources either upon delivery or when we provide the service.

Deferred revenue, which primarily relates to our subscription-based programs, is recorded when payments are received in advance of our performance as
required by the underlying agreements.

Income Taxes

We compute and account for our income taxes on a separate tax return basis. We record income taxes under the liability method. Deferred tax assets and
liabilities reflect our estimation of the future tax consequences of temporary differences between the carrying amounts of assets and liabilities for book and tax
purposes. We determine deferred income taxes based on the differences in accounting methods and timing between financial statement and income tax reporting.
Accordingly, we determine the deferred tax asset or liability for each temporary difference based on the enacted tax rates expected to be in effect when we realize
the underlying items of income and expense. We consider all relevant factors when assessing the likelihood of future realization of our deferred tax assets,
including our recent earnings experience by jurisdiction, expectations of future taxable income and the carryforward periods available to us for tax reporting
purposes, as well as assessing available tax planning strategies. We may establish a valuation allowance to reduce deferred tax assets to the amount we believe is
more likely than not to be realized. Due to inherent complexities arising from the nature of our
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businesses, future changes in income tax law, tax sharing agreements or variances between our actual and anticipated operating results, we make certain
judgments and estimates. Therefore, actual income taxes could materially vary from these estimates.

We record liabilities to address uncertain tax positions we have taken in previously filed tax returns or that we expect to take in a future tax return. The
determination for required liabilities is based upon an analysis of each individual tax position, taking into consideration whether it is more likely than not that our
tax position, based on technical merits, will be sustained upon examination. For those positions for which we conclude it is more likely than not it will be
sustained, we recognize the largest amount of tax benefit that is greater than 50% likely of being realized upon ultimate settlement with the taxing authority. The
difference between the amount recognized and the total tax position is recorded as a liability. The ultimate resolution of these tax positions may be greater or less
than the liabilities recorded.

We have not provided for deferred U.S. income taxes on undistributed earnings of certain foreign subsidiaries that we intend to reinvest permanently
outside the United States. Should we distribute earnings of foreign subsidiaries in the form of dividends or otherwise, we may be subject to U.S. income taxes.
Due to complexities in tax laws and various assumptions that would have to be made, it is not practicable, at this time, to estimate the amount of unrecognized
deferred U.S. taxes on these earnings.

Stock-Based Compensation

TripAdvisor Equity Grants Assumed at Spin-Off

All stock-based compensation included in our consolidated and combined financial statements prior to the Spin-Off relates to Expedia common stock
options and restricted stock units (“RSUs”) held by TripAdvisor employees prior to the Spin-Off. The following methods were used to measure the fair value of
these awards and we will continue to amortize the fair value thereof as follows for all pre-Spin-Off equity grants:

Stock Options. The value of stock options issued or modified, including unvested options assumed in acquisitions, on the grant date (or modification or
acquisition dates, if applicable) were measured at fair value, using the Black-Scholes option valuation model. The Black-Scholes model incorporates various
assumptions including expected volatility, expected term, dividend yield and risk-free interest rates. The expected volatility was based on historical volatility of
Expedia’s common stock and other relevant factors. The expected term assumptions were based on historical experience and on the terms and conditions of the
stock awards granted to employees. We will continue to amortize the fair value, net of estimated forfeitures, over the remaining vesting term on a straight-line
basis, with the amount of compensation expense recognized at any date at least equaling the portion of the grant-date fair value of the award that is vested at that
date. The majority of these stock options vest over four years.

Restricted Stock Units. RSUs are stock awards granted to employees entitling the holder to shares of common stock as the award vests, typically over a
five-year period. RSUs were measured at fair value based on the number of shares granted and the quoted price of Expedia’s common stock at the date of grant.
We will continue to amortize the fair value of these awards, net of estimated forfeitures, as stock-based compensation expense over the vesting term on a straight-
line basis, with the amount of compensation expense recognized at any date at least equaling the portion of the grant-date fair value of the award that is vested at
that date.

TripAdvisor Equity Grants Awards Issued Subsequent to the Spin-Off

We adopted the TripAdvisor, Inc. 2011 Stock and Annual Incentive Plan, or the 2011 Incentive Plan, as of December 21, 2011, under which we may grant
restricted stock, restricted stock awards, RSUs, stock options and other stock-based awards to our directors, officers, employees and consultants. Refer to “Note 4
—Stock Based Awards and Other Equity Instruments” in the notes to our consolidated and combined financial statements for further information on the 2011
Incentive Plan.
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Stock Option Activity

The exercise price for all stock options granted by us to date has been equal to the market price of the underlying shares of common stock at the date of
grant. In this regard, when making stock option awards, our practice is to determine the applicable grant date and to specify that the exercise price shall be the
closing price of our common stock on the date of grant. Stock options granted during the year ended December 31, 2012 had a term of ten years from the date of
grant and generally vest over a four-year requisite service period.

During the year ended December 31, 2012, we issued 3,650,814 of primarily service based stock options under the 2011 Incentive Plan with a weighted
average grant-date fair value per option of $20.36. We will amortize the fair value, net of estimated forfeitures, as stock-based compensation expense over the
vesting term of four years on a straight-line basis, with the amount of compensation expense recognized at any date at least equaling the portion of the grant-date
fair value of the award that is vested at that date. We use historical data to estimate pre-vesting option forfeitures and record share-based compensation expense
only for those awards that are expected to vest. Changes in estimated forfeitures will be recognized through a cumulative catch-up adjustment in the period of
change and will also impact the amount of stock compensation expense to be recognized in future periods.

The estimated fair value of the options granted under the 2011 Incentive Plan to date, have been calculated using a Black-Scholes Merton option-pricing
model (“Black-Scholes model”). The Black-Scholes model incorporates assumptions to value stock-based awards, which includes the risk-free rate of return,
volatility, expected term and expected dividend yield.

Our risk-free interest rate is based on the rates currently available on zero-coupon U.S. Treasury issues, in effect at the time of the grant, whose remaining
maturity period most closely approximates the stock option’s expected term assumption. We estimated the volatility of our common stock by using an average of
historical stock price volatility of publicly traded companies that we consider peers based on daily price observations over a period equivalent or approximate to
the expected term of the stock option grants. The decision to use a weighted average volatility factor of a peer group was based upon the relatively short period of
availability of data on our common stock. We estimated our expected term using the simplified method for all stock options as we do not have sufficient historical
exercise data on our common stock. Our expected dividend yield is zero, as we have not paid any dividends on our common stock to date.

Restricted Stock Units

RSUs are stock awards that are granted to employees entitling the holder to shares of our common stock as the award vests. RSUs are measured at fair
value based on the number of shares granted and the quoted price of our common stock at the date of grant. We amortize the fair value, net of estimated
forfeitures, as stock-based compensation expense over the vesting term on a straight-line basis, with the amount of compensation expense recognized at any date
at least equaling the portion of the grant-date fair value of the award that is vested at that date.

Performance-based stock options and RSUs vest upon achievement of certain company-based performance conditions and a requisite service period. On
the date of grant, the fair value of performance-based awards is determined based on the fair value, which is calculated using the same method as our service
based stock options and RSUs described above. We then assess whether it is probable that the performance targets would be achieved. If assessed as probable,
compensation expense will be recorded for these awards over the estimated performance period on a straight line basis. At each reporting period, we will reassess
the probability of achieving the performance targets and the performance period required to meet those targets. The estimation of whether the performance targets
will be achieved and of the performance period required to achieve the targets requires judgment, and to the extent actual results or updated estimates differ from
our current estimates, the cumulative effect on current and prior periods of those changes will be recorded in the period estimates are revised, or the change in
estimate will be applied prospectively depending on whether the change affects the estimate of total compensation cost to be recognized or merely affects the
period over which compensation cost
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is to be recognized. The ultimate number of shares issued and the related compensation expense recognized will be based on a comparison of the final
performance metrics to the specified targets.

Estimates of fair value are not intended to predict actual future events or the value ultimately realized by employees who receive these awards, and
subsequent events are not indicative of the reasonableness of our original estimates of fair value. We have considered many factors when estimating expected
forfeitures, including our historical attrition rates, the employee class and historical experience. The estimate of stock awards that will ultimately be forfeited
requires significant judgment and, to the extent that actual results or updated estimates differ from our current estimates, such amounts will be recorded as a
cumulative adjustment in the period such estimates are revised.

Refer to “Note 4—Stock Based Awards and Other Equity Instruments” in the notes to our consolidated and combined financial statements for further
information on current year equity award activity.

Recently Adopted Accounting Pronouncements

Testing Indefinite-lived Intangibles for Impairment

In July 2012, the FASB issued ASU 2012-02, which amends ASC Topic 350, “Intangibles—Goodwill and Other.” The guidance amends the impairment
test for indefinite lived intangible assets other than goodwill by allowing companies to first assess qualitative factors to determine if it is more likely than not that
an indefinite lived intangible asset is impaired and whether it is necessary to perform the impairment test of comparing the carrying amount with the recoverable
amount of the indefinite lived intangible asset. This guidance is effective for interim and annual periods beginning after September 15, 2012, however, we have
decided to early adopt and make it effective for our 2012 impairment review. Accordingly, we have adopted the presentation requirements of ASU 2012-02
during the fourth quarter of 2012. The adoption of ASU 2012-02 did not have a material impact on our consolidated and combined financial statements.

New Accounting Pronouncements Not Yet Adopted

Disclosure about Offsetting Assets and Liabilities

In December 2011, the FASB issued ASU 2011-11, which amends ASC Subtopic 210-20, “Offsetting.” The guidance requires enhanced disclosures with
improved information about financial instruments and derivative instruments that are either (i) offset in accordance with current guidance or (ii) subject to an
enforceable master netting arrangement or similar agreement, irrespective of whether they are offset in accordance with current guidance. This guidance is
effective for interim and annual periods beginning after January 1, 2013. The guidance is limited to the form and content of disclosures, and we do not anticipate
that the adoption of this guidance will have an impact on our consolidated and combined financial statements.
 
Item 7A. Quantitative and Qualitative Disclosures About Market Risk

Market Risk Management

We are exposed to certain market risks, including changes in interest rates and foreign currency exchange rates that could adversely affect our results of
operations or financial condition. We manage our exposure to these risks through established policies and procedures and by assessing the anticipated near-term
and long-term fluctuations in interest rates and foreign currency exchange rates. Our objective is to mitigate potential income statement, cash flow and market
exposures from changes in interest and foreign exchange rates.

Interest Rates

Our current exposure to changes in interest rates relate primarily to our investment portfolio and the outstanding principal on our Term Loan. Our interest
income and expense is most sensitive to fluctuations in
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U.S. interest rates and Libor. Changes in interest rates affect the interest earned on our cash, cash equivalents and marketable securities and the fair value of those
securities, as well as the amount of interest we pay on our outstanding debt.

We currently invest our excess cash in cash deposits at major global banks, money market mutual funds and marketable securities. Our investment policy
and strategy are focused on preservation of capital and supporting our liquidity requirements. We invest in highly-rated securities, and our investment policy
limits the amount of credit exposure to any one issuer. The policy requires investments to be investment grade, with the primary objective of minimizing the
potential risk of principal loss.

In order to provide a meaningful assessment of the interest rate risk associated with our investment portfolio, we performed a sensitivity analysis to
determine the impact a change in interest rates would have on the value of the investment portfolio assuming a 100 basis point parallel shift in the yield curve.
Based on our investment positions as of December 31, 2012, a hypothetical 100 basis point increase in interest rates across all maturities would result in an
approximate $2.3 million incremental decline in the fair market value of the portfolio. Such losses would only be realized if we sold the investments prior to
maturity.

As of December 31, 2012, we had $380 million of debt under our Term Loan, which has a variable rate. The variable interest rate on the Term Loan is
based on current assumptions, leverage and LIBOR rates. Based on our current loan balance through December 31, 2012, a 25 basis point change in our interest
rate on the Term Loan would result in an increase or decrease to interest expense of approximately $1 million per annum. We currently do not hedge our interest
rate risk; however, we are continually evaluating the interest rate market, and if we become increasingly exposed to potentially volatile movements in interest
rates, and if these movements are material, this could cause us to adjust our financing strategy.

We did not experience any significant impact from changes in interest rates for the years ended December 31, 2012, 2011 or 2010.

Foreign Currency Exchange Rates

We conduct business in certain international markets, primarily the European Union, the United Kingdom, Singapore and China. Because we operate in
international markets, we have exposure to different economic climates, political arenas, tax systems and regulations that could affect foreign exchange rates.

Some of our foreign subsidiaries maintain their accounting records in their respective local currencies other than the U.S. dollar (primarily in British pound
sterling). Consequently, changes in currency exchange rates may impact the translation of foreign financial statements into U.S. dollars. As a result, we face
exposure to adverse movements in currency exchange rates as the financial results of our international operations are translated from local currency, or functional
currency, into U.S. dollars upon consolidation. If the U.S. dollar weakens against the local currency, the translation of these foreign-currency-denominated
balances will result in increased net assets, revenue, operating expenses, operating income and net income. Similarly, our net assets, revenue, operating expenses,
operating income and net income will decrease if the U.S. dollar strengthens against local currency. The effect of foreign exchange on our business historically
has varied from quarter to quarter and may continue to do so, potentially materially. A hypothetical 10% increase of the foreign exchange rates relative to the
U.S. Dollar, or weakening of the U.S. Dollar, would generate an unrealized gain of approximately $1.8 million related to an increase in our net assets held in
functional currencies other than the U.S. Dollar as of December 31, 2012, which would be recorded to accumulated other comprehensive income (loss) on our
consolidated balance sheet.
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In addition, foreign exchange rate fluctuations on transactions denominated in currencies other than the functional currency result in gains and losses. We
recognize these transactional gains and losses (primarily Euro currency transactions) in our consolidated and combined statements of operations and have
recorded foreign exchange losses of $3.2 million, 1.0 million and $1.6 million for the years ended December 31, 2012, 2011 and 2010, respectively, in Other, net.

We currently manage our exposure to foreign currency risk through internally established policies and procedures. To the extent practicable, we minimize
our foreign currency exposures by maintaining natural hedges between our current assets and current liabilities in similarly denominated foreign currencies, as
well as, using derivative financial instruments. We use foreign exchange derivative contracts to manage certain short-term foreign currency risk to try and reduce
the effects of fluctuating foreign currency exchange rates on our cash flows denominated in foreign currencies.

Our objective is to hedge only those currency exposures that can be confidently identified and quantified and that may result in significant impacts to
corporate cash or the consolidated income statement. Our policy does not allow speculation in derivative instruments for profit or execution of derivative
instrument contracts for which there are no underlying exposures. We do not use financial instruments for trading purposes and are not a party to any leveraged
derivatives.

Our current derivative contracts principally address foreign exchange fluctuation risk for the Euro versus the U.S. Dollar. We account for our derivative
instruments as either assets or liabilities and carry them at fair value.

As of December 31, 2012 we had outstanding forward currency not designated as hedging contracts with a notional value of $2.7 million. These contracts
are all short-term in nature. The fair value of these derivatives at December 31, 2012 was a net liability of $0.1 million and was recorded in accrued expenses and
other current liabilities on the consolidated balance sheet. For the year end ended December 31, 2012, $0.1 million of expense was recorded to Other, net on our
consolidated and combined statement of operations related to outstanding derivative contracts. A hypothetical 10% change of the foreign exchange rates relative
to the U.S. Dollar, with all other variables held constant, would not have a material impact on the fair value of our outstanding derivatives as of December 31,
2011. We did not enter into any derivative instruments for the year ending December 31, 2011 and 2010. Refer to “Note 5—Financial Instruments” in the notes to
the consolidated and combined financial statements for further detail on our derivative instruments.

As we increase our operations in international markets, our exposure to potentially volatile movements in foreign currency exchange rates increases. The
economic impact to us of foreign currency exchange rate movements is linked to variability in real growth, inflation, interest rates, governmental actions and
other factors. These changes, if material, could cause us to adjust our foreign currency risk strategies.
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REPORT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM

The Board of Directors and Shareholders
of TripAdvisor, Inc.

We have audited the accompanying consolidated balance sheets of TripAdvisor, Inc. as of December 31, 2012 and 2011, and the related consolidated and
combined statements of comprehensive income, stockholders’ equity, and cash flows for each of the three years in the period ended December 31, 2012. Our
audits also included the financial statement schedule listed in the Index at Item 15(a). These financial statements and schedule are the responsibility of the
Company’s management. Our responsibility is to express an opinion on these financial statements and schedule based on our audits.

We conducted our audits in accordance with the standards of the Public Company Accounting Oversight Board (United States). Those standards require
that we plan and perform the audit to obtain reasonable assurance about whether the financial statements are free of material misstatement. An audit also includes
examining, on a test basis, evidence supporting the amounts and disclosures in the financial statements. An audit also includes assessing the accounting principles
used and significant estimates made by management, as well as evaluating the overall financial statement presentation. We believe that our audits provide a
reasonable basis for our opinion.

In our opinion, the financial statements referred to above present fairly, in all material respects, the consolidated financial position of TripAdvisor, Inc. at
December 31, 2012 and 2011, and the consolidated and combined results of its operations and its cash flows for each of the three years in the period ended
December 31, 2012, in conformity with U.S. generally accepted accounting principles. Also, in our opinion, the related financial statement schedule, when
considered in relation to the basic financial statements taken as a whole, presents fairly in all material respects the information set forth therein.    

We also have audited, in accordance with the standards of the Public Company Accounting Oversight Board (United States), TripAdvisor, Inc.’s internal
control over financial reporting as of December 31, 2012, based on criteria established in Internal Control-Integrated Framework issued by the Committee of
Sponsoring Organizations of the Treadway Commission and our report dated February 15, 2013 expressed an unqualified opinion thereon.

/s/ Ernst & Young LLP

Boston, Massachusetts
February 15, 2013
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TRIPADVISOR, INC.
CONSOLIDATED AND COMBINED STATEMENTS OF OPERATIONS

(in thousands, except per share data)
 
   Year ended December 31,  
   2012   2011   2010  
Revenue   $559,215   $426,045   $313,525  
Related-party revenue from Expedia    203,751    211,018    171,110  

    
 

   
 

   
 

Total revenue    762,966    637,063    484,635  
Costs and expenses:     

Cost of revenue (exclusive of amortization) (1)    12,074    10,873    7,345  
Selling and marketing (2)    266,239    209,176    140,470  
Technology and content (2)    86,640    57,448    43,321  
General and administrative (2)    75,641    44,770    31,819  
Related-party shared services fee    —      9,222    7,900  
Depreciation    19,966    18,362    12,871  
Amortization of intangible assets    6,110    7,523    14,609  
Spin-off costs    —      6,932    —    

    
 

   
 

   
 

Total costs and expenses    466,670    364,306    258,335  
    

 
   

 
   

 

Operating income    296,296    272,757    226,300  
Other income (expense):     

Interest (expense) income, net    (10,871)   391    (241)
Other, net    (3,450)   (1,254)   (1,644)

    
 

   
 

   
 

Total other expense, net    (14,321)   (863)   (1,885)
    

 
   

 
   

 

Income before income taxes    281,975    271,894    224,415  
Provision for income taxes    (87,387)   (94,103)   (85,461)

    
 

   
 

   
 

Net income    194,588    177,791    138,954  
Net (income) loss attributable to noncontrolling interest    (519)   (114)   (178)

    
 

   
 

   
 

Net income attributable to TripAdvisor, Inc.   $194,069   $177,677   $138,776  
    

 

   

 

   

 

Earnings Per Share attributable to TripAdvisor, Inc:     
Basic   $ 1.39   $ 1.33   $ 1.04  
Diluted   $ 1.37   $ 1.32   $ 1.04  

Weighted Average Common Shares Outstanding:     
Basic    139,462    133,461    133,461  
Diluted    141,341    134,865    133,461  

 
(1)   Excludes amortization as follows:       

Amortization of acquired technology included in amortization of intangibles   $ 708    $     578    $     1,080  
Amortization of website development costs included in depreciation    12,816     12,438     8,104  

    
 

    
 

    
 

  $   13,524    $   13,016    $   9,184  
(2)   Includes stock-based compensation as follows:       

Selling and marketing   $ 4,622    $ 3,216    $ 2,101  
Technology and content    11,400     3,931     2,661  
General and administrative    14,080     10,197     2,421  

The accompanying notes are an integral part of these consolidated and combined financial statements.
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TRIPADVISOR, INC.
CONSOLIDATED AND COMBINED STATEMENTS OF COMPREHENSIVE INCOME

(in thousands)
 
   Years Ended December 31,  
   2012   2011   2010  
Net income   $194,588   $177,791   $138,954  
Other comprehensive income (loss), net of tax:     

Foreign currency translation adjustments    1,945    (781)   1,520  
Unrealized gain (loss) on marketable securities, net of tax (1)    (104)   —     —   

    
 

   
 

   
 

Other comprehensive income (loss), net of tax    1,841    (781)   1,520  
    

 
   

 
   

 

Comprehensive income    196,429    177,010    140,474  
Less: Comprehensive income attributable to noncontrolling interest    (519)   (114)   (178) 

    
 

   
 

   
 

Comprehensive income attributable to TripAdvisor, Inc.   $195,910   $176,896   $140,296  
  

  
 

 

  
 

 

  
 

 

(1) Net of unrealized tax benefits of $72 for the year ended December 31, 2012.

 
The accompanying notes are an integral part of these consolidated and combined financial statements.
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TRIPADVISOR, INC.
CONSOLIDATED BALANCE SHEETS

(in thousands, except share and per share data)
 
   December 31,  
   2012   2011  
ASSETS    
Current assets:    

Cash and cash equivalents   $ 367,515   $183,532  
Short-term marketable securities (note 5)    118,970    —    
Accounts receivable, net of allowance of $2,818 and $5,370 at December 31, 2012 and 2011, respectively    81,459    67,936  
Receivable from Expedia, net (note 16)    23,971    14,081  
Taxes receivable    24,243    —    
Deferred income taxes, net (note 9)    5,971    6,494  
Prepaid expenses and other current assets    10,365    6,279  

    
 

   
 

Total current assets    632,494    278,322  
Long-term marketable securities (note 5)    99,248    —    
Property and equipment, net (note 6)    43,802    34,754  
Deferred income taxes, net (note 9)    502    —    
Other long-term assets    13,274    11,888  
Intangible assets, net (note 7)    38,190    44,030  
Goodwill (note 7)    471,684    466,892  

    
 

   
 

TOTAL ASSETS   $1,299,194   $835,886  
    

 

   

 

LIABILITIES AND EQUITY    
Current liabilities:    

Accounts payable   $ 14,099   $ 5,903  
Deferred revenue    31,563    19,395  
Credit facility borrowings (note 8)    32,145    26,734  
Borrowings, current (note 8)    40,000    20,000  
Taxes payable    14,597    17,229  
Accrued expenses and other current liabilities (note 10)    63,236    37,269  

    
 

   
 

Total current liabilities    195,640    126,530  
Deferred income taxes, net (note 9)    11,023    16,004  
Other long-term liabilities (note 11)    25,563    15,952  
Borrowings, net of current portion (note 8)    340,000    380,000  

    
 

   
 

Total Liabilities    572,226    538,486  
Commitments and Contingencies (note 12)    
Redeemable noncontrolling interest (note 14)    —      3,863  

    
 

   
 

Stockholders’ equity:    
Preferred stock $.001 par value    —     —   

Authorized shares: 100,000,000    
Shares issued and outstanding: 0 and 0    

Common stock $.001 par value    130    121  
Authorized shares: 1,600,000,000    
Shares issued and outstanding: 130,060,138 and 120,661,808    

Class B Common Stock $.001 par value    13    13  
Authorized shares 400,000,000    
Shares issued and outstanding: 12,799,999 and 12,799,999    

Additional paid-in capital    531,256    293,744  
Retained earnings    196,438    2,369  
Accumulated other comprehensive loss    (869)   (2,710) 

    
 

   
 

Total stockholders’ equity    726,968    293,537  
    

 
   

 

TOTAL LIABILITIES AND STOCKHOLDERS’ EQUITY   $1,299,194   $835,886  
    

 

   

 

The accompanying notes are an integral part of these consolidated financial statements.
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TRIPADVISOR, INC.
CONSOLIDATED AND COMBINED STATEMENTS OF CHANGES IN STOCKHOLDERS’ EQUITY

(in thousands, except share data)
 

  
Invested
Capital   Common stock   

Class B
Common Stock   

Additional
paid-in
capital   

Retained
earnings   

Accumulated
other

comprehensive
income (loss)   Total  

     Shares   Amount  Shares   Amount             
Balance as of December 31, 2009  $ 393,363    —   $ —     —    $  —   $ —    $ —    $ (3,449)  $ 389,914  
Net income attributable to TripAdvisor,

Inc.   138,776           138,776  
Currency translation adjustments          1,520    1,520  
Tax benefits on equity awards   3,992           3,992  
Adjustment to the fair value of

redeemable noncontrolling interest   (1,152)          (1,152) 
Stock-based compensation expense   6,582           6,582  

   
 

   
 

   
 

   
 

   
 

   
 

   
 

   
 

   
 

Balance as of December 31, 2010  $ 541,561    —    $ —    —   $ —   $ —   $ —   $ (1,929)  $ 539,632  
Net income attributable to TripAdvisor,

Inc. prior to Spin-Off   175,308           175,308  
Net income attributable to TripAdvisor,

Inc. after the Spin-Off         2,369     2,369  
Currency translation adjustments          (781)   (781) 
Tax benefits on equity awards   1,453           1,453  
Stock- based compensation expense-

pre-Spin-Off   16,260           16,260  
Acquisition of common control

subsidiary from Expedia   (40,564)          (40,564) 
Adjustment to the fair value of

redeemable noncontrolling interest   (571)          (571) 
Extinguishment of receivable due from

Expedia related to Spin- Off,
including transfers of assets and
liabilities   (1,525)          (1,525) 

Distribution to Expedia related to Spin-
Off, net   (398,488)          (398,488) 

Capitalization of TripAdvisor as a
result of Spin-Off from Expedia,
including issuance of Common and
Class B shares   (293,434)   120,661,808    121    12,799,999    13    293,300      —  

Stock-based compensation expense-
post Spin-Off        444      444  
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Invested
Capital   Common stock   

Class B
Common Stock   

Additional
paid-in
capital   

Retained
earnings   

Accumulated
other

comprehensive
income (loss)   Total  

     Shares   Amount  Shares   Amount             
Balance as of December 31, 2011  $  —    120,661,808   $ 121    12,799,999   $ 13   $293,744   $ 2,369   $ (2,710)  $293,537  
Net income attributable to TripAdvisor,

Inc.         194,069     194,069  
Currency translation adjustments          1,945    1,945  
Unrealized loss on marketable securities,

net of tax          (104)   (104) 
Tax benefits on equity awards        3,933      3,933  
Issuance of common stock related to

exercise of options and warrants and
vesting of RSUs    9,398,330    9      230,702      230,711  

Minimum withholding taxes on net share
settlements of equity awards        (6,675)     (6,675) 

Adjustment to the fair value of redeemable
noncontrolling interest        (14,617)     (14,617) 

Reclassification of non-employee equity
awards to liability        (1,462)     (1,462) 

Stock-based compensation expense        25,631      25,631  
   

 
   

 
   

 
   

 
   

 
   

 
   

 
   

 
   

 

Balance as of December 31, 2012  $ —    130,060,138   $ 130    12,799,999   $ 13   $531,256   $196,438   $ (869)  $726,968  
 

  
 

 

  
 

 

  
 

 

  
 

 

  
 

 

  
 

 

  
 

 

  
 

 

  
 

The accompanying notes are an integral part of these consolidated and combined financial statements.
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TRIPADVISOR, INC.
CONSOLIDATED AND COMBINED STATEMENTS OF CASH FLOWS

(in thousands)
 
   Year ended December 31,  
   2012   2011   2010  
Operating activities:     
Net income   $ 194,588   $ 177,791   $ 138,954  
Adjustments to reconcile net income to net cash provided by operating activities:     

Depreciation of property and equipment, including internal-use software and website development costs    19,966    18,362    12,871  
Stock-based compensation    30,102    17,344    7,183  
Amortization of intangible assets    6,110    7,523    14,609  
Amortization of deferred financing costs    889    21    —    
Amortization of discounts and premiums on marketable securities, net    527    —      —    
Deferred tax benefit    (4,960)   (931)   (653) 
Excess tax benefits from stock-based compensation    (2,717)   (1,571)   (1,813)
(Recovery) provision for doubtful accounts    (1,050)   909    3,383  
Foreign currency transaction (gains) losses, net    1,644    209    (541) 
Other, net    187    (131)   164  
Changes in operating assets and liabilities, net of effects from acquisitions:     

Accounts receivable    (11,810)   (15,910)   (14,853)
Related parties    (16,921)   —      —    
Taxes receivable    (24,243)   —      —    
Prepaid expenses and other assets    (3,305)   (1,821)   (328)
Accounts payable    13,977    5,885    1,273  
Taxes payable    7,073    3,244    17,359  
Accrued expenses and other liabilities    17,067    82    9,707  
Deferred revenue    11,942    6,876    9,600  

    
 

   
 

   
 

Net cash provided by operating activities    239,066    217,882    196,915  
Investing activities:     

Acquisitions, net of cash acquired    (3,007)   (7,894)   (34,446)
Capital expenditures, including internal-use software and website development costs    (29,282)   (21,323)   (18,813)
Transfers to Expedia, net    —      (95,967)   (66,421)
Acquisitions, net of cash acquired, from Expedia    —      (28,099)   —    
Distribution to Expedia related to Spin-Off    7,028    (405,516)   —    
Purchase of marketable securities and other investments    (218,922)   —      (20,090) 
Proceeds from maturities of marketable securities and other investments    —      20,090    —    
Other    —      (153)   —    

    
 

   
 

   
 

Net cash used in investing activities    (244,183)   (538,862)   (139,770)
Financing activities:     

Acquisitions funded by Expedia    —      5,135    —    
Payments on acquisition earn-out    —      (9,546)   —    
Payments to purchase subsidiary shares from noncontrolling interest    (22,304)   —      —    
Proceeds from credit facilities    15,372    18,158    1,733  
Payments on credit facilities    (10,000)   —      —    
Principal payments on long-term debt    (20,000)   —      —    
Proceeds from issuance of long-term debt, net of issuance costs    —      396,516    —    
Proceeds from exercise of stock options and warrants    230,711    —      —    
Payment of minimum withholding taxes on net share settlements of equity awards    (6,675)   —      —    
Excess tax benefits from stock-based compensation    2,717    1,571    1,813  
Change in restricted cash    —      —      475  

    
 

   
 

   
 

Net cash provided by financing activities    189,821    411,834    4,021  
Effect of exchange rate changes on cash and cash equivalents    (721)   (455)   603  

    
 

   
 

   
 

Net increase in cash and cash equivalents    183,983    90,399    61,769  
Cash and cash equivalents at beginning of year    183,532    93,133    31,364  

    
 

   
 

   
 

Cash and cash equivalents at end of year   $ 367,515   $ 183,532   $ 93,133  
Supplemental disclosure of cash flow information:     

Income taxes paid directly to taxing authorities, net   $ 107,799   $ 42,220   $ 26,654  
Income taxes paid to Expedia, Inc.    —      49,570    41,333  

    
 

   
 

   
 

Total income taxes paid, net   $ 107,799   $ 91,790   $ 67,987  
    

 

   

 

   

 

Cash paid during the period for interest   $ 9,792   $ 313   $ 7  
Supplemental disclosure of non-cash investing and financing activities:     

Non-cash fair value increase for redeemable noncontrolling interests   $ 14,617   $ 571   $ 1,152  
Distribution receivable from Expedia, Inc.    —      (7,028)   —    

The accompanying notes are an integral part of these consolidated and combined financial statements.
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TRIPADVISOR, INC.
NOTES TO CONSOLIDATED AND COMBINED FINANCIAL STATEMENTS

NOTE 1: ORGANIZATION AND BASIS OF PRESENTATION

On April 7, 2011, Expedia announced its plan to separate into two independent public companies in order to better achieve certain strategic objectives of its
various businesses. We refer to this transaction as the “Spin-Off.” Non-recurring expenses incurred to affect the Spin-Off during the year ended December 31,
2011 have been included within Spin-Off costs in the consolidated and combined statements of operations.

On December 20, 2011, following the close of trading on the NASDAQ Global Select Market (“NASDAQ”), the Spin-Off was completed, and TripAdvisor
began trading as independent public company on December 21, 2011. Expedia effected the Spin-Off by means of a reclassification of its capital stock that
resulted in the holders of Expedia capital stock immediately prior to the time of effectiveness of the reclassification having the right to receive a proportionate
amount of TripAdvisor capital stock. A one-for-two reverse stock split of outstanding Expedia capital stock occurred immediately prior to the Spin-Off, with cash
paid in lieu of fractional shares.

In connection with the Spin-Off, Expedia contributed or transferred all of the subsidiaries and assets relating to Expedia’s TripAdvisor Media Group, which
were comprised of the TripAdvisor Holdings, LLC combined financial statements, to TripAdvisor and TripAdvisor or one of its subsidiaries assumed all of the
liabilities relating to Expedia’s TripAdvisor Media Group. TripAdvisor now trades on the NASDAQ under the symbol “TRIP.”

In connection with the Spin-Off, on December 20, 2011, TripAdvisor Holdings, LLC distributed $405.5 million in cash to Expedia in the form of a
dividend. This distribution was funded through borrowings under a credit agreement, dated as of December 20, 2011. Such credit agreement together with all
exhibits, schedules, annexes, certificates, assignments and related documents contemplated thereby is referred to herein as the “Credit Agreement.” Refer to
“Note 8—Debt” below and our debt discussion in the section entitled “Management’s Discussion and Analysis of Financial Condition and Results of Operations
—Financial Position, Liquidity and Capital Resources” for further information.

For information on our relationships with Expedia, Barry Diller and Liberty Interactive Corporation and recent material transactions and change in voting
control in the fourth quarter of 2012, refer to “Note 16—Related Party Transactions” below.

Basis of Presentation

The accompanying consolidated and combined financial statements include TripAdvisor, our wholly-owned subsidiaries, and entities we control, or in
which we have a variable interest and are the primary beneficiary of expected cash profits or losses. We refer to TripAdvisor, Inc. and our wholly-owned
subsidiaries as “TripAdvisor,” “us,” “we” and “our” in these notes to the consolidated and combined financial statements. We record our investments in entities
that we do not control, but over which we have the ability to exercise significant influence, using the equity method. We record noncontrolling interest in our
consolidated and combined financial statements to recognize the minority ownership interest in our consolidated subsidiaries. Noncontrolling interest in the
earnings and losses of consolidated subsidiaries represents the share of net income or loss allocated to members or partners in our consolidated entities. We have
eliminated significant intercompany transactions and accounts. The accounting for income taxes was computed for TripAdvisor on a separate tax return basis (see
“Note 9—Income Taxes” for further information). The accompanying consolidated and combined financial statements have been prepared in accordance with
generally accepted accounting principles in the United States (“GAAP”).
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The financial statements and related financial information pertaining to the period preceding December 21, 2011 have been presented on a combined basis
and reflect the results of TripAdvisor that were ultimately transferred to us as part of the Spin-Off. The financial statements and related financial information
pertaining to the period from December 21, 2011 onward have been presented on a consolidated basis. Prior to the Spin-Off, certain functions, including
accounting, legal, tax, corporate development, treasury, employee benefits, financial reporting and real estate management, were historically managed by the
corporate division of Expedia on behalf of its subsidiaries. The assets, liabilities and expenses related to the support of these centralized corporate functions have
been allocated to us on a specific identification basis to the extent possible. Otherwise, allocations related to these services, in the form of a related-party services
fee, were primarily based upon an estimate of the proportion of corporate amounts applicable to us. These allocations were determined on a basis that Expedia
and we considered to be a reasonable reflection of the cost of services provided or the benefit received by us. These expenses were allocated based on a number of
factors including headcount, estimated time spent and operating expenses. In the opinion of management, the assumptions and allocations were made on a
reasonable basis. Management believes that amounts allocated to TripAdvisor reflect a reasonable representation of the types of costs that would have been
incurred if we had performed these functions as a stand-alone company. However, as estimation is inherent within the aforementioned allocation process, these
combined financial statements do not include all of the actual amounts that would have been incurred had we been a stand-alone entity during the periods
presented and also do not necessarily reflect our future financial position, results of operations and cash flows.

Description of Business

TripAdvisor is an online travel company, empowering users to plan and have the perfect trip. TripAdvisor’s travel research platform aggregates reviews
and opinions of members about destinations, accommodations (hotels, bed and breakfasts, specialty lodging and vacation rentals), restaurants and activities
throughout the world through our flagship TripAdvisor brand. TripAdvisor-branded websites include tripadvisor.com in the United States and localized versions
of the website in 29 countries, including in China under the brand daodao.com. Beyond travel-related content, TripAdvisor websites also include links to the
websites of our travel advertisers allowing travelers to directly book their travel arrangements. In addition to the flagship TripAdvisor brand, we manage and
operate 20 other travel brands, connected by the common goal of providing comprehensive travel planning resources across the travel sector. We derive
substantially all of our revenue from advertising, primarily through click-based advertising and display-based advertising sales. In addition, we earn revenue
through a combination of subscription-based offerings from our Business Listings and Vacation Rental products, transaction revenue from selling room nights on
our transactional sites SniqueAway and Tingo, and other revenue including licensing our content to third-parties. We have one reportable segment: TripAdvisor.
The segment is determined based on how our chief operating decision maker manages our business, makes operating decisions and evaluates operating
performance.

Seasonality

Expenditures by travel advertisers tend to be seasonal. Traditionally, our strongest quarter has been the third quarter, which is a key travel research period,
with the weakest quarter being the fourth quarter. However, adverse economic conditions or continued growth of our international operations with differing
holiday peaks may influence the typical trend of our seasonality in the future.

NOTE 2: SIGNIFICANT ACCOUNTING POLICIES

Consolidation

Our consolidated and combined financial statements include the accounts of TripAdvisor, our wholly owned subsidiaries, and entities we control, or in
which we have a variable interest and are the primary beneficiary of expected cash profits or losses. We record our investments in entities that we do not control,
but over which we have the ability to exercise significant influence, using the equity method. We record noncontrolling interest in
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our consolidated and combined financial statements to recognize the minority ownership interest in our consolidated subsidiaries. Noncontrolling interest in the
earnings and losses of consolidated subsidiaries represent the share of net income or loss allocated to members or partners in our consolidated entities. Significant
intercompany transactions between the TripAdvisor consolidated entities and accounts have been eliminated.

Certain of our subsidiaries that operate in China, have variable interests in affiliated entities in China in order to comply with Chinese laws and regulations,
which restrict foreign investment in Internet content provision businesses. Although we do not own the capital stock of some of our Chinese affiliates, we
consolidate their results as we are the primary beneficiary of the cash losses or profits of these variable interest affiliates and have the power to direct the activities
of these affiliates. Our variable interest entities are not material for all periods presented.

Accounting Estimates

We use estimates and assumptions in the preparation of our consolidated and combined financial statements in accordance with GAAP. Our estimates and
assumptions affect the reported amounts of assets and liabilities and disclosure of contingent assets and liabilities as of the date of our consolidated and combined
financial statements. These estimates and assumptions also affect the reported amount of net income or loss during any period. Our actual financial results could
differ significantly from these estimates. The significant estimates underlying our consolidated and combined financial statements include revenue recognition;
recoverability of long-lived assets and investments, intangible assets and goodwill; income taxes; useful lives of property and equipment; purchase accounting
and stock-based compensation.

Reclassifications

Certain reclassifications have been made to conform the prior period to the current presentation, which include the reclassifications of our redeemable
noncontrolling interest on the consolidated balance sheets from accrued expenses and other current liabilities to the mezzanine section and the reclassification of
accrued marketing costs from accounts payable to accrued expenses and other current liabilities on our consolidated balance sheets. These reclassifications had no
net effect on our consolidated and combined financial statements.

Revenue Recognition

We recognize revenue from the advertising services rendered when the following four revenue recognition criteria are met: persuasive evidence of an
arrangement exists, services have been rendered, the price is fixed or determinable, and collectability is reasonably assured.

Click-based Advertising. Revenue is derived primarily from click-through fees charged to our travel partners for traveler leads sent to the travel partners’
website. We record revenue from click-through fees after the traveler makes the click-through to the travel partners’ websites.

Display and Other Advertising. We recognize display advertising revenue ratably over the advertising period or upon delivery of advertising impressions,
depending on the terms of the advertising contract. Subscription-based revenue is recognized ratably over the related subscription period. We recognize revenue
from all other sources either upon delivery or when we provide the service.

Deferred revenue, which primarily relates to our subscription-based programs, is recorded when payments are received in advance of our performance as
required by the underlying agreements.

Cost of Revenue

Cost of revenue consists of expenses that are closely correlated or directly related to revenue generation, including ad serving fees, flight search fees, credit
card fees and data center costs.
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Selling and Marketing

Sales and marketing expenses primarily consist of direct costs, including search engine marketing, or SEM, other traffic acquisition costs, syndication costs
and affiliate program commissions, brand advertising and public relations. In addition, our indirect sales and marketing expense consists of personnel and
overhead expenses, including salaries, commissions, benefits, stock-based compensation expense and bonuses for sales, sales support, customer support and
marketing employees.

Technology and Content

Technology and content expenses consist of personnel and overhead expenses, including salaries and benefits, stock-based compensation expense and
bonuses for salaried employees and contractors engaged in the design, development, testing and maintenance of our website. Other costs include licensing and
maintenance expense.

General and Administrative

General and administrative expenses consist primarily of personnel and related overhead costs, including executive leadership, finance, legal and human
resource functions and stock-based compensation as well as professional service fees and other fees including audit, legal, tax and accounting, and other costs
including bad debt expense and our charitable foundation costs.

Cash, Cash Equivalents and Marketable Securities

Our cash equivalents consist of highly liquid investments with maturities of 90 days or less at the date of purchase. Our marketable debt and equity
securities have been classified and accounted for as available-for-sale. We determine the appropriate classification of our investments at the time of purchase and
reevaluate the designations at each balance sheet date. We invest in highly-rated securities, and our investment policy limits the amount of credit exposure to any
one issuer, industry group and currency. The policy requires investments to be investment grade, with the primary objective of minimizing the potential risk of
principal loss and providing liquidity of investments sufficient to meet our operating and capital spending requirements and debt repayments.

We classify our marketable debt securities as either short-term or long-term based on each instrument’s underlying contractual maturity date and as to
whether and when we intend to sell a particular security prior to its maturity date. Marketable debt securities with maturities greater than 90 days at the date of
purchase and 12 months or less remaining at the balance sheet date will be classified as short-term and marketable debt securities with maturities greater than 12
months from the balance sheet date will generally be classified as long-term. We classify our marketable equity securities, limited to money market funds and
mutual funds, as either short-term or long-term based on the nature of each security and its availability for use in current operations. Our marketable debt and
equity securities are carried at fair value, with the unrealized gains and losses, net of taxes, reported in accumulated other comprehensive income (loss) as a
component of shareholders’ equity. Fair values are determined for each individual security in the investment portfolio.

Realized gains and losses on the sale of securities are determined by specific identification of each security’s cost basis. We may sell certain of our
marketable securities prior to their stated maturities for strategic reasons including, but not limited to, anticipation of credit deterioration and liquidity and
duration management. The weighted average maturity of our total invested cash shall not exceed 12 months, and no security shall have a final maturity date
greater than three years.

When evaluating an investment for other-than-temporary impairment, we review factors such as the length of time and extent to which fair value has been
below its cost basis, the financial condition of the issuer and any changes thereto, and our intent to sell, or whether it is more likely than not it will be required to
sell the investment before recovery of the investment’s cost basis. Once a decline in fair value is determined to be other
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than temporary, an impairment charge is recorded and a new cost basis in the investment is established. If we do not intend to sell the debt security, but it is
probable that we will not collect all amounts due, then only the impairment due to the credit risk would be recognized in earnings and the remaining amount of
the impairment would be recognized in accumulated other comprehensive loss within stockholders’ equity.

Cash consists of cash deposits held in global financial institutions. Prior to Spin-Off, our domestic cash receipts had been transferred to Expedia, which had
historically funded our domestic disbursement accounts as required. Transfers of cash between TripAdvisor and Expedia resulted in increases or decreases to our
net related-party receivable. In connection with the Spin-Off any subsequent cash transfers related to business operations between TripAdvisor and Expedia
ceased.

Fair Value Measurements

We apply fair value accounting for all financial assets and liabilities and non-financial assets and liabilities that are recognized or disclosed at fair value in
the financial statements on a recurring basis. We measure assets and liabilities at fair value based on the expected exit price, which is the amount that would be
received on the sale of an asset or amount paid to transfer a liability, as the case may be, in an orderly transaction between market participants in the principal or
most advantageous market in which we would transact. As such, fair value may be based on assumptions that market participants would use in pricing an asset or
liability at the measurement date. The authoritative guidance on fair value measurements establishes a consistent framework for measuring fair value on either a
recurring or nonrecurring basis whereby inputs, used in valuation techniques, are assigned a hierarchical level. The following are the hierarchical levels of inputs
to measure fair value:

Level 1—Valuations are based on quoted prices for identical assets and liabilities in active markets.

Level 2—Valuations are based on observable inputs other than quoted prices included in Level 1, such as quoted prices for similar assets and
liabilities in active markets, quoted prices for identical or similar assets and liabilities in markets that are not active, or other inputs that are observable or
can be corroborated by observable market data.

Level 3—Valuations are based on unobservable inputs reflecting our own assumptions, consistent with reasonably available assumptions made by
other market participants. These valuations require significant judgment.

Derivative Financial Instruments

Our goal in managing our foreign exchange risk is to reduce, to the extent practicable, our potential exposure to the changes that exchange rates might have
on our earnings, cash flows and financial position. We account for our derivative instruments as either assets or liabilities and carry them at fair value.

For derivative instruments that hedge the exposure to variability in expected future cash flows that are designated as cash flow hedges, the effective portion
of the gain or loss on the derivative instrument is reported as a component of accumulated other comprehensive income (loss) in shareholders’ equity and
reclassified into income in the same period or periods during which the hedged transaction affects earnings. The ineffective portion of the gain or loss on the
derivative instrument, if any, is recognized in current income. To receive hedge accounting treatment, cash flow hedges must be highly effective in offsetting
changes to expected future cash flows on hedged transactions. For options designated as cash flow hedges, changes in the time value are excluded from the
assessment of hedge effectiveness and are recognized in income. For derivative instruments that hedge the exposure to changes in the fair value of an asset or a
liability and that are designated as fair value hedges, both the net gain or loss on the derivative instrument as well as the offsetting gain or loss on the hedged item
attributable to the hedged risk are recognized in earnings in the current period. The net gain or loss on the effective portion of a derivative instrument that is
designated as an economic hedge of the foreign currency translation exposure of the net investment in a foreign operation is reported in the same manner as a
foreign currency translation adjustment. For forward exchange contracts designated as net investment hedges, we
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exclude changes in fair value relating to changes in the forward carrying component from its definition of effectiveness. Accordingly, any gains or losses related
to this component are recognized in current income. We have not entered into any cash flow, fair value or net investment hedges to date as of December 31, 2012.

Derivatives that do not qualify as hedges must be adjusted to fair value through current income. In certain circumstances, we enter into foreign currency
forward exchange contracts (“forward contracts”) to reduce the effects of fluctuating foreign currency exchange rates on our cash flows denominated in foreign
currencies. Our derivative instruments or forward contracts that were entered into and are not designated as hedges as of December 31, 2012 are disclosed below
in “Note 5—Financial Instruments” in the notes to the consolidated and combined financial statements. Monetary assets and liabilities denominated in a currency
other than the functional currency of a given subsidiary are remeasured at spot rates in effect on the balance sheet date with the effects of changes in spot rates
reported in Other, net on our consolidated and combined statement of operations. Accordingly, fair value changes in the forward contracts help mitigate the
changes in the value of the remeasured assets and liabilities attributable to changes in foreign currency exchange rates, except to the extent of the spot-forward
differences. These differences are not expected to be significant due to the short-term nature of the contracts, which typically have average maturities at inception
of less than one year.

Accounts Receivable and Allowance for Doubtful Accounts

Accounts receivable are generally due within 30 days and are recorded net of an allowance for doubtful accounts. We consider accounts outstanding longer
than the contractual payment terms as past due. We determine our allowance by considering a number of factors, including the length of time trade accounts
receivable are past due, previous loss history, a specific customer’s ability to pay its obligations to us, and the condition of the general economy and industry as a
whole.

Property and Equipment, Including Website and Software Development Costs

We record property and equipment at cost, net of accumulated depreciation. We capitalize certain costs incurred during the application development stage
related to the development of websites and internal use software. Capitalized costs include internal and external costs, if direct and incremental, and deemed by
management to be significant. We expense costs related to the planning and post-implementation phases of software and website development as these costs are
incurred. Maintenance and enhancement costs (including those costs in the post-implementation stages) are typically expensed as incurred, unless such costs
relate to substantial upgrades and enhancements to the website or software resulting in added functionality, in which case the costs are capitalized.

We compute depreciation using the straight-line method over the estimated useful lives of the assets, which is three to five years for computer equipment,
capitalized software and website development and furniture and other equipment. We depreciate leasehold improvement using the straight-line method, over the
shorter of the estimated useful life of the improvement or the remaining term of the lease.

Leases

We lease facilities in several countries around the world and certain equipment under non-cancelable lease agreements. The terms of some of the lease
agreements provide for rental payments on a graduated basis. Rent expense is recognized on a straight-line basis over the lease period and accrued as rent expense
incurred but not paid.

Recoverability of Goodwill and Indefinite-Lived Intangible Assets

Goodwill:

We account for acquired businesses using the purchase method of accounting which requires that the assets acquired and liabilities assumed be recorded at
the date of acquisition at their respective fair values. Any excess
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of the purchase price over the estimated fair values of the net assets acquired is recorded as goodwill. We assess goodwill, which is not amortized, for impairment
annually as of October 1, or more frequently, if events and circumstances indicate impairment may have occurred. We test goodwill for impairment at the
reporting unit level (operating segment or one level below an operating segment). We have one reportable segment. The segment is determined based on how our
chief operating decision maker manages our business, makes operating decisions and evaluates operating performance.

In the evaluation of goodwill for impairment, we first perform a qualitative assessment to determine whether it is more likely than not (i.e., a likelihood of
more than 50%) that the fair value of the reporting unit is less than the carrying amount. If we determine that it is not more likely than not that the fair value of the
goodwill is less than its carrying amount, no further testing is necessary. If, however, we determine that it is more likely than not that the fair value of the
goodwill is less than its carrying amount, we then perform a quantitative assessment and compare the fair value of the reporting unit to the carrying value. If the
carrying value of a reporting unit exceeds its fair value, the goodwill of that reporting unit is potentially impaired and we proceed to step two of the impairment
analysis. In step two of the analysis, we will record an impairment loss equal to the excess of the carrying value of the reporting unit’s goodwill over its implied
fair value should such a circumstance arise.

Indefinite-Lived Intangible Assets:

Intangible assets that have indefinite lives are not amortized and are tested for impairment annually on October 1, or whenever events or changes in
circumstances indicate that the carrying value may not be recoverable. Similar to the qualitative assessment for goodwill, we may assess qualitative factors to
determine if it is more likely than not that the fair value of the indefinite-lived intangible asset is less than its carrying amount. If we determine that it is not more
likely than not that the fair value of the indefinite-lived intangible asset is less than its carrying amount, no further testing is necessary. If, however, we determine
that it is more likely than not that the fair value of the indefinite-lived intangible asset is less than its carrying amount, we compare the fair value of the indefinite-
lived asset with its carrying amount. If the carrying value of an individual indefinite-lived intangible asset exceeds its fair value, the individual asset is written
down by an amount equal to such excess. The assessment of qualitative factors is optional and at our discretion. We may bypass the qualitative assessment for any
indefinite-lived intangible asset in any period and resume performing the qualitative assessment in any subsequent period.

As part of our qualitative assessment for our 2012 impairment analysis , the factors that we considered for our goodwill and indefinite-lived intangible
assets included, but were not limited to: (a) changes in macroeconomic conditions in the overall economy and the specific markets in which we operate, (b) our
ability to access capital, (c) changes in the online travel industry, (d) changes in the level of competition, (e) comparison of our current financial performance to
historical and budgeted results, (f) changes in excess market capitalization over book value based on our current common stock price and latest consolidated
balance sheet, and (g) comparison of the excess of the fair value of our of trade names and trademarks to the carrying value of those same assets, using the results
of our most recent quantitative assessment. After considering these factors and the impact that changes in such factors would have on the inputs used in our
previous quantitative assessment, we determined for our goodwill and indefinite-lived intangible assets that it was more likely than not that these assets were not
impaired.

Since the annual impairment tests in October 2012, there have been no events or changes in circumstances to indicate any potential impairment to goodwill
or our indefinite lived intangible assets. In the event that future circumstances indicate that any portion of our goodwill or our indefinite-lived intangibles is
impaired, an impairment charge would be recorded.

Recoverability of Intangible Assets with Definite Lives and Other Long-Lived Assets

Intangible assets with definite lives and other long-lived assets are carried at cost and are amortized on a straight-line basis over their estimated useful lives
of two to ten years. We review the carrying value of long-
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lived assets or asset groups, including property and equipment, to be used in operations whenever events or changes in circumstances indicate that the carrying
amount of the assets might not be recoverable.

Factors that would necessitate an impairment assessment include a significant adverse change in the extent or manner in which an asset is used, a
significant adverse change in legal factors or the business climate that could affect the value of the asset, or a significant decline in the observable market value of
an asset, among others. If such facts indicate a potential impairment, we assess the recoverability of the asset by determining if the carrying value of the asset
exceeds the sum of the projected undiscounted cash flows expected to result from the use and eventual disposition of the asset over the remaining economic life
of the asset. If the recoverability test indicates that the carrying value of the asset is not recoverable, we will estimate the fair value of the asset using appropriate
valuation methodologies which would typically include an estimate of discounted cash flows. Any impairment would be measured as the difference between the
asset’s carrying amount and its estimated fair value. We have not identified any circumstances that would warrant an impairment assessment as of December 31,
2012.

Income Taxes

We compute and account for our income taxes on a stand-alone basis. We record income taxes under the liability method. Deferred tax assets and liabilities
reflect our estimation of the future tax consequences of temporary differences between the carrying amounts of assets and liabilities for book and tax purposes.
We determine deferred income taxes based on the differences in accounting methods and timing between financial statement and income tax reporting.
Accordingly, we determine the deferred tax asset or liability for each temporary difference based on the enacted tax rates expected to be in effect when we realize
the underlying items of income and expense. We consider all relevant factors when assessing the likelihood of future realization of our deferred tax assets,
including our recent earnings experience by jurisdiction, expectations of future taxable income, and the carryforward periods available to us for tax reporting
purposes, as well as assessing available tax planning strategies. We may establish a valuation allowance to reduce deferred tax assets to the amount we believe is
more likely than not to be realized. Due to inherent complexities arising from the nature of our businesses, future changes in income tax law, tax sharing
agreements or variances between our actual and anticipated operating results, we make certain judgments and estimates. Therefore, actual income taxes could
materially vary from these estimates.

We recognize in our consolidated and combined financial statements the impact of a tax position, if that position is more likely than not to be sustained
upon an examination, based on the technical merits of the position.

Foreign Currency Translation and Transaction Gains and Losses

Certain of our operations outside of the United States use the related local currency as their functional currency. We translate revenue and expense at
average rates of exchange during the period. We translate assets and liabilities at the rates of exchange as of the consolidated balance sheet dates and include
foreign currency translation gains and losses as a component of accumulated other comprehensive income. Due to the nature of our operations and our corporate
structure, we also have subsidiaries that have transactions in foreign currencies other than their functional currency. We record transaction gains and losses in our
consolidated and combined statements of operations related to the recurring re-measurement and settlement of such transactions. Accordingly, we have recorded
foreign exchange losses of $3.2 million, 1.0 million and $1.6 million for the years ended December 31, 2012, 2011 and 2010, respectively, in Other, net.

Advertising Expense

We incur advertising expense consisting of traffic generation costs from search engines and Internet portals, other online and offline advertising expense,
promotions and public relations to promote our brands. We expense the costs associated with advertisements in the period in which the advertisement takes place.
For the years ended December 31, 2012, 2011 and 2010, our advertising expense was $175.0 million, $135.6 million, and $86.3 million, respectively.
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Stock-Based Compensation

TripAdvisor Equity Grants Assumed at Spin-Off

All stock-based compensation included in our consolidated and combined financial statements prior to the Spin-Off relates to Expedia common stock
options and restricted stock units (“RSUs”) held by TripAdvisor employees prior to the Spin-Off. The following methods were used to measure the fair value of
these awards and we will continue to amortize the fair value thereof as follows for all pre-Spin-Off equity grants:

Stock Options.    The value of stock options issued or modified, including unvested options assumed in acquisitions, on the grant date (or modification or
acquisition dates, if applicable) were measured at fair value, using the Black-Scholes option valuation model. The Black-Scholes model incorporates various
assumptions including expected volatility, expected term, dividend yield and risk-free interest rates. The expected volatility was based on historical volatility of
Expedia’s common stock and other relevant factors. The expected term assumptions were based on historical experience and on the terms and conditions of the
stock awards granted to employees. We will continue to amortize the fair value, net of estimated forfeitures, over the remaining vesting term on a straight-line
basis, with the amount of compensation expense recognized at any date at least equaling the portion of the grant-date fair value of the award that is vested at that
date. The majority of these stock options vest over four years.

Restricted Stock Units.    RSUs are stock awards granted to employees entitling the holder to shares of common stock as the award vests, typically over a
five-year period. RSUs were measured at fair value based on the number of shares granted and the quoted price of Expedia’s common stock at the date of grant.
We will continue to amortize the fair value of these awards, net of estimated forfeitures, as stock-based compensation expense over the vesting term on a straight-
line basis, with the amount of compensation expense recognized at any date at least equaling the portion of the grant-date fair value of the award that is vested at
that date.

TripAdvisor Equity Grants Awards Issued Subsequent to the Spin-Off

We adopted the TripAdvisor, Inc. 2011 Stock and Annual Incentive Plan, or the 2011 Incentive Plan, as of December 21, 2011, under which we may grant
restricted stock, restricted stock awards, RSUs, stock options and other stock-based awards to our directors, officers, employees and consultants. Refer to “Note 4
—Stock Based Awards and Other Equity Instruments” below for further information on the 2011 Incentive Plan and our stock based award activity.

Stock Options.    The exercise price for all stock options granted by us to date has been equal to the market price of the underlying shares of common stock
at the date of grant. In this regard, when making stock option awards, our practice is to determine the applicable grant date and to specify that the exercise price
shall be the closing price of our common stock on the date of grant. Stock options granted during the year ended December 31, 2012 had a term of ten years from
the date of grant and generally vest over a four-year period.

The estimated fair value of the options granted under the 2011 Incentive Plan to date, have been calculated using a Black-Scholes Merton option-pricing
model (“Black-Scholes model”). The Black-Scholes model incorporates assumptions to value stock-based awards, which includes the risk-free rate of return,
volatility, expected term and expected dividend yield.

Our risk-free interest rate is based on the rates currently available on zero-coupon U.S. Treasury issues, in effect at the time of the grant, whose remaining
maturity period most closely approximates the stock option’s expected term assumption. We estimated the volatility of our common stock by using an average of
historical stock price volatility of publicly traded companies that we consider peers based on daily price observations over a period equivalent or approximate to
the expected term of the stock option grants. The decision to use a weighted average volatility factor of a peer group was based upon the relatively short period of
availability of data on our common stock. We estimated our expected term using the simplified method for all stock options as
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we do not have sufficient historical exercise data on our common stock. Our expected dividend yield is zero, as we have not paid any dividends on our common
stock to date.

We amortize the fair value, net of estimated forfeitures, as stock-based compensation expense over the vesting term on a straight-line basis, with the
amount of compensation expense recognized at any date at least equaling the portion of the grant-date fair value of the award that is vested at that date.

Restricted Stock Units.    RSUs are stock awards that are granted to employees entitling the holder to shares of our common stock as the award vests. RSUs
are measured at fair value based on the number of shares granted and the quoted price of our common stock at the date of grant. We amortize the fair value, net of
estimated forfeitures, as stock-based compensation expense over the vesting term on a straight-line basis, with the amount of compensation expense recognized at
any date at least equaling the portion of the grant-date fair value of the award that is vested at that date.

Performance-based stock options and RSUs vest upon achievement of certain company-based performance conditions and a requisite service period. On
the date of grant, the fair value of performance-based awards is determined based on the fair value, which is calculated using the same method as our service
based stock options and RSUs described above. We then assess whether it is probable that the performance targets would be achieved. If assessed as probable,
compensation expense will be recorded for these awards over the estimated performance period on a straight-line basis. At each reporting period, we will reassess
the probability of achieving the performance targets and the performance period required to meet those targets. The estimation of whether the performance targets
will be achieved and of the performance period required to achieve the targets requires judgment, and to the extent actual results or updated estimates differ from
our current estimates, the cumulative effect on current and prior periods of those changes will be recorded in the period estimates are revised, or the change in
estimate will be applied prospectively depending on whether the change affects the estimate of total compensation cost to be recognized or merely affects the
period over which compensation cost is to be recognized. The ultimate number of shares issued and the related compensation expense recognized will be based
on a comparison of the final performance metrics to the specified targets.

Estimates of fair value are not intended to predict actual future events or the value ultimately realized by employees who receive these awards, and
subsequent events are not indicative of the reasonableness of our original estimates of fair value. We have considered many factors when estimating expected
forfeitures, including our historical attrition rates, the employee class and historical experience. The estimate of stock awards that will ultimately be forfeited
requires significant judgment and, to the extent that actual results or updated estimates differ from our current estimates, such amounts will be recorded as a
cumulative adjustment in the period such estimates are revised.

Certain Risks and Concentrations

Our business is subject to certain risks and concentrations including dependence on relationships with our customers. We are highly dependent on our
advertising and media relationship with Expedia, (see “Note 16—Related Party Transactions”), which accounted for approximately 27%, 33% and 35% of our
total revenue in 2012, 2011 and 2010, respectively. In addition, another customer accounted for approximately 21%, 16% and 11% of our revenue in 2012, 2011
and 2010, respectively. As of December 31, 2012 and 2011, there were no customers that accounted for 10% or more of our trade receivables.

Contingent Liabilities

Periodically, we review the status of all significant outstanding matters to assess any potential financial exposure. When (i) it is probable that an asset has
been impaired or a liability has been incurred and (ii) the amount of the loss can be reasonably estimated, we record the estimated loss in our consolidated and
combined statements of operations. We provide disclosure in the notes to the consolidated and combined financial statements for loss contingencies that do not
meet both these conditions if there is a reasonable possibility that a
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loss may have been incurred that would be material to the financial statements. Significant judgment is required to determine the probability that a liability has
been incurred and whether such liability is reasonably estimable. We base accruals made on the best information available at the time which can be highly
subjective. The final outcome of these matters could vary significantly from the amounts included in the accompanying consolidated and combined financial
statements.

Comprehensive Loss

Comprehensive loss consists of net income (loss), cumulative foreign currency translation adjustments, and unrealized gains and losses on available-for-
sale securities, net of tax.

Earnings per Share (EPS)

As discussed above in “Note 1—Organization and Basis of Presentation”, in connection with the Spin-Off a one-for-two reverse stock split of outstanding
Expedia capital stock occurred immediately prior to the Spin-Off, which resulted in 120,661,020 shares of common stock and 12,799,999 shares of Class B
common stock outstanding immediately following the Spin-Off.

Basic Earnings Per Share

For the year ending ended December 31, 2012, we computed basic earnings per share using the number of shares of common stock and Class B common
stock outstanding as of December 31, 2011 plus the weighted average of any additional shares issued and outstanding during the year ended December 31, 2012.

For the year ended December 31, 2011, we computed basic earnings per share using the number of shares of common stock and Class B common stock
outstanding immediately following the Spin-Off, as if such shares were outstanding for the entire period prior to the Spin-Off, plus the weighted average of any
additional shares issued and outstanding following the Spin-Off date through December 31, 2011.

For the year ended December 31, 2010, we computed basic earnings per share using the number of shares of common stock and Class B common stock
outstanding immediately following the Spin-Off, as if such shares were outstanding for the entire period.

Diluted Earnings Per Share

For the year ended December 31, 2012, we computed diluted earnings per share using (i) the number of shares of common stock and Class B common
stock outstanding at December 31, 2011, (ii) the weighted average of any additional shares issued and outstanding for the year ended December 31, 2012, and
(iii) if dilutive, the incremental weighted average common stock that we would issue upon the assumed exercise of common equivalent shares related to stock
options, stock warrants and the vesting of restricted stock units using the treasury stock method during the year ended December 31, 2012, and (iv) if dilutive,
performance based awards based on the number of shares that would be issuable as of the end of the reporting period assuming the end of the reporting period
was also the end of the contingency period.

For the year ended December 31, 2011, we computed diluted earnings per share using (i) the number of shares of common stock and Class B common
stock outstanding immediately following the Spin-Off, (ii) the weighted average of any additional shares issued and outstanding shares outstanding following the
Spin-Off date through December 31, 2011, and (iii) if dilutive, the incremental weighted average common stock that we would issue upon the assumed exercise
of common equivalent shares related to stock options, stock warrants and the vesting of restricted stock units using the treasury stock method during the year
ended December 31, 2011, and (iv) if dilutive, performance based awards based on the number of shares that would be issuable as of the end of the reporting
period assuming the end of the reporting period was also the end of the contingency period. We treated all outstanding equity awards assumed at Spin-Off as if
they were granted as of the Spin-Off and we
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included them in our diluted earnings per share calculation for the year ended December 31, 2011, based on the number of days they were outstanding.

For the year ended December 31, 2010, we computed diluted earnings per share using (i) the number of shares of common stock and Class B common
stock outstanding immediately following the Spin-Off, as no TripAdvisor equity awards were outstanding prior to the Spin-Off.

Under the treasury stock method, the assumed proceeds calculation includes the actual proceeds to be received from the employee upon exercise, the
average unrecognized compensation cost during the period and any tax benefits credited upon exercise to additional paid-in-capital. The treasury stock method
assumes that a company uses the proceeds from the exercise of an award to repurchase common stock at the average market price for the period. Windfall tax
benefits created upon the exercise of an award would be added to assumed proceeds, while shortfalls charged to additional paid-in-capital would be deducted
from assumed proceeds. Any shortfalls not covered by the windfall tax pool would be charged to the income statement and would be excluded from the
calculation of assumed proceeds, if any.

Below is a reconciliation of the weighted average number of shares of common stock outstanding in calculating diluted earnings per share (in thousands,
except for per share information):
 

   During the Year Ended December 31,  
   2012    2011    2010  
Numerator:       

Net income attributable to TripAdvisor, Inc.   $194,069    $177,677    $138,776  
Denominator:       

Weighted average shares used to compute Basic EPS    139,462     133,461     133,461  
Effect of dilutive securities:       

Stock options    1,207     1,164     —    
RSUs    161     240     —   
Stock warrants    511     —      —   

    
 

    
 

    
 

Weighted average shares used to compute Diluted EPS    141,341     134,865     133,461  
    

 

    

 

    

 

Basic EPS   $ 1.39    $ 1.33    $ 1.04  
Diluted EPS   $ 1.37    $ 1.32    $ 1.04  

The following potential common shares related to stock options, stock warrants and RSUs were excluded from the calculation of diluted net income per
share because their effect would have been anti-dilutive for the periods presented (in thousands):
 

   During the Year Ended December 31,  
   2012(1)(2)    2011(2)    2010  
Stock options    3,944     2,261     —    
RSUs    21     80     —    
Warrants    —       8,047     —    

    
 

    
 

    
 

Total    3,965    10,388     —   
    

 

    

 

    

 

 
(1) These totals do not include performance based options representing the right to acquire 110,000 shares of common stock, respectively, for which all targets

required to trigger vesting have not been achieved; therefore, such awards were excluded from the calculation of weighted average shares used to compute
diluted earnings per share for those reporting periods.

(2) These totals do not include performance based RSUs representing the right to acquire 200,000 and 400,000 shares of common stock at December 31, 2012
and 2011, respectively, for which all targets required to
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trigger vesting have not been achieved; therefore, such awards were excluded from the calculation of weighted average shares used to compute diluted
earnings per share for those reporting periods.

The earnings per share amounts are the same for common stock and Class B common stock because the holders of each class are legally entitled to equal
per share distributions whether through dividends or in liquidation.

Recently Adopted Accounting Pronouncements

Testing Indefinite-lived Intangibles for Impairment

In July 2012, the FASB issued ASU 2012-02, which amends ASC Topic 350, “Intangibles—Goodwill and Other.” The guidance amends the impairment
test for indefinite lived intangible assets other than goodwill by allowing companies to first assess qualitative factors to determine if it is more likely than not that
an indefinite lived intangible asset is impaired and whether it is necessary to perform the impairment test of comparing the carrying amount with the recoverable
amount of the indefinite lived intangible asset. This guidance is effective for interim and annual periods beginning after September 15, 2012, however, we have
decided to early adopt and make it effective for our 2012 impairment review. Accordingly, we have adopted the presentation requirements of ASU 2012-02
during the fourth quarter of 2012. The adoption of ASU 2012-02 did not have a material impact on our consolidated and combined financial statements.

New Accounting Pronouncements Not Yet Adopted

Disclosure about Offsetting Assets and Liabilities

In December 2011, the FASB issued ASU 2011-11, which amends ASC Subtopic 210-20, “Offsetting.” The guidance requires enhanced disclosures with
improved information about financial instruments and derivative instruments that are either (i) offset in accordance with current guidance or (ii) subject to an
enforceable master netting arrangement or similar agreement, irrespective of whether they are offset in accordance with current guidance. This guidance is
effective for interim and annual periods beginning after January 1, 2013. The guidance is limited to the form and content of disclosures, and we do not anticipate
that the adoption of this guidance will have an impact on our consolidated and combined financial statements.

NOTE 3: ACQUISITIONS

During the years ended December 31, 2012, 2011, and 2010, we acquired a number of companies including various online travel media content companies.
The following table summarizes the allocation of the purchase price for those years:
 

   2012    2011   2010  
   (In thousands)  
Goodwill   $3,043    $6,390   $40,703  
Intangible assets with definite lives (1)    —       1,642    8,148  
Net assets (liabilities) (2)    7     (16)   (3,580)

    
 

    
 

   
 

Total (3)   $3,050    $8,016   $45,271  
    

 

    

 

   

 

  
 
(1) The weighted average life of acquired intangible assets during 2011 and 2010 was 2.8 years, and 6.2 years, respectively.
(2) Includes cash acquired of $0 million, $0.1 million and $2 million during 2012, 2011 and 2010, respectively.
(3) All outstanding purchase contingencies have been paid.

The purchase price allocation of the 2012 acquisition is preliminary and subject to revision as more information becomes available, but in any case will not
be revised beyond 12 months after the acquisition date and any change to the fair value of net assets acquired will lead to a corresponding change to the purchase
price
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allocable to goodwill, which is not tax deductible, on a retroactive basis. The results of operations of each of the acquired businesses have been included in our
consolidated and combined results from each transaction closing date forward. We did not have any material acquisitions, individually or in the aggregate, during
the years 2012, 2011 and 2010; therefore no pro-forma results have been provided.

During 2011, we paid $13 million of contingent purchase consideration under prior acquisitions. The amount in 2011 represented an earn-out payment, of
which approximately $10 million and $3 million are recorded to financing activities and operating activities, respectively, in the consolidated and combined
statement of cash flows. All contingent consideration accrued and paid was calculated based on the financial performance of the acquired entity to which it
relates.

In addition to the acquisitions listed in the above table, in October 2011, we purchased a subsidiary in China from Expedia for $37 million, or $28 million
net of acquired cash. This acquisition was accounted for as a common control transaction, with net liabilities recorded at a carrying value of $4 million, including
an additional $7 million of short term borrowings from the Chinese Credit Facilities (refer to “Note 8—Debt” below for further information on the Chinese Credit
Facilities). No goodwill or other intangibles were recorded as a result of this acquisition and no contingent payments are outstanding. The difference between the
purchase price and the carrying value of the net liabilities was recorded to additional paid in capital. The results of operations from this business are included in
our consolidated and combined results from the transaction closing date.

NOTE 4: STOCK BASED AWARDS AND OTHER EQUITY INSTRUMENTS

Stock-based compensation expense relates primarily to expense for RSUs and stock options. Our outstanding RSUs and stock options generally vest over
five years and four years, respectively.

For the years ended December 31, 2012, 2011, and 2010, we recognized total stock-based compensation expense of $30.1 million, $17.3 million, and
$7.2 million, respectively. The total income tax benefit related to stock-based compensation expense was $10.6 million, $6.5 million, and $2.0 million for the
years ended December 31, 2012, 2011, and 2010, respectively.

Stock Based Awards prior to the Spin-Off from Expedia

Prior to the Spin-Off, we participated in the Amended and Restated Expedia, Inc. 2005 Stock and Annual Incentive Plan, under which we, through
Expedia, granted RSUs, stock options, and other stock-based awards to our directors, officers, employees and consultants. In connection with the Spin-Off, these
existing Expedia stock-based awards were primarily converted as follows:
 

 
•  Each vested stock option to purchase shares of Expedia common stock converted into an option to purchase shares of Expedia common stock and an

option to purchase shares of TripAdvisor common stock;
 

 
•  Each unvested stock option to purchase shares of Expedia common stock converted into a stock option to purchase shares of common stock of the

applicable company for which the employee was employed following the Spin-Off; and
 

 •  All RSUs converted into RSUs of the applicable company for which the employee was employed following the Spin-Off.

This resulted in a modification to the number of shares subject to each option and the option exercise prices, which were both based on the relative market
capitalization of Expedia and TripAdvisor as of the date of the Spin-Off. These modifications resulted in a one-time expense of $8.0 million, the majority of
which was recorded to general and administrative expense, primarily due to the modification of vested stock options that remained unexercised at the date of the
Spin-Off.
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In addition, upon Spin-Off, we entered into a warrant agreement (the “Warrant Agreement”) with Mellon Investor Services LLC and issued warrants
exercisable for TripAdvisor common stock in respect of previously outstanding warrants exercisable for Expedia common stock that were adjusted on account of
Expedia’s reverse stock split and the Spin-Off. The warrants, which totaled 32,186,792 at Spin-Off, were subsequently converted into 7,952,456 shares of our
common stock during the year ended December 31, 2012, prior to their expiration date of May 7, 2012. Refer to “2012 Stock Warrant Activity,” below, for a
discussion of warrant activity during the year ended December 31, 2012.

One tranche of warrants (issued in respect of Expedia warrants that had featured an exercise price of $12.23 per warrant prior to adjustment) were
exercisable for 0.25 (one-quarter) of a share of TripAdvisor common stock at an exercise price equal to $6.48 per warrant, and the other tranche of warrants
(issued in respect of Expedia warrants that had featured an exercise price of $14.45 per warrant prior to adjustment) were exercisable for 0.25 (one-quarter) of a
share of TripAdvisor common stock at an exercise price equal to $7.66 per warrant. The exercise price could have been paid in cash or via “cashless exercise” as
set forth in the Warrant Agreement. In total, at Spin-Off, the warrants could have been converted into a maximum of 8,046,698 shares of our common stock
without any further adjustments to the Warrant Agreement.

The summary of the material terms of the Warrant Agreement set forth above is qualified in its entirety by the full text of the Warrant Agreement, which is
incorporated by reference in this Annual Report on Form 10-K as Exhibit 4.1.

Stock Based Awards Subsequent to the Spin-Off from Expedia

TripAdvisor, Inc. 2011 Stock and Annual Incentive Plan

On December 20, 2011, the 2011 Incentive Plan became effective. A summary of certain important features of the 2011 Incentive Plan can be found below.
The summary of the material terms of the 2011 Incentive Plan is qualified in its entirety by the full text of the 2011 Incentive Plan which is incorporated by
reference in this Annual Report on Form 10-K as Exhibit 4.3. The purpose of the 2011 Incentive Plan is to give us a competitive advantage in attracting, retaining
and motivating officers and employees and to provide us with the ability to provide incentives more directly linked to the profitability of our businesses and
increases in stockholder value. Under the terms of the 2011 Incentive Plan, we are authorized to grant incentive stock options (“ISOs”), non-qualified stock
options (“NSOs”), stock appreciation rights (“SARs”), restricted stock, restricted stock units (RSUs) and other stock based awards to full and part-time employees
of the Company and its subsidiaries or affiliates, where legally eligible to participate, as well as consultants and non-employee directors of the Company, its
subsidiaries and affiliates. The 2011 Incentive Plan will govern TripAdvisor options and TripAdvisor RSUs that have converted from existing Expedia options
and Expedia RSUs in connection with the Spin-Off as well as other award grants made following the Spin-Off pursuant to the 2011 Incentive Plan.

The 2011 Incentive Plan authorizes the issuance of up to 10,000,000 shares of TripAdvisor Common Stock pursuant to new awards under the 2011
Incentive Plan, plus shares to be granted pursuant to the assumption of outstanding adjusted awards. During a calendar year, no single participant may be granted
(a) stock options covering in excess of 3,000,000 shares of TripAdvisor Common Stock, or (b) restricted stock or RSUs, intended to qualify under Section 162(m)
(4)(C) of the Code, covering in excess of 2,000,000 shares of TripAdvisor common stock; provided, however, that adjusted awards will not be subject to these
limitations. The maximum number of shares of TripAdvisor common stock that may be granted pursuant to stock options intended to be incentive stock options
within the meaning of Section 422 of the Code is 7,000,000 shares.

2012 Stock Option Activity

The exercise price for all stock options granted by us to date has been equal to the market price of the underlying shares of common stock at the date of
grant. In this regard, when making stock option awards, our practice is to determine the applicable grant date and to specify that the exercise price shall be the
closing price
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of our common stock on the date of grant. Stock options granted during the year ended December 31, 2012 have a term of ten years from the date of grant and
generally vest over a four-year requisite service period.

During the year ended December 31, 2012, we have issued 3,650,814 of primarily service based stock options under the 2011 Incentive Plan with a
weighted average estimated grant-date fair value per option of $20.36. During the year ended December 31, 2011, we did not grant any stock options under the
2011 Incentive Plan. We will amortize the fair value of the 2012 grants, net of estimated forfeitures, as stock-based compensation expense over the vesting term
of generally four years on a straight-line basis, with the amount of compensation expense recognized at any date at least equaling the portion of the grant-date fair
value of the award that is vested at that date.

A summary of the status and activity for stock option awards relating to our common stock for the year ended December 31, 2012, is presented below:
 

   
Options

Outstanding    

Weighted
Average
Exercise
Price Per

Share    

Weighted
Average

Remaining
Contractual

Life    

Aggregate
Intrinsic

Value  
   (In thousands)       (In years)    (In thousands) 
Options outstanding at January 1, 2012    6,575    $ 23.65      
Granted    3,651     39.79      
Exercised    1,151     14.09      $ 25,074  
Cancelled    421     29.42      

    
 

      

Options outstanding at December 31, 2012    8,654    $ 31.41     5.7    $ 92,083  
    

 

      

Exercisable as of December 31, 2012    3,329    $ 27.23     3.1    $ 49,016  
    

 

      

Vested and expected to vest after December 31, 2012    7,655    $ 30.65     5.7    $ 86,121  
    

 

      

Aggregate intrinsic value represents the difference between the closing stock price of our common stock and the exercise price of outstanding, in-the-
money options. Our closing stock price as reported on NASDAQ as of December 31, 2012 was $41.92.

The fair value of stock option grants under the 2011 Incentive Plan has been estimated at the date of grant using the Black–Scholes option pricing model
with the following weighted average assumptions:
 

   2012  
Risk-free interest rate    1.03%
Expected volatility    53.46%
Expected life (in years)    6.21  
Dividend yield    —    
Weighted-average estimated fair value of options granted during the year   $20.36  

No stock options were granted under the 2011 Incentive Plan in the years ending December 31, 2011 and 2010.

2012 RSU Activity

During the year ended December 31, 2012, we issued 85,144 RSUs under the 2011 Incentive Plan for which the fair value was measured based on the
quoted price of our common stock. The weighted average estimated grant-date fair value per RSU was $35.76. We will amortize the fair value of the 2012 grants,
net of estimated forfeitures, as stock-based compensation expense over the weighted average remaining vesting term of 2.0 years on a straight-line basis, with the
amount of compensation expense recognized at any date at least equaling the portion of the grant-date fair value of the award that is vested at that date.
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The following table presents a summary of RSU activity on our common stock:
 

   
RSUs

Outstanding   

Weighted
Average
Grant-

Date Fair
Value Per Share 

   (In thousands)  
Unvested RSUs outstanding as of January 1, 2012    926    $ 21.32  
Granted    85     35.76  
Vested and released (1)    548     17.17  
Cancelled    17     26.78  

    
 

  

Unvested RSUs outstanding as of December 31, 2012 (2)    446    $ 26.11  
    

 

  

 

(1) Inclusive of 190,856 RSUs withheld to satisfy minimum tax withholding requirements.
(2) Included in RSUs outstanding at December 31, 2012 are 200,000 performance based RSUs for which vesting is tied to achievement of performance targets

and a requisite service period.

2012 Stock Warrant Activity

During the year ended December 31, 2012, there were a total of 32,186,791 warrants exercised which resulted in a total of 7,952,456 shares of our common
stock being issued during that period, which included 31,641,337 warrants for which the exercise price was paid in cash at a weighted average price of $27.11.
We received total exercise proceeds of $214.5 million related to these warrant exercises. In addition there were 545,454 cashless warrants exercised with a
weighted average exercise price of $25.92 of which we did not receive any exercise proceeds. As of December 31, 2012, we had no outstanding warrants
available which could be convertible to shares of our common stock.

A summary of the unrecognized compensation expense, net of estimated forfeitures and the weighted average period remaining at December 31, 2012
related to our non-vested stock options and RSU awards is presented below (in thousands, except per year information):
 

   
Stock

Options    RSUs  
Unrecognized compensation expense (net of forfeitures)   $59,686    $4,486  
Weighted average period remaining (in years)    3.0     1.8  

All shares of common stock issued in respect of the exercise of options or other equity awards granted under the 2005 Stock and Annual Incentive Plan and
2011 Incentive Plan since Spin-Off have been issued from authorized, but unissued common stock.
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NOTE 5: FINANCIAL INSTRUMENTS

Cash, Cash Equivalents and Marketable Securities

The following tables show our cash and available-for-sale securities’ amortized cost, gross unrealized gains, gross unrealized losses and fair value by
significant investment category recorded as cash and cash equivalents or short and long-term marketable securities as of December 31, 2012 and December 31,
2011 (in thousands):
 
  December 31, 2012  

  
Amortized

Cost   
Unrealized

Gains   
Unrealized

Losses   
Fair

Value   

Cash and
Cash

Equivalents  

Short-Term
Marketable
Securities   

Long-Term
Marketable
Securities  

Cash  $141,460   $ —     $ —     $141,460   $ 141,460   $ —     $ —    
Level 1:        

Money market funds   215,052    —      —      215,052    215,052    —      —    
   

 
   

 
   

 
   

 
   

 
   

 
   

 

Subtotal   356,512    —      —      356,512    356,512    —      —    
   

 
   

 
   

 
   

 
   

 
   

 
   

 

Level 2:        
U.S. agency securities   13,634    4    (3)   13,635    —      7,635    6,000  
Commercial paper   48,710    15    (22)   48,703    9,999    38,704    —    
Corporate securities   162,050    12    (180)   161,882    1,004    67,630    93,248  
Municipal securities   5,003    —      (2)   5,001    —      5,001    —    

   
 

   
 

   
 

   
 

   
 

   
 

   
 

Subtotal   229,397    31    (207)   229,221    11,003    118,970    99,248  
   

 
   

 
   

 
   

 
   

 
   

 
   

 

Total  $585,909   $ 31   $ (207)  $585,733   $ 367,515   $ 118,970   $ 99,248  
   

 

   

 

   

 

   

 

   

 

   

 

   

 

 
  December 31, 2011  

  
Amortized

Cost   
Unrealized

Gains   
Unrealized

Losses   
Fair

Value   

Cash and
Cash

Equivalents  

Short-Term
Marketable
Securities   

Long-Term
Marketable
Securities  

Cash  $ 114,532   $         —     $         —     $ 114,532   $ 114,532   $         —     $         —    
Level 1:        

Money market funds   69,000    —      —      69,000    69,000    —      —    
   

 
   

 
   

 
   

 
   

 
   

 
   

 

Total  $183,532   $ —     $ —     $ 183,532   $ 183,532   $ —     $ —    
   

 

   

 

   

 

   

 

   

 

   

 

   

 

Our cash and cash equivalents consist of cash on hand in global financial institutions, money market funds and marketable securities, with maturities of 90
days or less at the date purchased. The remaining maturities of our long-term marketable securities range from one to three years and our short-term marketable
securities include maturities that were greater than 90 days at the date purchased and have 12 months or less remaining at December 31, 2012.

We classify our cash equivalents and marketable securities within Level 1 and Level 2 as we value our cash equivalents and marketable securities using
quoted market prices (Level 1) or alternative pricing sources (Level 2). The valuation technique we used to measure the fair value of money market funds were
derived from quoted prices in active markets for identical assets or liabilities. Fair values for our U.S. agency securities, commercial paper, corporate securities
and municipal securities and corporate notes are considered “Level 2” valuations because they are obtained from pricing sources for identical or comparable
instruments, rather than direct observations of quoted prices in active markets.

There were no sales of our marketable securities for the years ending December 31, 2012, 2011 and 2010.

As of December 31, 2012, we have marketable securities with a total fair value of $200.0 million in a total gross unrealized loss position of $0.2 million.
We consider the declines in market value of our marketable securities investment portfolio to be temporary in nature and do not consider any of our investments
other-than-temporarily impaired. When evaluating an investment for other-than-temporary impairment, we review factors
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such as the length of time and extent to which fair value has been below its cost basis, the financial condition of the issuer and any changes thereto, and the our
intent to sell, or whether it is more likely than not we will be required to sell the investment before recovery of the investment’s cost basis. During the years ended
December 31, 2012, 2011 and 2010, we did not recognize any impairment charges. We did not have any investments in marketable securities that were in a
continuous unrealized loss position for 12 months or greater at December 31, 2012 or 2011.

Derivative Financial Instruments

In the normal course of business, we are exposed to the impact of foreign currency fluctuations, which we attempt to mitigate through the use of derivative
instruments. Accordingly, we have entered into forward contracts to reduce the effects of fluctuating foreign currency exchange rates on our cash flows
denominated in foreign currencies. We do not use derivatives for trading or speculative purposes. In accordance with current accounting guidance on derivative
instruments and hedging activities, we record all our derivative instruments as either an asset or liability measured at their fair value. Our derivative instruments
are typically short-term in nature.

Our current forward contracts are not designated as hedges. Consequently, any gain or loss resulting from the change in fair value is recognized in the
current period earnings. These gains or losses are offset by the exposure related to receivables and payables with our foreign subsidiaries. We recorded a net
realized and unrealized loss in Other, net of $0.7 million for the year ended December 31, 2012 related to our forward contracts in our consolidated and combined
statement of operations. The net cash received or paid related to our derivative instruments are classified as operating in our consolidated and combined
statements of cash flows, which is based on the objective of the derivative instruments. No derivative instruments were entered into or settled during the years
ended December 31, 2011 and 2010.

The following table shows the fair value and notional principal amounts of our outstanding or unsettled derivative instruments that are not designated as
hedging instruments:
 
      December 31, 2012  

   Balance Sheet Caption   
Fair Value of Derivative

(2)      

U.S. 
Dollar

Notional 
($ in thousands)      Asset   Liability    
Foreign exchange-forward contracts (current)    Accrued and other current liabilities (1)  $         —   $ $64   $2,710  

     

 

   

 

   

 

 

(1) Current derivative contracts address foreign exchange fluctuations for the Euro versus the U.S. Dollar.
(2) The fair value of our derivative liability is measured using Level 2 fair value inputs, as we use a pricing model that takes into account the contract terms as

well as current foreign currency exchange rates in active markets.

Concentration of Credit Risk

Counterparties to currency exchange derivatives consist of major international financial institutions. We monitor our positions and the credit ratings of the
counterparties involved and, by policy limits, the amount of credit exposure to any one party. While we may be exposed to potential losses due to the credit risk of
non-performance by these counterparties, losses are not anticipated.

Other Financial Instruments

Other financial instruments not measured at fair value on a recurring basis include trade receivables, related party receivables, trade payables, short-term
debt, accrued and other current liabilities and long-term debt. With the exception of long-term debt, the carrying amount approximates fair value because of the
short maturity of
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these instruments as reported on the consolidated balance sheets as of December 31, 2012 and December 31, 2011. The carrying value of the long-term
borrowings outstanding on our Credit Agreement bear interest at a variable rate and therefore is also considered to approximate fair value.

In addition during 2012 we had a redeemable noncontrolling interest which was considered a Level 3 liability. The total liability balance at December 31,
2012 and December 31, 2011 is $0 and $3.9 million respectively, and is included in redeemable noncontrolling interests in the mezzanine section of the
consolidated balance sheets. Refer to “Note 14—Redeemable Noncontrolling Interest’ below for additional information.

We did not have any Level 3 assets for the periods ended December 31, 2012 or 2011.

NOTE 6: PROPERTY AND EQUIPMENT, NET

Property and equipment consists of the following:
 

   December 31,  
   2012   2011  
   (In thousands)  
Capitalized software and website development   $ 48,527   $ 46,878  
Leasehold improvements    14,244    12,924  
Computer equipment    13,174    11,638  
Furniture and other equipment    5,276    5,267  

    
 

   
 

   81,221    76,707  
Less: accumulated depreciation    (37,626)   (43,391)
Projects in progress    207    1,438  

    
 

   
 

Property and equipment, net   $ 43,802   $ 34,754  
    

 

   

 

As of December 31, 2012 and 2011, our recorded capitalized software and website development costs, net of accumulated amortization, were $28.4 million
and $21.0 million, respectively. For the years ended December 31, 2012 and 2011, we capitalized $20.2 million and $16.3 million, respectively, related to
software and website development costs. For the years ended December 31, 2012, 2011 and 2010, we recorded amortization of capitalized software and website
development costs of $12.8 million, $12.4 million and $8.1 million, respectively, which is included in depreciation expense on our consolidated and combined
statement of operations.

During the year ended December 31, 2012, we retired property and equipment, primarily capitalized software and website development, which were no
longer in use with a total cost of $25.4 million and associated accumulated depreciation of $25.2 million, resulting in a loss of $0.2 million included in Other, net
on the consolidated and combined statement of operations.

NOTE 7: GOODWILL AND INTANGIBLE ASSETS, NET

The following table presents the changes in goodwill for the years ended December 31:
 

   2012    2011  
   (In thousands)  
Beginning balance as of January 1   $466,892    $460,610  

Additions    3,043     6,390  
Foreign exchange translation adjustment    1,749     (108)

    
 

    
 

Ending balance as of December 31   $471,684    $466,892  
    

 

    

 

In 2012 and 2011, the additions to goodwill relate to our acquisitions. See “Note 3—Acquisitions,” above for further information. Refer to “Note 2—
Significant Accounting Policies,” above for a discussion of our annual goodwill impairment assessment.
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Intangible assets, which were acquired in business combinations and recorded at fair value on the date of purchase, consist of the following for the years
ended December 31:
 

   2012   2011  
   (In thousands)  
Intangible assets with definite lives   $ 21,382   $ 89,323  
Less: accumulated amortization    (13,492)   (75,593)

    
 

   
 

Intangible assets with definite lives, net    7,890    13,730  
Intangible assets with indefinite lives    30,300    30,300  

    
 

   
 

  $ 38,190   $ 44,030  
    

 

   

 

Amortization expense was $6.1 million, $7.5 million, and $14.6 million, respectively, for the years ended December 31, 2012, 2011 and 2010. Included
within amortization expense for 2010 was a charge of approximately $4 million related to changes in the estimated amount of contingent purchase consideration,
which was paid during 2011. In 2011 this amount was not material.

Our indefinite-lived assets relate to trade names and trademarks acquired in various acquisitions. Refer to “Note 2—Significant Accounting Policies” above
for a discussion of our annual indefinite-lived intangible asset impairment assessment.

The following table presents the components of our intangible assets with definite lives as of December 31, 2012 and 2011:
 
       December 31, 2012    December 31, 2011  

   

Weighted Ave
Remaining Life

(in years)    

Gross
Carrying
Amount    

Accumulated
Amortization  

Net
Carrying
Amount    

Gross
Carrying
Amount    

Accumulated
Amortization  

Net
Carrying
Amount  

       (In thousands)    (In thousands)  
Trade names and trademarks    4.2    $14,431    $ (9,029)  $ 5,402    $17,030    $ (9,104)  $ 7,926  
Subscriber relationships    1.5     5,617     (3,511)   2,106     19,290     (14,470)   4,820  
Technology and other    1.0     1,334     (952)   382     53,003     (52,019)   984  

      
 

    
 

   
 

    
 

    
 

   
 

Total    3.3    $21,382    $ (13,492)  $ 7,890    $89,323    $ (75,593)  $13,730  
      

 

    

 

   

 

    

 

    

 

   

 

During the year ended December 31, 2012, our gross carrying amount and accumulated amortization was reduced by a total of $68.4 million due to asset
retirements related to fully amortized intangibles, which consisted of trade names and trademarks of $2.8 million, subscriber relationships of $13.9 million and
technology and other of $51.7 million. The retirement of these assets had no net impact on our consolidated and combined financial statements.

The estimated future amortization expense related to intangible assets with definite lives as of December 31, 2012, assuming no subsequent impairment of
the underlying assets, is as follows, in thousands:
 

2013   $3,966  
2014    2,204  
2015    328  
2016    310  
2017    310  
2018 and thereafter    772  

    
 

Total   $7,890  
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NOTE 8. DEBT

Term Loan Facility Due 2016 and Revolving Credit Facility

Overview

On December 20, 2011, in connection with the Spin-Off, we entered into the Credit Agreement, which provides $600 million of borrowing including:
 

 •  the Term Loan Facility, or Term Loan, in an aggregate principal amount of $400 million with a term of five years due December 2016; and
 

 
•  the Revolving Credit Facility in an aggregate principal amount of $200 million available in U.S. dollars, Euros and British pound sterling with a term

of five years expiring December 2016.

The Term Loan and any loans under the Revolving Credit Facility bear interest by reference to a base rate or a Eurocurrency rate, in either case plus an
applicable margin based on our leverage ratio. We are also required to pay a quarterly commitment fee, on the average daily unused portion of the Revolving
Credit Facility for each fiscal quarter and fees in connection with the issuance of letters of credit. The Term Loan and loans under the Revolving Credit Facility
currently bear interest at LIBOR plus 175 basis points, or the Eurocurrency Spread, or the alternate base rate (“ABR”) plus 75 basis points, and undrawn amounts
are currently subject to a commitment fee of 30 basis points.

As of December 31, 2012 we are using a one-month interest period Eurocurrency Spread which is approximately 2.0% per annum. Interest is currently
payable on a monthly basis while we are borrowing under the one-month interest rate period. The current interest rates are based on current assumptions, leverage
and LIBOR rates and do not take into account that rates will reset periodically.

The Term Loan principal was repayable in quarterly installments on the last day of each calendar quarter in 2012 equal to 1.25% of the original principal
amount, with $20 million paid during the year ended December 31, 2012. Principal payments will be equal to 2.5% of the original principal amount in each year
thereafter, with the balance due on the final maturity date.

The Revolving Credit Facility includes $40 million of borrowing capacity available for letters of credit and $40 million for borrowings on same-day notice.
Immediately following the Spin-Off, $10 million was drawn down under the Revolving Credit Facility, which was repaid during the three months ended
March 31, 2012. As of December 31, 2012 there are no outstanding borrowings under our Revolving Credit Facility.

During the years ended December 31, 2012 and 2011, we recorded total interest and commitment fees related to our Credit Agreement of $8.7 million and
$0.3 million, respectively, to interest expense on our consolidated statement of operations. All unpaid interest and commitment fee amounts as of December 31,
2012 and 2011 were not material.

In connection with the Credit Agreement, we incurred debt financing costs totaling $3.5 million, which were capitalized as deferred financing costs.
Approximately $0.8 million, recorded in other current assets, and approximately $ 1.8 million, reported in other long term assets, remain on the consolidated
balance sheet as of December 31, 2012, net of amortization. Total amortization expense of $ 0.9 million was recorded for the year ended December 31, 2012.
These costs will continue to be amortized over the remaining term of the Term Loan using the effective interest rate method and will be included in interest
expense on the consolidated and combined statement of operations.
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Total outstanding borrowings under the Credit Agreement consist of the following (in thousands):
 

   
December 31,

2012  
Short-Term Debt:   

Revolving Credit Facility   $ —    
Term Loan    40,000  

    
 

Total Short-Term Borrowings   $ 40,000  
    

 

Long-Term Debt:   
Term Loan   $ 340,000  

    
 

Total Long-Term Borrowings   $ 340,000  
    

 

The remaining future minimum principal payment obligations due under the Credit Agreement related to our Term Loan is as follows (in thousands):
 

Year Ending December 31,   
Payment
Amount  

2013   $ 40,000  
2014   $ 40,000  
2015   $ 40,000  
2016   $260,000  

    
 

Total   $380,000  
    

 

Prepayments

We may voluntarily repay any outstanding borrowing under the Credit Agreement at any time without premium or penalty, other than customary breakage
costs with respect to eurocurrency loans.

Guarantees

All obligations under the Credit Agreement are unconditionally guaranteed by us and each of our existing and subsequently acquired or organized direct or
indirect wholly-owned domestic and foreign restricted subsidiaries, subject to certain exceptions for subsidiaries that are controlled foreign corporations, foreign
subsidiaries in jurisdictions where applicable law would otherwise be violated, and non-material subsidiaries.

Covenants

The Credit Agreement contains a number of covenants that, among other things, restrict our ability to: incur additional indebtedness, create liens, enter into
sale and leaseback transactions, engage in mergers or consolidations, sell or transfer assets, pay dividends and distributions or repurchase our capital stock, make
investments, loans or advances, prepay certain subordinated indebtedness, make certain acquisitions, engage in certain transactions with affiliates, amend material
agreements governing certain subordinated indebtedness, and change our fiscal year. The Credit Agreement also requires us to maintain a maximum leverage
ratio and a minimum cash interest coverage ratio, and contain certain customary affirmative covenants and events of default, including a change of control. If an
event of default occurs, the lenders under the Credit Agreement will be entitled to take various actions, including the acceleration of all amounts due under Credit
Agreement and all actions permitted to be taken by a secured creditor.

As of December 31, 2012 we believe we are in compliance with all of our debt covenants.

The full text of the Credit Agreement is incorporated by reference in this Annual Report on Form 10-K as Exhibit 4.2.
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Chinese Credit Facilities

In addition to our borrowings under the Credit Agreement, we maintain our Chinese Credit Facilities. As of December 31, 2012 and 2011, we had $32.1
million and $16.7 million of short term borrowings outstanding, respectively.

Certain of our Chinese subsidiaries entered into a RMB 138,600,000 (approximately $22 million), one-year revolving credit facility with Bank of America
(the “Chinese Credit Facility—BOA”) that is currently subject to review on a periodic basis with no specific expiration period. During the year ended
December 31, 2012, this credit line was increased to RMB 189,000,000 (approximately $30 million). We currently have $21.8 million of outstanding borrowings
from this credit facility as of December 31, 2012. Our Chinese Credit Facility—BOA currently bears interest based at 100% of the People’s Bank of China’s base
rate and was 5.6% as of December 31, 2012.

In addition, during April 2012, certain of our Chinese subsidiaries entered into a RMB 125,000,000 (approximately $20 million) one-year revolving credit
facility with J.P. Morgan Chase Bank (“Chinese Credit Facility-JPM”). We currently have $10.3 million of outstanding borrowings from this credit facility as of
December 31, 2012. Our Chinese Credit Facility—JPM currently bears interest based at 100% of the People’s Bank of China’s base rate and was 5.6% as of
December 31, 2012.

NOTE 9: INCOME TAXES

The following table presents a summary of our domestic and foreign income before income taxes:
 
   Year Ended December 31,  
   2012    2011    2010  
   (In thousands)  
Domestic   $ 133,361    $ 121,100    $ 121,964  
Foreign    148,614     150,794     102,451  

    
 

    
 

    
 

Total   $ 281,975    $ 271,894    $ 224,415  
    

 

    

 

    

 

The following table presents a summary of the components of our provision for income taxes:
 
   Year Ended December 31,  
   2012   2011   2010  
   (In thousands)  
Current income tax expense:     

Federal   $55,877   $49,736   $42,568  
State    5,927    7,818    13,490  
Foreign    30,543    37,480    30,056  

    
 

   
 

   
 

Current income tax expense    92,347    95,034    86,114  
Deferred income tax (benefit) expense:     

Federal    (3,113)   216    972  
State    (347)   148    (215) 
Foreign    (1,500)   (1,295)   (1,410)

    
 

   
 

   
 

Deferred income tax (benefit) expense:    (4,960)   (931)   (653) 
    

 
   

 
   

 

Provision for income taxes   $87,387   $94,103   $85,461  
    

 

   

 

   

 

For all periods presented, current and deferred tax expense has been computed using our stand-alone effective rate. As of December 31, 2012, our current
income tax receivable and income tax payable balances represent amounts that we will receive and pay, respectively, to the Internal Revenue Service and other
tax authorities.
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For all periods prior to and through the Spin-Off date, we were a member of the Expedia consolidated tax group. Accordingly, Expedia filed a consolidated
federal income tax return and certain state income tax returns with us for that period. Expedia will pay the entire income tax liability associated with these filings.
As such, our estimated income tax liability for this period was transferred to Expedia upon Spin-Off and is not included in income taxes payable as of
December 31, 2011. Under the terms of the Tax Sharing Agreement, Expedia can make certain elections in preparation of these tax returns which may change the
amount of income taxes we owe for the period after the Spin-Off. Additionally, due to continuing ownership and business relationships after the Spin-Off, we
may be considered to have a unitary relationship with Expedia from January 1, 2012 through December 11, 2012 for state income tax purposes. Consequently, we
may file as part of a unitary combined group with Expedia for certain state tax returns for 2012.

Our deferred tax assets and deferred tax liabilities as of December 31, 2012 and 2011 are as follows:
 
   December 31,  
   2012   2011  
   (In thousands)  
Deferred tax assets:    
Stock-based compensation   $ 21,605   $ 17,596  
Net operating loss carryforwards    15,005    9,415  
Provision for accrued expenses    6,824    5,950  
Other    4,298    4,597  

    
 

   
 

Total deferred tax assets    47,732    37,558  
Less valuation allowance    (11,677)   (9,239)

    
 

   
 

Net deferred tax assets   $ 36,055   $ 28,319  
    

 
   

 

Deferred tax liabilities:    
Intangible assets   $(28,205)  $(26,699)
Property and equipment    (10,313)   (10,059)
Prepaid expenses    (2,087)   (923)
Other    —      (148)

    
 

   
 

Total deferred tax liabilities   $(40,605)  $(37,829)
    

 
   

 

Net deferred tax liability   $ (4,550)  $ (9,510)
    

 

   

 

At December 31, 2012, we had federal, state and foreign net operating loss carryforwards (“NOLs”) of approximately $ 10.0 million, $7.3 million and
$49.3 million. If not utilized, the federal and state NOLs will expire at various times between 2020 and 2032 and the foreign NOLs will expire at various times
between 2012 and 2017.

At December 31, 2012, we had a valuation allowance of $11.7 million related to the portion of net operating loss carryforwards and other items for which it
is more likely than not that the tax benefit will not be realized. This amount represented an overall increase of $2.4 million over the amount recorded as of
December 31, 2011.

This increase represented an increase in valuation allowances on foreign net operating losses of $4.9 million and decreases in domestic valuation
allowances of $2.5 million. This domestic valuation allowance decrease was in connection with our acquisition of the non-controlling interest in one of our
subsidiaries. As a result of this transaction, the subsidiary will meet the requirements for being included in our consolidated federal income tax return. Due to
certain limitations in the Internal Revenue Code, this subsidiary’s net operating losses cannot be used to reduce the taxable income of other members of the
consolidated group. Therefore, as required by GAAP, we considered prudent, feasible tax planning strategies, within management’s control, that could be
successfully implemented to allow utilization of these losses.
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We have not provided for deferred U.S. income taxes on undistributed earnings of certain foreign subsidiaries that we intend to reinvest permanently
outside the United States; the total amount of such earnings as of December 31, 2012 and 2011 was $371.6 million and $258.0 million, respectively. Should we
distribute or be treated under certain U.S. tax rules as having distributed earnings of foreign subsidiaries in the form of dividends or otherwise, we may be subject
to U.S. income taxes. Due to complexities in tax laws and various assumptions that would have to be made, it is not practicable at this time to estimate the amount
of unrecognized deferred U.S. taxes on these earnings.

A reconciliation of the provision for income taxes to the amounts computed by applying the statutory federal income tax rate to income before income
taxes is as follows:
 
   Year Ended December 31,  
   2012   2011   2010  
   (In thousands)  
Income tax expense at the federal statutory rate of 35%   $ 98,691   $ 95,163   $78,545  
Foreign rate differential    (25,069)   (15,319)   (6,947)
State income taxes, net of effect of federal tax benefit    5,581    4,240    7,716  
Unrecognized tax benefits and related interest    4,853    2,570    1,920  
Non-deductible transaction costs    —      2,426    —    
Change in valuation allowance    2,535    3,451    3,639  
Other, net    796    1,572    588  

    
 

   
 

   
 

Provision for income taxes   $ 87,387   $ 94,103   $85,461  
    

 

   

 

   

 

During the fourth quarter of 2012, we restructured our non-US operations to align our global structure for more efficient treasury management and global
cash deployment. As a result, and due to the continued expansion of our non-US operations, we expect our effective tax rate to continue to decrease.

During 2011, the Singapore Economic Development Board accepted our application to receive a tax incentive under the International Headquarters
Award. This incentive provides for a reduced tax rate on qualifying income of 5% as compared to Singapore’s statutory tax rate of 17% and is conditional upon
our meeting certain employment and investment thresholds. This agreement is set to expire on June 30, 2016, with the ability to extend for another five
years. This benefit resulted in a decrease to the 2012 tax provision of $4.3 million.

By virtue of previously filed consolidated income tax returns filed with Expedia, we are routinely under audit by federal, state and foreign tax authorities.
We are currently under an IRS audit for the 2009 and 2010 tax years, and have various ongoing state income tax audits. As of December 31, 2012, no material
assessments have resulted from these audits. These audits include questioning the timing and the amount of income and deductions and the allocation of income
among various tax jurisdictions. Annual tax provisions include amounts considered sufficient to pay assessments that may result from the examination of prior
year returns. We are no longer subject to tax examinations by tax authorities for years prior to 2005.

A reconciliation of the beginning and ending amount of gross unrecognized tax benefits (excluding interest and penalties) is as follows:
 
   2012   2011    2010  
   (In thousands)  
Balance, beginning of year   $12,900   $ 6,342    $ 2,672  
Increases to tax positions related to the current year    11,854    5,631     3,913  
Increases to tax positions related to the prior year    540    927     2,123  
Reductions due to lapsed statute of limitations    —     —      (2,366)
Decreases to tax positions related to the prior year    —      —      —    
Settlements during current year    (1,245)   —       —    

    
 

   
 

    
 

Balance, end of year   $24,049   $12,900    $ 6,342  
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As of December 31, 2012, we had $24.0 million of unrecognized tax benefits, which is classified as long-term and included in other long-term liabilities.
Included in this balance at December 31, 2012 was $10.2 million of liabilities for uncertain tax positions that, if recognized, would decrease our provision for
income taxes. We recognize interest and penalties related to our liabilities for uncertain tax positions in the provision for income taxes. During the years ended
December 31, 2012, 2011, and 2010, we recognized $1.0 million of interest expense, net of federal benefit and penalties, related to our liabilities for uncertain tax
positions. We estimate that none of these amounts will be paid within the next year.

NOTE 10: ACCRUED EXPENSES AND OTHER CURRENT LIABILITIES

Accrued expenses and other current liabilities consisted of the following:
 

   December 31,  
   2012    2011  
   (In thousands)  
Accrued salary, bonus, and related benefits   $29,438    $21,744  
Accrued marketing costs (1)    11,941     6,194  
Accrued charitable foundation payments (2)    6,757     109  
Other    15,100     9,222  

    
 

    
 

Total accrued expenses and other current liabilities   $63,236    $37,269  
    

 

    

 

 
(1) Reclassified amount for the year ended December 31, 2011 from accounts payable on the consolidated balance sheet to conform to current year

presentation.
(2) See “Note 12—Commitments and Contingencies” below for information regarding our charitable foundation.

NOTE 11: OTHER LONG-TERM LIABILITIES

Other long-term liabilities consisted of the following:
 

   December 31,  
   2012    2011  
   (In thousands)  
Unrecognized tax benefits (1)   $23,138    $13,455  
Other    2,425     2,497  

    
 

    
 

Total other long-term liabilities   $25,563    $15,952  
    

 

    

 

 
(1) See “Note 9—Income Taxes” above for additional information on our unrecognized tax benefits. Amount includes accrued interest and penalties related to

this liability.

NOTE 12: COMMITMENTS AND CONTINGENCIES

We have commitments and obligations that include operating leases, purchase obligations and expected interest on long-term debt, which are not accrued
on the consolidated balance sheet at December 31, 2012 but we expect to require future cash outflows and in some cases may be accelerated upon demand of a
third party upon certain contingent events.

Office Lease Commitments

We have contractual obligations in the form of operating leases for office space for which we record the related expense on a monthly basis. Certain leases
contain periodic rent escalation adjustments and renewal options. Rent expense related to such leases is recorded on a straight-line basis. Operating lease
obligations
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expire at various dates with the latest maturity in June 2023. For the years ended December 31, 2012, 2011 and 2010, we recorded rental expense of $7.8 million,
$6.0 million and $6.0 million, respectively.

We lease approximately 119,000 square feet for our corporate headquarters in Newton, Massachusetts, pursuant to a lease with an expiration date of April
2015. We also lease an aggregate of approximately 144,000 square feet at 21 other locations across North America, Europe and Asia Pacific, primarily for our
international management teams, sales offices, and subsidiary headquarters, pursuant to leases with expiration dates through June 2023.

The following table presents our estimated future minimum rental payments under operating leases with non-cancelable lease terms that expire after
December 31, 2012, in thousands:
 

2013   $ 6,730  
2014    5,312  
2015    3,124  
2016    1,279  
2017 and thereafter    7,337  

    
 

Total   $23,782  
    

 

Purchase Obligations

As of December 31, 2012, we had minimum non-cancelable purchase obligations with certain of our vendors, which we expect to utilize in the ordinary
course of business.

The following table summarizes our material commitments and obligations as of December 31, 2012 and excludes amounts already recorded on the
consolidated balance sheet:
 
       By Period  

   Total    
Less than

1 year    1 to 3 years   3 to 5 years   
More than

5 years  
   (In thousands)  
Operating leases   $23,782    $ 6,730    $ 8,436    $ 2,558    $ 6,058 
Purchase obligations    1,441     586     747     108     —   
Expected interest payments on Term Loan (1)    25,029     7,519     12,566     4,944     —   

    
 

    
 

    
 

    
 

    
 

Total (2)   $50,252    $14,835    $ 21,749    $ 7,610    $ 6,058 
    

 

    

 

    

 

    

 

    

 

 
(1) The amounts included as expected interest payments on the Term Loan in this table are based on the current effective interest rate and payment terms as of

December 31, 2012, but, could change significantly in the future. Amounts assume that our existing debt is repaid at maturity and do not assume additional
borrowings or refinancings of existing debt.

(2) In connection with the Spin-Off, we assumed Expedia’s obligation to fund a charitable foundation. The Board of Directors of the charitable foundation is
currently comprised of Stephen Kaufer- President and Chief Executive Officer, Julie M.B. Bradley-Chief Financial Officer and Seth J. Kalvert- Senior Vice
President, General Counsel and Secretary. Our obligation was calculated at 2.0% of OIBA in 2012 and is expected to be calculated at 2.0% of Adjusted
EBITDA for subsequent years. For a discussion regarding OIBA and Adjusted EBITDA see “Note 17—Segment Information” below. This future
commitment has been excluded from the table above.

Off-Balance Sheet Arrangements

We did not have any off-balance sheet arrangements that have, or are reasonably likely to have, a current or future effect on our financial condition, results
of operations, liquidity, capital expenditures or capital resources.
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Contingencies:

In the ordinary course of business, we and our subsidiaries are parties to legal proceedings and claims involving alleged infringement of third-party
intellectual property rights, defamation, and other claims. Rules of the SEC require the description of material pending legal proceedings, other than ordinary,
routine litigation incident to the registrant’s business, and advise that proceedings ordinarily need not be described if they primarily involve damages claims for
amounts (exclusive of interest and costs) not individually exceeding 10% of the current assets of the registrant and its subsidiaries on a consolidated basis. In the
judgment of management, none of the pending litigation matters that the Company and its subsidiaries are defending involves or is likely to involve amounts of
that magnitude. There may be claims or actions pending or threatened against us of which we are currently not aware and the ultimate disposition of which could
have a material adverse effect on us.

NOTE 13: EMPLOYEE BENEFIT PLANS

Prior to the Spin-Off from Expedia

Our U.S. employees were generally eligible to participate in Expedia’s retirement and savings plan (the “Expedia 401(k) Plan”) that qualified under
Section 401(k) of the Internal Revenue Code until October 31, 2011. Our employees ceased to participate in this plan upon the creation of our new retirement and
savings plan on November 1, 2011 described below. Within the Expedia 401(k) Plan, participating employees could contribute up to 50% of their pretax salary,
but not more than statutory limits. We matched 50% of the first 6% of employee contributions to the plan for a maximum employer contribution of 3% of a
participant’s eligible earnings. Our contributions vested with the employees after they completed two years of service. Participating employees had the option to
invest in Expedia’s common stock, but there was no requirement for participating employees to invest their contribution or our matching contribution in
Expedia’s common stock. Expedia also had various defined contribution plans for our international employees. Contributions to these benefit plans for our
employees were $2 million and $1 million for the years ended December 31, 2011 and 2010, respectively.

Subsequent to Spin-Off from Expedia

TripAdvisor Retirement Savings Plan

Effective November 1, 2011, our U.S. employees were generally eligible to participate in a new retirement and savings plan, the TripAdvisor Retirement
Savings Plan (the “401(k) Plan”), that qualifies under Section 401(k) of the Internal Revenue Code. The 401(k) Plan is similar to and replaced the Expedia 401(k)
Plan, allowing all employees to make contributions of a specified percentage of their compensation. Participating employees may contribute up to 50% of their
pretax salary, but not more than statutory limits, and employee-participants age 50 or over may contribute an additional pre-tax salary deferral contribution to the
401(k) Plan up to the IRS Catch-Up Provision Limit. Employees may also contribute into the 401(k) Plan on an after-tax basis up to an annual maximum of 10%.
The 401(k) Plan has an automatic enrollment feature at 3% pre-tax. We match 50% of the first 6% of employee contributions to the plan for a maximum employer
contribution of 3% of a participant’s eligible earnings. The 401(k) Plan additionally allows certain employees to contribute amounts above the specified
percentage, which are not subject to any employer match. Our contributions vest with the employee after the employee completes two years of service. Effective
June 8, 2012 the 401(k) Plan permits certain after-tax Roth 401(k) contributions. Additionally at the end of the 401 (k) Plan year we may make an additional
matching contribution to eligible participants. This additional discretionary matching employer contribution referred to as “true up” is limited to match only
contributions up to 3% of eligible compensation.

We also have various defined contribution plans for our international employees. Our employee’s interests were rolled into the 401(k) Plan from the
Expedia 401(k) Plan in connection with the creation of our new plan on November 1, 2011. Our contributions to the 401(k) Plan were not material for the period
from November 1, 2011 through December 31, 2011 and $3.1 million for the year ended December 31, 2012.
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TripAdvisor, Inc. Deferred Compensation Plan for Non-Employee Directors

On December 20, 2011, the TripAdvisor, Inc. Deferred Compensation Plan for Non-Employee Directors (the “Plan”) became effective. Under the Plan,
eligible directors who defer their directors’ fees may elect to have such deferred fees (i) applied to the purchase of share units, representing the number of shares
of our common stock that could have been purchased on the date such fees would otherwise be payable, or (ii) credited to a cash fund. The cash fund will be
credited with interest at an annual rate equal to the weighted average prime or base lending rate of a financial institution selected in accordance with the terms of
the Plan and applicable law. Upon termination of service as a director of TripAdvisor, a director will receive (i) with respect to share units, such number of shares
of our common stock as the share units represent, and (ii) with respect to the cash fund, a cash payment. Payments upon termination will be made in either one
lump sum or up to five annual installments, as elected by the eligible director at the time of the deferral election.

Under the 2011 Incentive Plan, 100,000 shares of TripAdvisor common stock are available for issuance to non-employee directors. There has been no
activity from the inception of the Plan through December 31, 2012.

The summary of the material terms of the Plan is qualified in its entirety by the full text of the Plan, which is incorporated by reference in the Annual
Report on this Form 10-K as Exhibit 4.4.

NOTE 14: REDEEMABLE NONCONTROLLING INTEREST

Redeemable noncontrolling interests are measured at fair value, both at the date of acquisition and subsequently at each reporting period. Our redeemable
noncontrolling interest is reported on our consolidated balance sheets in the mezzanine section in “redeemable noncontrolling interest.”

One of our acquisitions made during 2008 included a noncontrolling interest with certain rights whereby we could acquire, and the minority shareholders
could sell to us, the additional shares of the subsidiary, at fair value or at adjusted fair values at our discretion, beginning in the fourth quarter of 2012. Fair value
determination has been based on various internal valuation techniques, including industry market comparables and a discounted cash flow valuation model.
Certain assumptions were used in determining fair value, including revenue growth rates and discount rates. Changes in these assumptions impacted the fair
value. Changes in the fair value of the shares for which the minority shareholders could sell to us have been recorded to the redeemable noncontrolling interest
with charges or credits to additional paid in capital. The final purchase price paid for the remaining noncontrolling interest subsidiary shares during the fourth
quarter of 2012 was $22.3 million, which brought our ownership to 100% at December 31, 2012.

In addition, we have incurred stock based compensation for the year ending December 31, 2012 and 2011 of $3.3 million and $0.5 million, respectively
related to stock option and RSU issuances which were convertible for common shares of our noncontrolling interest. All stock option and RSU grants issued by
our noncontrolling interest were issued with an exercise price at fair value, calculated as described above, and generally vested over a four-year requisite service
period. In accordance with current accounting guidance on stock based compensation, we had classified these awards as liability awards and therefore marked the
liability to market at each report date with stock based compensation expense recognized ratably over the vesting period. All outstanding stock options and RSU’s
were accelerated and thus fully vested and expensed upon the liquidation event in the fourth quarter of 2012 as provided in the award agreements. As of
December 31, 2012 we have no remaining redeemable noncontrolling interests.
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A reconciliation of our redeemable noncontrolling interest is as follows (in thousands):
 

   
Twelve months ended

December 31, 2012   
Twelve months ended

December 31, 2011  
Balance, beginning of period (1)   $ 3,863   $ 2,637  
Net income attributable to noncontrolling interest    519    114  
Fair value adjustments    14,617    571  
Stock based compensation    3,305    541  
Purchases of subsidiary shares at fair value    (22,304)   —    

    
 

   
 

Balance, end of period   $ —     $ 3,863  
    

 

   

 

 
(1) The balance as of December 31, 2011 was reclassified from accrued expenses and other current liabilities to redeemable noncontrolling interest on the

consolidated balance sheet to conform to current year presentation.

NOTE 15—STOCKHOLDERS’ EQUITY

Common Stock and Class B Common Stock

Our authorized common stock consists of 1.6 billion shares of common stock with par value of $0.001 per share, and 400 million shares of Class B
common stock with par value of $0.001 per share. Both classes of common stock qualify for and share equally in dividends, if declared by our Board of Directors.
Common stock is entitled to one vote per share and Class B common stock is entitled to 10 votes per share on most matters. Holders of TripAdvisor common
stock, acting as a single class, are entitled to elect a number of directors equal to 25% percent of the total number of directors, rounded up to the next whole
number, which is currently three directors. Class B common stockholders may, at any time, convert their shares into common stock, on a one for one share basis.
Upon conversion, the Class B common stock is retired and is not available for reissue. In the event of liquidation, dissolution, distribution of assets or winding-up
of TripAdvisor the holders of both classes of common stock have equal rights to receive all the assets of TripAdvisor after the rights of the holders of the
preferred stock have been satisfied.

As discussed in “Note 1—Organization and Basis of Presentation” above, in connection with the Spin-Off, a one-for-two reverse stock split of outstanding
Expedia capital stock occurred immediately prior to the Spin- Off, which resulted in 120,661,020 shares of common stock and 12,799,999 shares of Class B
common stock outstanding immediately following the Spin-Off.

Preferred Stock

In addition to common stock, we are authorized to issue up to 100 million preferred shares, with $ 0.001 par value per share, with terms determined by our
Board of Directors, without further action by our stockholders. At December 31, 2012, no preferred shares had been issued.

Share Repurchases

During the period January 1, 2012 through December 31, 2012, our Board of Directors did not authorize any share buyback program and we have not
repurchased any shares of outstanding common stock. See “Note 18— Subsequent Events” below for information related to a share repurchase program approved
by our Board of Directors subsequent to December 31, 2012.

Dividends

During the period January 1, 2012 through December 31, 2012, our Board of Directors did not declare any dividends on our outstanding common stock.
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Spin-Off Adjustments to Invested Equity and Additional Paid-in Capital

The table below reflects the accounting treatment related to the formation of TripAdvisor and the transfer to us by Expedia of the post-Spin-Off net assets
of TripAdvisor in 2011 after giving effect to the terms provided for in the separation agreement between Expedia and us (in thousands).
 

Invested equity prior to Spin-Off   $ 693,447  
Distribution to Expedia (1)    (405,516) 
Adjustment to distribution from Expedia (2)    7,028  
Receivable from Expedia extinguished, net (3)    (1,525) 
Common shares issued (4)    (121) 
Class B shares issued (4)    (13) 

    
 

Beginning Additional-Paid-In-Capital   $ 293,300  
    

 

 
(1) The transfer of $405.5 million in cash to Expedia in form of dividend, prior to our separation from Expedia.
(2) Per the Separation Agreement, we were to retain $165 million in cash on hand immediately following the Spin-Off. The agreement also provided for a

subsequent reconciliation process to ensure the appropriate amount was retained and all amounts in excess of $165 million were remitted to Expedia. The
completion of this reconciliation resulted in TripAdvisor recording an additional receivable from Expedia of $7 million at December 31, 2011 which was
subsequently received by us during 2012.

(3) The extinguishment of domestic intercompany receivables from Expedia, including transfers of assets and liabilities at Spin-Off.
(4) The reclassification of 120,661,020 shares of Expedia common stock and 12,799,999 shares of Expedia Class B common stock into, in part, shares of

Expedia mandatory exchangeable preferred stock that automatically, immediately following the reclassification, exchanged into 120,661,020 shares of
TripAdvisor Common Stock and 12,799,999 shares of TripAdvisor Class B common stock to effect the transfer of ownership of TripAdvisor from Expedia
to Expedia’s shareholders based upon a ratio of one share of the respective class of TripAdvisor common stock for each share of the respective class of
Expedia common stock and the number of Expedia common and Class B common shares outstanding as of December 20, 2011 after giving effect to the
one-for-two reverse stock split of Expedia shares in connection with, and immediately prior to, the Spin-Off.

Accumulated Other Comprehensive Loss

Accumulated other comprehensive loss is primarily comprised of accumulated foreign currency translation adjustments, as follows:
 

   December 31,  
   2012   2011  
   (In thousands)  
Net unrealized gain (loss) on securities, net of tax (1)   $(104) $ —    
Cumulative foreign currency translation adjustments (2)    (765)  (2,710)

    
 

   
 

Total accumulated other comprehensive income (losses)   $(869) $(2,710)
    

 

   

 

 
(1) Net of unrealized tax benefits of $72 for the year ended December 31, 2012.
(2) Our foreign subsidiary earnings are considered indefinitely reinvested; therefore; deferred taxes are not provided on foreign currency translation

adjustments.
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NOTE 16: RELATED PARTY TRANSACTIONS

Expedia

Related-party revenue from Expedia of $203.8 million, $211.0 million and $171.1 million for the years ended December 31, 2012, 2011 and 2010,
respectively, primarily consists of click-based advertising and other advertising services provided to Expedia and its subsidiaries and is recorded at contract value,
which we believe is a reasonable reflection of the value of the services provided. Related-party revenue represented 27%, 33% and 35% of our total revenue for
the years ended December 31, 2012, 2011 and 2010, respectively.

Prior to the Spin-Off, our operating expenses included a related-party shared services fee, of $9.2 million and $7.9 million for the years ended
December 31, 2011 and 2010, respectively, which was comprised of allocations from Expedia for accounting, legal, tax, corporate development, financial
reporting, treasury and real estate functions and included an allocation of employee compensation within these functions. These allocations were determined on a
basis that Expedia and we considered to be a reasonable reflection of the cost of services provided or the benefit received by us. These expenses were allocated
based on a number of factors including headcount, estimated time spent and operating expenses. It was not practicable to determine the amounts of these expenses
that would have been incurred had we operated as an unaffiliated entity. In the opinion of our management, the allocation method was reasonable.

Other related-party operating expenses which were included within selling and marketing expense were $6.4 million, $4.3 million, and $1.2 million for the
years ended December 31, 2012, 2011 and 2010, respectively, which primarily consisted of marketing expense for exit windows.

Related party net interest income (expense) of $0.5 million and ($0.2) million for the years ending December 31, 2011 and 2010 are reflected in the
consolidated and combined statements of operations within interest income (expense), net and were primarily intercompany in nature, arising from the transfer of
liquid funds between Expedia and us that occurred as part of Expedia’s treasury operations prior to the Spin-Off.

The net related party receivable balances with Expedia reflected in our consolidated balance sheets as of December 31, 2012 and 2011 were $24.0 million
receivable and $14.1 million, respectively. In addition to the revenue and expense relationships described above, the change in the net related party receivable
balance was also affected by our transfer of domestic cash receipts to Expedia during the periods prior to the Spin-Off offset by Expedia’s funding of our payroll
and income tax payments as well as certain acquisitions. In connection with the Spin-Off, all domestic intercompany receivables/payables with Expedia were
extinguished.

As discussed in “Note 1—Organization and Basis of Presentation” above, we transferred $405.5 million in cash to Expedia in the form of a dividend, prior
to completion of the Spin-Off. Per the Separation Agreement we were to retain $165 million in cash on hand immediately following the Spin-off and the
agreement also provided for a subsequent reconciliation process to ensure the appropriate amount was retained. The completion of this reconciliation resulted in
us recording an additional receivable from Expedia of $7 million at December 31, 2011, which was subsequently received by us during 2012.

We were a guarantor of Expedia’s credit facility and outstanding senior notes. These guarantees were full, unconditional, joint and several, and were
released upon Spin-Off.

Following the Spin-Off, as a result of the irrevocable proxy of Liberty Interactive Corporation (“Liberty”) described in more detail below under “—Liberty
and Barry Diller”, Mr. Diller was effectively able to control the outcome of all matters submitted to a vote or for the consent of TripAdvisor’s stockholders (other
than with respect to the election by the holders of TripAdvisor common stock of 25% of the members of TripAdvisor’s Board of Directors and matters as to
which Delaware law requires a separate class vote). Additionally, Mr. Diller was the Chairman and Senior Executive of Expedia, and through similar
arrangements between Mr. Diller and Liberty, Mr. Diller was effectively able to control the outcome of all matters submitted to a vote or for the consent of
Expedia’s stockholders (other than with respect to the election by the holders of Expedia common
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stock of 25% of the members of Expedia’s Board of Directors and matters as to which Delaware law requires a separate class vote). As a result, from the
completion of the Spin-Off until December 11, 2012, TripAdvisor and Expedia were related parties since they were under common control. On December 11,
2012, as a result of the purchase by Liberty of an aggregate of 4,799,848 shares of common stock of TripAdvisor from Mr. Diller and certain of his affiliates
which is described in further detail below under “—Liberty and Barry Diller”, Expedia and TripAdvisor are no longer under common control. However, Expedia
continues to be a related party to TripAdvisor due to Liberty’s ownership of Expedia stock.

For purposes of governing certain of the ongoing relationships between us and Expedia at and after the Spin-Off, and to provide for an orderly transition,
we and Expedia have entered into various agreements, including, among others, the Separation Agreement; the Tax Sharing Agreement, the Employee Matters
agreement, the Transition Services Agreement, and commercial agreements. The various commercial agreements, including click-based advertising agreements,
content sharing agreements and display-based and other advertising agreements, had terms of up to one year. The full texts of the Separation Agreement, the Tax
Sharing Agreement, the Employee Matters Agreement, the Transition Services Agreement and the Master Advertising Agreement (CPC) are incorporated by
reference in this Annual Report on Form 10-K as Exhibits 2.1, 10.2, 10.3, 10.4 and 10.6 (10.6 filed in redacted form pursuant to confidential treatment request),
respectively. We continue to work together with Expedia pursuant to various commercial agreements between subsidiaries of TripAdvisor, on the one hand, and
subsidiaries of Expedia, on the other hand.

Liberty and Barry Diller

On December 20, 2011, in connection with the Spin-Off, we entered into a governance agreement (the “Governance Agreement”) with Liberty Interactive
Corporation (“Liberty”) and Barry Diller, our former Chairman of the Board of Directors and our Senior Executive. The summary of the material terms of the
Governance Agreement are qualified in their entirety by the full text of the Governance Agreement, which is incorporated by reference on this Annual Report on
Form 10-K as Exhibit 10.1. In addition, Liberty and Mr. Diller entered into a stockholders agreement, dated December 20, 2011 (the “Stockholders Agreement”),
pursuant to which, among other things, Liberty granted to Mr. Diller an irrevocable proxy (the “Proxy”) with respect to all of TripAdvisor’s securities beneficially
owned by Liberty on all matters submitted to a stockholder vote or by which the stockholders may act by written consent (other than with respect to contingent
matters with respect to which Liberty had not consented).

By virtue of the Proxy, as well as through shares owned by Mr. Diller directly, Mr. Diller was effectively able to control the outcome of all matters
submitted to a vote or for the consent of TripAdvisor’s stockholders (other than with respect to the election by the holders of TripAdvisor common stock of 25%
of the members of TripAdvisor’s Board of Directors and matters as to which Delaware law requires a separate class vote). Additionally, Mr. Diller was the
Chairman and Senior Executive of Expedia, and through similar arrangements between Mr. Diller and Liberty, Mr. Diller was effectively able to control the
outcome of all matters submitted to a vote or for the consent of Expedia’s stockholders (other than with respect to the election by the holders of Expedia common
stock of 25% of the members of Expedia’s Board of Directors and matters as to which Delaware law requires a separate class vote). As a result, from the
completion of the Spin-Off until December 11, 2012, TripAdvisor and Expedia were related parties since they were under common control.

On December 11, 2012, Liberty purchased an aggregate of 4,799,848 shares of common stock of TripAdvisor from Mr. Diller and certain of his affiliates
(the “Stock Purchase”). Effective upon completion of the Stock Purchase, Mr. Diller resigned as Chairman and the Senior Executive of TripAdvisor, but continues
to serve as a non-employee director. As a result of the completion of the Stock Purchase: (i) the Stockholders Agreement has, in accordance with its terms,
terminated, (ii) the Proxy has terminated and Mr. Diller no longer has the right to vote the shares of TripAdvisor common stock and Class B common stock
beneficially owned by Liberty, and
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(iii) the Governance Agreement has, in accordance with its terms, terminated with respect to Mr. Diller and remains in effect with respect to Liberty and
TripAdvisor.

Pursuant to the terms of the stock purchase agreement entered into by Liberty, Mr. Diller and certain of their affiliates in connection with the Stock
Purchase, Liberty has agreed that, until the Director Expiration Date (as defined below), it will:
 

 
•  use its reasonable best efforts to cause Mr. Diller to be included in the slate of nominees recommended by the Board of Directors to the Company’s

stockholders for election as directors at each annual meeting of the stockholders of the Company,
 

 
•  vote, or act by written consent with respect to, any and all shares of common stock or shares of Class B common stock with respect to which it has

the power to vote, in favor of Mr. Diller to serve as a director on the Company’s Board of Directors, and
 

 

•  use its reasonable best efforts to ensure that the unvested options to acquire, and restricted stock units (the “RSUs”) with respect to, shares of
common stock that Mr. Diller held as of the completion of the transaction will continue to vest as long as Mr. Diller remains a director of the
Company and the post-termination exercise period of any options to acquire shares of common stock of the Company (“Options”) that Mr. Diller
held as of the completion of the transaction will not commence until Mr. Diller ceases to be a director of the Company.

The term “Director Expiration Date” in the Stock Purchase Agreement means the first to occur of (w) January 1, 2018, (x) such time as Mr. Diller has been
convicted of, or has pled guilty to, any felony involving moral turpitude, (y) Mr. Diller ceases to hold any Options or RSUs or (z) such time as all Options and
RSUs shall have become vested and shall by their terms be exercisable through the applicable expiration date.

As of December 31, 2012, Mr. Diller beneficially owned 2,047,088 shares of our common stock (assuming the exercise of options to purchase 1,994,759
shares of Common Stock and 10,319 shares of common stock issuable upon settlement of RSUs that are or become exercisable by Mr. Diller or vest within
60 days of December 31, 2012), which shares constitute 1.41% of the outstanding shares of Common Stock. As of December 31, 2012, Liberty beneficially
owned 18,159,752 shares of our common stock and 12,799,999 shares of our Class B common stock, which shares constitute 14.0% of the outstanding shares of
Common Stock and 100% of the outstanding shares of Class B Common Stock. Assuming the conversion of all of the Liberty’s shares of Class B common stock
into common stock, Liberty would beneficially own 21.7% of the outstanding common stock (calculated in accordance with Rule 13d-3). Because each share of
Class B common stock generally is entitled to ten votes per share and each share of common stock is entitled to one vote per share, Liberty may be deemed to
beneficially own equity securities representing approximately 56.6% of our voting power.

NOTE 17: SEGMENT INFORMATION

We have one reportable segment: TripAdvisor. We determined our segment based on how our chief operating decision maker manages our business, makes
operating decisions and evaluates operating performance. Our primary operating metric for evaluating segment performance is Adjusted EBITDA. Adjusted
EBITDA is defined as operating income plus: (1) depreciation of property and equipment, including internal use software and website development;
(2) amortization of intangible assets; (3) stock-based compensation; and (4) non-recurring expenses incurred to effect the Spin-Off during the year ended
December 31, 2011. Such amounts are detailed in our segment reconciliation below. In addition, please see our discussion of Adjusted EBITDA in the section of
this Annual Report on Form 10-K entitled “Management’s Discussion and Analysis of Financial Condition and Results of Operations.”
 

104



Table of Contents

The following table is a reconciliation of Adjusted EBITDA to operating income and net income for the periods presented:
 

   Year ended December 31,  
      (in thousands)    
   2012   2011   2010  
Adjusted EBITDA   $352,474   $ 322,918   $260,963  
Depreciation (1)    (19,966)   (18,362)   (12,871)

    
 

   
 

   
 

OIBA (2)    332,508    304,556    248,092  
Amortization of intangible assets    (6,110)   (7,523)   (14,609)
Stock-based compensation    (30,102)   (17,344)   (7,183)
Spin-Off costs    —      (6,932)   —    

    
 

   
 

   
 

Operating income    296,296    272,757    226,300  
Interest income (expense), net    (10,871)   391    (241) 
Other, net    (3,450)   (1,254)   (1,644)
Provision for income taxes    (87,387)   (94,103)   (85,461)
Net (income) loss attributable to noncontrolling interest    (519)   (114)   (178) 

    
 

   
 

   
 

Net income attributable to TripAdvisor, Inc .   $194,069   $ 177,677   $138,776  
    

 

   

 

   

 

 
(1) Includes internal use software and website development costs.
(2) Our primary operating metric prior to the Spin-Off for evaluating operating performance was OIBA, as reported on our Registration Statement on Form S-

4, filed with the SEC on November 1, 2011. OIBA is defined as operating income plus: (1) amortization of intangible assets and any related impairment;
(2) stock-based compensation expense; and (3) non-recurring expenses incurred to effect the Spin-Off during the year ended December 31, 2011. This
operating metric is no longer being used by our management to measure operating performance and is only being shown above to illustrate the financial
impact as we converted to a new operating metric post Spin-Off and is also currently used to calculate our annual obligation for our charitable foundation.
Refer to “Note 12—Commitments and Contingencies” above for a discussion of our charitable foundation.

We derive substantially all of our revenue from the sale of advertising, primarily through click-based advertising and, to a lesser extent, display-based
advertising. The remainder of our revenue is generated through a combination of subscription-based offerings, transaction revenue from selling room nights on
our transactional sites SniqueAway and Tingo, and other revenue including content licensing.
 

   Year ended December 31,  
   2012    2011    2010  
   ($ in thousands)  
Click-based advertising   $587,781    $499,993    $383,543  
Display-based advertising    94,147     85,736     71,848  
Subscription, transaction and other    81,038     51,334     29,244  

    
 

    
 

    
 

Total revenue   $762,966    $637,063    $484,635  
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The following table presents revenue by geographic area, the United States, the United Kingdom and all other countries, based on the geographic location
of our websites for the years ended December 31, 2012, 2011 and 2010:
 

   Year Ended December 31,  
   2012    2011    2010  
   (In thousands)  
Revenue       

United States   $ 386,211    $348,066    $297,830  
United Kingdom    110,213     99,646     69,721  
All other countries    266,542     189,351     117,084  

    
 

    
 

    
 

  $762,966    $637,063    $484,635  
    

 

    

 

    

 

The following table presents property and equipment, net for the United States and all other countries based on the geographic location of the assets:
 

   As of December 31,  
   2012    2011  
   (In thousands)  
Property and equipment, net     

United States   $36,255    $30,138  
All other countries    7,547     4,616  

    
 

    
 

  $43,802    $34,754  
    

 

    

 

NOTE 18: SUBSEQUENT EVENTS

Share Repurchase Authorization

On February 12, 2013, our Board of Directors authorized the repurchase of $250.0 million of our shares of common stock under a share repurchase
program. We intend to use available cash and future cash from operations to fund repurchases under the share repurchase program. The repurchase program has
no expiration but may be suspended or terminated by the Board of Directors at any time. The Executive Committee of our Board of Directors will determine the
price, timing, amount and method of such repurchases based on its evaluation of market conditions and other factors, and any shares repurchased will be in
compliance with applicable legal requirements, at prices determined to be attractive and in the best interests of both the Company and its stockholders.
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TripAdvisor, Inc
Quarterly Financial Information (Unaudited)

(in thousands, except per share data)

The following table presents selected unaudited financial information for the eight quarters in the period ended December 31, 2012. The results for any
quarter are not necessarily indicative of future quarterly results and, accordingly, period to period comparisons should not be relied upon as an indication of future
performance.
 
   Three Months Ended  
   March 31    June 30    September 30   December 31 
   (In thousands)  
Year ended December 31, 2012         
Revenue   $183,715    $197,148    $ 212,710    $ 169,393  
Operating income    73,377     83,678     92,249     46,992  
Net income    48,171     53,165     59,535     33,717  
Net income attributable to TripAdvisor, Inc.    48,111     53,019     59,360     33,579  
Basic earnings per share (1)   $ 0.36    $ 0.38    $ 0.42    $ 0.24  
Diluted earnings per share (1)   $ 0.35    $ 0.37    $ 0.41    $ 0.23  
Year ended December 31, 2011         
Revenue   $149,222    $169,242    $ 180,801    $ 137,798  
Operating income    73,314     83,819     82,068     33,556  
Net income    47,371     54,110     54,293     22,017  
Net income attributable to TripAdvisor, Inc.    47,278     54,064     54,314     22,021  
Basic earnings per share (1).   $ 0.35    $ 0.41    $ 0.41    $ 0.16  
Diluted earnings per share (1).   $ 0.35    $ 0.41    $ 0.41    $ 0.16  
 

(1) Refer to “Note 2—Significant Accounting Policies” above for information regarding the calculation of basic and diluted share calculations. Our common
stock began trading on NASDAQ on December 21, 2011 under the ticker symbol “TRIP” following the Spin-Off from Expedia.
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TripAdvisor, Inc
For the Years Ended December  31, 2012, 2011 and 2010

Schedule II Valuation and Qualifying Accounts

The following table presents the changes in our valuation and qualifying accounts:
 

Description   

Balance at
Beginning of

Year    

Charges
(recoveries)
to Earnings  Deductions  

Balance at
End

of Year  
   (In thousands)  

2012       
Allowance for doubtful accounts   $ 5,370    $ (1,050)  $ (1,502) $ 2,818  

2011       
Allowance for doubtful accounts   $ 5,184    $ 909   $ (723) $ 5,370  

2010       
Allowance for doubtful accounts   $ 3,693    $ 3,383   $ (1,892) $ 5,184  
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Item 9. Changes in and Disagreements with Accountants on Accounting and Financial Disclosure

None.
 
Item 9A. Controls and Procedures

Evaluation of Disclosure Controls and Procedures

As of December 31, 2012, our management, with the participation of our President and Chief Executive Officer and our Chief Financial Officer, evaluated
the effectiveness of our disclosure controls and procedures pursuant to Rule 13a-15(e) and 15d-15(e) promulgated under the Securities Exchange Act of 1934, as
amended, or the Exchange Act. Based upon that evaluation, our President and Chief Executive Officer and our Chief Financial Officer concluded that, as of
December 31, 2012, our disclosure controls and procedures were effective in ensuring that material information required to be disclosed in the reports that we file
or submit under the Exchange Act is recorded, processed, summarized and reported within the time periods specified in the Securities and Exchange
Commission’s , or the SEC’s, rules and forms, including ensuring that such material information is accumulated and communicated to our management, including
our President and Chief Executive Officer and our Chief Financial Officer, as appropriate to allow timely decisions regarding required disclosure.

Changes in Internal Control over Financial Reporting

There were no changes to our internal control over financial reporting that occurred during the quarter ended December 31, 2012 that have materially
affected, or are reasonably likely to materially affect, our internal control over financial reporting.

Management’s Report on Internal Control over Financial Reporting

Our management is responsible for establishing and maintaining adequate internal control over financial reporting, as defined in Rule 13a-15(f) of the
Exchange Act. Internal control over financial reporting is a process to provide reasonable assurance regarding the reliability of our financial reporting for external
purposes in accordance with accounting principles generally accepted in the United States of America. Management conducted an evaluation of the effectiveness
of our internal control over financial reporting based on the criteria for effective control over financial reporting described in Internal Control—Integrated
Framework issued by the Committee of Sponsoring Organizations of the Treadway Commission. Based on this evaluation, management has concluded that, as of
December 31, 2012, our internal control over financial reporting was effective. Management has reviewed its assessment with the Audit Committee. Ernst &
Young, LLP, an independent registered public accounting firm, has audited the effectiveness of our internal control over financial reporting as of December 31,
2012, as stated in their report which is included below.

Limitations on Effectiveness of Controls and Procedures

Management does not expect that our disclosure controls and procedures or our internal control over financial reporting will prevent or detect all error and
fraud. Any control system, no matter how well designed and operated, is based upon certain assumptions and can provide only reasonable, not absolute, assurance
that its objectives will be met. Further, no evaluation of controls can provide absolute assurance that misstatements due to error or fraud will not occur or that all
control issues and instances of fraud, if any, within our company have been detected.
 

109



Table of Contents

REPORT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM

The Board of Directors and Shareholders of TripAdvisor, Inc.

We have audited TripAdvisor, Inc.’s internal control over financial reporting as of December 31, 2012, based on criteria established in Internal Control—
Integrated Framework issued by the Committee of Sponsoring Organizations of the Treadway Commission (the COSO criteria). TripAdvisor Inc.’s management
is responsible for maintaining effective internal control over financial reporting, and for its assessment of the effectiveness of internal control over financial
reporting included in the accompanying Management’s Report on Internal Control over Financial Reporting. Our responsibility is to express an opinion on the
Company’s internal control over financial reporting based on our audit.

We conducted our audit in accordance with the standards of the Public Company Accounting Oversight Board (United States). Those standards require that
we plan and perform the audit to obtain reasonable assurance about whether effective internal control over financial reporting was maintained in all material
respects. Our audit included obtaining an understanding of internal control over financial reporting, assessing the risk that a material weakness exists, testing and
evaluating the design and operating effectiveness of internal control based on the assessed risk, and performing such other procedures as we considered necessary
in the circumstances. We believe that our audit provides a reasonable basis for our opinion.

A company’s internal control over financial reporting is a process designed to provide reasonable assurance regarding the reliability of financial reporting
and the preparation of financial statements for external purposes in accordance with generally accepted accounting principles. A company’s internal control over
financial reporting includes those policies and procedures that (1) pertain to the maintenance of records that, in reasonable detail, accurately and fairly reflect the
transactions and dispositions of the assets of the company; (2) provide reasonable assurance that transactions are recorded as necessary to permit preparation of
financial statements in accordance with generally accepted accounting principles, and that receipts and expenditures of the company are being made only in
accordance with authorizations of management and directors of the company; and (3) provide reasonable assurance regarding prevention or timely detection of
unauthorized acquisition, use, or disposition of the company’s assets that could have a material effect on the financial statements.

Because of its inherent limitations, internal control over financial reporting may not prevent or detect misstatements. Also, projections of any evaluation of
effectiveness to future periods are subject to the risk that controls may become inadequate because of changes in conditions, or that the degree of compliance with
the policies or procedures may deteriorate.

In our opinion, TripAdvisor, Inc. maintained, in all material respects, effective internal control over financial reporting as of December 31, 2012, based on
the COSO criteria.

We also have audited, in accordance with the standards of the Public Company Accounting Oversight Board (United States), the consolidated balance
sheets of TripAdvisor, Inc. as of December 31, 2012 and 2011, and the related consolidated and combined statements of comprehensive income, stockholders’
equity, and cash flows for each of the three years in the period ended December 31, 2012 and our report dated February 15, 2013 expressed an unqualified
opinion thereon.

/s/ Ernst & Young LLP

Boston, Massachusetts
February 15, 2013
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Item 9B. Other Information

None.

PART III
 
Item 10. Directors, Executive Officers and Corporate Governance

The information required under this item is incorporated herein by reference to our 2013 Proxy Statement, which proxy statement will be filed with the
Securities and Exchange Commission not later than 120 days after the close of our fiscal year ended December 31, 2012.
 
Item 11. Executive Compensation

The information required under this item is incorporated herein by reference to our 2013 Proxy Statement, which proxy statement will be filed with the
Securities and Exchange Commission not later than 120 days after the close of our fiscal year ended December 31, 2012.
 
Item 12. Security Ownership of Certain Beneficial Owners and Management and Related Stockholder Matters

The information required under this item is incorporated herein by reference to our 2013 Proxy Statement, which proxy statement will be filed with the
Securities and Exchange Commission not later than 120 days after the close of our fiscal year ended December 31, 2012.
 
Item 13. Certain Relationships and Related Transactions, and Director Independence

The information required under this item is incorporated herein by reference to our 2013 Proxy Statement, which proxy statement will be filed with the
Securities and Exchange Commission not later than 120 days after the close of our fiscal year ended December 31, 2012.
 
Item 14. Principal Accounting Fees and Services

The information required under this item is incorporated herein by reference to our 2013 Proxy Statement, which proxy statement will be filed with the
Securities and Exchange Commission not later than 120 days after the close of our fiscal year ended December 31, 2012.
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PART IV
 
Item 15. Exhibits; Financial Statement Schedules

(a). The following are filed as part of this Annual Report on Form 10-K:
 

 
1. Consolidated and Combined Financial Statements: The consolidated and combined financial statements and report of independent registered

public accounting firm required by this item are included in Part II, Item 8.
 
 2. Financial Statement Schedules: Schedule II, Valuation and Qualifying Accounts, is included in Part II, Item 8.

All other schedules are omitted because they are not applicable or not required, or because the required information is shown either in the
consolidated and combined financial statements or in the notes thereto.

(b). Exhibits: The attached list of exhibits in the “Exhibit Index” immediately preceding the exhibits to this annual report is incorporated herein by
reference in response to this item.
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Signatures

Pursuant to the requirements of the Section 13 or 15(d) Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its
behalf by the undersigned hereunto duly authorized.
 

  TripAdvisor, Inc.

  By:  /s/  STEPHEN KAUFER
February 15, 2013

   

Stephen Kaufer
Chief Executive Officer

POWER OF ATTORNEY

We, the undersigned officers and directors of TripAdvisor, Inc., hereby severally constitute and appoint Stephen Kaufer and Julie M.B. Bradley, and each of
them singly, our true and lawful attorneys, with full power to them and each of them singly, to sign for us in our names in the capacities indicated below, all
amendments to this report, and generally to do all things in our names and on our behalf in such capacities to enable TripAdvisor, Inc. to comply with the
provisions of the Securities Exchange Act of 1934, as amended, and all requirements of the Securities and Exchange Commission.

Pursuant to the requirements of the Securities Exchange Act of 1934, this report has been signed below by the following persons on behalf of the Registrant
and in the capacities indicated on February 15, 2013.
 

Signature   Title

/s/  STEPHEN KAUFER
Stephen Kaufer   

Chief Executive Officer, President and Director
(Principal Executive Officer)

/s/  JULIE M.B. BRADLEY
Julie M.B. Bradley   

Chief Financial Officer
(Principal Financial and Accounting Officer)

/s/  BARRY DILLER
Barry Diller   

Director

/s/  SUKINDER SINGH CASSIDY
Sukinder Singh Cassidy   

Director

/s/  GREGORY B. MAFFEI
Gregory B. Maffei   

Director

/s/  JONATHAN F. MILLER
Jonathan F. Miller   

Director

/s/  JEREMY PHILIPS
Jeremy Philips   

Director

/s/  CHRISTOPHER W. SHEAN
Christopher W. Shean   

Director

/s/  ROBERT S. WIESENTHAL
Robert S. Wiesenthal   

Director
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EXHIBIT INDEX
 
         Incorporated by Reference   

Exhibit
No.   Exhibit Description  

Filed
Herewith  Form  SEC File No.  

Exhibit
No.  Filing Date

    2.1
  

Separation Agreement by and between TripAdvisor, Inc. and Expedia,
Inc., dated as of December 20, 2011   

8-K
 

001-35362
 

2.1
 

12/27/11

    3.1   Restated Certificate of Incorporation of TripAdvisor, Inc.   8-K  001-35362  3.1  12/27/11
    3.2   Amended and Restated Bylaws of TripAdvisor, Inc.   8-K  001-35362  3.2  12/27/11
    3.3   Amended No. 1 to Amended and Restated Bylaws of TripAdvisor, Inc.   8-K  001-35362  3.1  2/12/13
    4.1

  

Equity Warrant Agreement by and between TripAdvisor, Inc. and
Mellon Investor Services LLC, as Equity Warrant Agent, dated as of
December 20, 2011   

8-K

 

001-35362

 

4.1

 

12/27/11

    4.2

  

Credit Agreement, by and among TripAdvisor, TripAdvisor Holdings,
LLC, and TripAdvisor LLC, the lenders party thereto, JPMorgan Chase
Bank, N.A., as administrative agent, and J.P. Morgan Europe Limited, as
London agent, dated as of December 20, 2011   

8-K

 

001-35362

 

4.2

 

12/27/11

    4.3   TripAdvisor, Inc. 2011 Stock and Annual Incentive Plan   S-8  333-175828-01  4.6  12/20/11
    4.4

  

TripAdvisor, Inc. Deferred Compensation Plan for Non-Employee
Directors   

S-8
 

333-175828-01
 

4.6
 

12/20/11

    4.5   Specimen TripAdvisor, Inc. Common Stock Certificate   S-4/A  333-175828  4.6  10/24/11
  10.1

  

Governance Agreement, by and among TripAdvisor, Inc., Liberty
Interactive Corporation and Barry Diller, dated as of December 20, 2011   

8-K
 

001-35362
 

10.1
 

12/27/11

  10.2
  

Tax Sharing Agreement by and between TripAdvisor, Inc. and Expedia,
Inc., dated as of December 20, 2011   

8-K
 

001-35362
 

10.2
 

12/27/11

  10.3
  

Employee Matters Agreement by and between TripAdvisor, Inc. and
Expedia, Inc., dated as of December 20, 2011   

8-K
 

001-35362
 

10.3
 

12/27/11

  10.4
  

Transition Services Agreement by and between TripAdvisor, Inc. and
Expedia, Inc., dated as of December 20, 2011   

8-K
 

001-35362
 

10.4
 

12/27/11

  10.5

  

Master Advertising Agreement (CPC), by and between, on the one hand,
TripAdvisor LLC, TripAdvisor Limited, and TripAdvisor Singapore
Private Limited and, on the other, Expedia, Inc., Hotels.com LP, and
Travelscape LLC, dated as of December 20, 2011 (Filed in redacted
form pursuant to confidential treatment request with omitted portions
separately filed with the Commission)   

8-K (8-K/A
with clarified
confidential

treatment
request

legends)  

001-35362

 

10.6

 

12/27/11
(8-K/A filed

3/15/12)
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Filed
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Exhibit

No.  Filing Date
  10.6

  

Employment Agreement between TripAdvisor LLC and Julie
Bradley, effective as of October 3, 2011   

S-4/A
 

333-175828
 

10.14
 

10/24/11

  10.7
  

Employment Agreement between TripAdvisor LLC and Seth
Kalvert, effective as of October 3, 2011   

S-4/A
 

333-175828
 

10.18
 

10/31/11

  10.8
  

Sublease between Newton Technology Park LLC and TripAdvisor
LLC, dated as of October 31, 2007   

S-4/A
 

333-175828
 

10.12
 

10/24/11

  10.9
  

First Amendment to Sublease between Newton Technology Park
LLC and TripAdvisor LLC, dated as of June 15, 2009   

S-4/A
 

333-175828
 

10.13
 

10/24/11

  21.1   Subsidiaries of the Registrant  X     
  23.1   Consent of Independent Registered Public Accounting Firm  X     
  31.1

  

Certification of the Chief Executive Officer Pursuant to Section 302
of the Sarbanes-Oxley Act of 2002  

X
    

  31.2
  

Certification of the Chief Financial Officer pursuant Section 302 of
the Sarbanes-Oxley Act of 2002  

X
    

  32.1
  

Certification of the Chief Executive Officer pursuant Section 906 of
the Sarbanes-Oxley Act of 2002  

X
    

  32.2
  

Certification of the Chief Financial Officer pursuant Section 906 of
the Sarbanes-Oxley Act of 2002  

X
    

  101*

  

The following financial statements from the Company’s Annual
Report on Form 10-K for the year ended December 31, 2012,
formatted in XBRL: (i) Consolidated and Combined Statements of
Operations, (ii) Consolidated and Combined Statements of
Comprehensive Income, (iii) Consolidated Balance Sheets, (iv)
Consolidated and Combined Statements of Changes in Stockholders’
Equity, (v) Consolidated and Combined Statements of Cash Flows,
and (vi) Notes to Consolidated and Combined Financial Statements.      

 
* XBRL information is furnished and not filed for purposes of Sections 11 and 12 of the Securities Act of 1933 and Section 18 of the Securities Exchange Act

of 1934, and is not subject to liability under those sections, is not part of any registration statement or prospectus to which it relates and is not
incorporated or deemed to be incorporated by reference into any registration statement, prospectus or other document.
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Exhibit 21.1

Subsidiaries of the Registrant

DOMESTIC
 

Entity   
Jurisdiction of

Formation  
FlipKey, Inc.    DE  
GlobalMotion Media, Inc.    DE  
Smarter Travel Media LLC    NV  
The Independent Traveler, Inc.    NJ  
TripAdvisor APAC Holdings Corporation    DE  
TripAdvisor Holdings, LLC    MA  
TripAdvisor LLC    DE  

TripAdvisor GP1 LLC    DE  
TripAdvisor GP2 LLC    DE  
TripAdvisor Finance LLC    DE  
TripAdvisor LP2 LLC    DE  

The TripAdvisor Charitable Foundation    DE  
Wanderfly, Inc.
TripAdvisor Securities Corporation   

 
 

DE
MA

  
  

INTERNATIONAL
 

Entity   
Jurisdiction of

Formation
Beijing Kuxun Interactive Technology Co., Ltd. (beneficial ownership)   China
Beijing Kuxun Technology Co., Ltd.   WFOE China
Bookingbuddy K.K.   Japan
TripAdvisor Consulting Services (Beijing) Co. Ltd   China
Holiday Lettings (Holdings) Limited   United Kingdom
Holiday Lettings Limited   United Kingdom
Kooxoo, Inc.   Cayman
Smartertravel K.K.   Japan
TripAdvisor Limited   United Kingdom
TripAdvisor Korea Co., Ltd.   Korea
TripAdvisor Italy Srl   Italy
TripAdvisor Spain, S.L.   Spain
TripAdvisor GmbH   Germany
TripAdvisor France SAS   France
TripAdvisor Australia Pty Limited   Australia
TripAdvisor Canada Corp.   Canada
TripAdvisor Travel India Private Limited   India
TripAdvisor Singapore Private Limited   Singapore
Tripadvisor K.K.   Japan
TripAdvisor Hong Kong Limited   Hong Kong
TripAdvisor China Cayman Holdings Limited   Cayman
Tuqu Net Information Technology (Beijing) Co., Ltd. (beneficial ownership)   China
TripAdvisor UK1 LP   United Kingdom
TripAdvisor UK2 LP   United Kingdom
TripAdvisor UK Holdco, Ltd   United Kingdom
.



Exhibit 23.1

CONSENT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM

We consent to the incorporation by reference in the Registration Statement (Form S-8 No. 333-178637) of TripAdvisor, Inc. and in the related Prospectus of our
report dated February 15, 2013, with respect to the consolidated and combined financial statements and schedule of TripAdvisor, Inc., and the effectiveness of
internal control over financial reporting of TripAdvisor, Inc., included in this Annual Report (Form 10-K) for the year ended December 31, 2012.

/s/ Ernst & Young LLP

Boston, Massachusetts
February 15, 2013



Exhibit 31.1

Certification

I, Stephen Kaufer, Chief Executive Officer of TripAdvisor, Inc., certify that:
 

1. I have reviewed this Annual Report on Form 10-K of TripAdvisor, Inc.;
 

2. Based on my knowledge, this report does not contain any untrue statement of a material fact or omit to state a material fact necessary to make the
statements made, in light of the circumstances under which such statements were made, not misleading with respect to the period covered by this report;

 

3. Based on my knowledge, the financial statements, and other financial information included in this report, fairly present in all material respects the financial
condition, results of operations and cash flows of the registrant as of, and for, the periods presented in this report;

 

4. The registrant’s other certifying officer(s) and I are responsible for establishing and maintaining disclosure controls and procedures (as defined in Exchange
Act Rules 13a-15(e) and 15d-15(e)) and internal control over financial reporting (as defined in Exchange Act Rules 13a-15(f) and 15d-15(f))for the
registrant and have:

 

 
a. Designed such disclosure controls and procedures, or caused such disclosure controls and procedures to be designed under our supervision, to ensure

that material information relating to the registrant, including its consolidated subsidiaries, is made known to us by others within those entities,
particularly during the period in which this report is being prepared;

 

 
b. Designed such internal control over financial reporting, or caused such internal control over financial reporting to be designed under our supervision,

to provide reasonable assurance regarding the reliability of financial reporting and the preparation of financial statements for external purposes in
accordance with generally accepted accounting principles;

 

 
c. Evaluated the effectiveness of the registrant’s disclosure controls and procedures and presented in this report our conclusions about the effectiveness

of the disclosure controls and procedures, as of the end of the period covered by this report based on such evaluation; and
 

 
d. Disclosed in this report any change in the registrant’s internal control over financial reporting that occurred during the registrant’s most recent fiscal

quarter (the registrant’s fourth fiscal quarter in the case of an annual report) that has materially affected, or is reasonably likely to materially affect,
the registrant’s internal control over financial reporting; and

 

5. The registrant’s other certifying officer(s) and I have disclosed, based on our most recent evaluation of internal control over financial reporting, to the
registrant’s auditors and the audit committee of the registrant’s board of directors (or persons performing the equivalent functions):

 

 
a. All significant deficiencies and material weaknesses in the design or operation of internal control over financial reporting which are reasonably likely

to adversely affect the registrant’s ability to record, process, summarize and report financial information; and
 

 
b. Any fraud, whether or not material, that involves management or other employees who have a significant role in the registrant’s internal control over

financial reporting.
 
Date: February 15, 2013    /s/ STEPHEN KAUFER

       Stephen Kaufer
       Chief Executive Officer



Exhibit 31.2

Certification

I, Julie M.B. Bradley, Chief Financial Officer of TripAdvisor, Inc. certify that:
 

1. I have reviewed this Annual Report on Form 10-K of TripAdvisor, Inc.;
 

2. Based on my knowledge, this report does not contain any untrue statement of a material fact or omit to state a material fact necessary to make the
statements made, in light of the circumstances under which such statements were made, not misleading with respect to the period covered by this report;

 

3. Based on my knowledge, the financial statements, and other financial information included in this report, fairly present in all material respects the financial
condition, results of operations and cash flows of the registrant as of, and for, the periods presented in this report;

 

4. The registrant’s other certifying officer(s) and I are responsible for establishing and maintaining disclosure controls and procedures (as defined in Exchange
Act Rules 13a-15(e) and 15d-15(e)) and internal control over financial reporting (as defined in Exchange Act Rules 13a-15(f) and 15d-15(f)) for the
registrant and have:

 

 
a. Designed such disclosure controls and procedures, or caused such disclosure controls and procedures to be designed under our supervision, to ensure

that material information relating to the registrant, including its consolidated subsidiaries, is made known to us by others within those entities,
particularly during the period in which this report is being prepared;

 

 
b. Designed such internal control over financial reporting, or caused such internal control over financial reporting to be designed under our supervision,

to provide reasonable assurance regarding the reliability of financial reporting and the preparation of financial statements for external purposes in
accordance with generally accepted accounting principles;

 

 
c. Evaluated the effectiveness of the registrant’s disclosure controls and procedures and presented in this report our conclusions about the effectiveness

of the disclosure controls and procedures, as of the end of the period covered by this report based on such evaluation; and
 

 
d. Disclosed in this report any change in the registrant’s internal control over financial reporting that occurred during the registrant’s most recent fiscal

quarter (the registrant’s fourth fiscal quarter in the case of an annual report) that has materially affected, or is reasonably likely to materially affect,
the registrant’s internal control over financial reporting; and

 

5. The registrant’s other certifying officer(s) and I have disclosed, based on our most recent evaluation of internal control over financial reporting, to the
registrant’s auditors and the audit committee of the registrant’s board of directors (or persons performing the equivalent functions):

 

 
a. All significant deficiencies and material weaknesses in the design or operation of internal control over financial reporting which are reasonably likely

to adversely affect the registrant’s ability to record, process, summarize and report financial information; and
 

 
b. Any fraud, whether or not material, that involves management or other employees who have a significant role in the registrant’s internal control over

financial reporting.
 
Date: February 15, 2013    /s/ JULIE M.B. BRADLEY

       Julie M.B. Bradley
       Chief Financial Officer



Exhibit 32.1

CERTIFICATION PURSUANT TO
18 U.S.C. SECTION 1350,

AS ADOPTED PURSUANT TO
SECTION 906 OF THE SARBANES-OXLEY ACT OF 2002

In connection with the Annual Report on Form 10-K of TripAdvisor, Inc. (the “Company”) for the year ended December 31, 2012, as filed with the
Securities and Exchange Commission on the date hereof (the “Report”), I, Stephen Kaufer, Chief Executive Officer of the Company, certify, pursuant to
Section 906 of the Sarbanes-Oxley Act of 2002, 18 U.S.C. Section 1350, that:
 

1. the Report which this statement accompanies fully complies with the requirements of Section 13(a) or 15(d) of the Securities Exchange Act of 1934, as
amended; and

 

2. the information contained in the Report fairly presents, in all material respects, the financial condition and results of operations of the Company.
 
Date: February 15, 2013  /s/ STEPHEN KAUFER

 Stephen Kaufer
 Chief Executive Officer



Exhibit 32.2

CERTIFICATION PURSUANT TO
18 U.S.C. SECTION 1350,

AS ADOPTED PURSUANT TO
SECTION 906 OF THE SARBANES-OXLEY ACT OF 2002

In connection with the Annual Report on Form 10-K of TripAdvisor, Inc. (the “Company”) for the year ended December 31, 2012, as filed with the
Securities and Exchange Commission on the date hereof (the “Report”), I, Julie M.B. Bradley, Chief Financial Officer of the Company, certify, pursuant to
Section 906 of the Sarbanes-Oxley Act of 2002, 18 U.S.C. Section 1350, that:
 

1. the Report which this statement accompanies fully complies with the requirements of Section 13(a) or 15(d) of the Securities Exchange Act of 1934, as
amended; and

 

2. the information contained in the Report fairly presents, in all material respects, the financial condition and results of operations of the Company.
 
Date: February 15, 2013    /s/ JULIE M.B. BRADLEY

   Julie M.B. Bradley
   Chief Financial Officer


