TripAdvisor Online Marketing Survey Reveals Mobile Among Top Priorities for Lodging
Owners

84% of U.S. Accommodations Believe it is Important to Give Travelers the Option to Book Properties on
Mobile Devices Respondents Offer Sneak Peek at Top Five Summer Deals to Attract Travelers Majority of
Owners Say TripAdvisor is the Most Effective Social Media Site for Marketing their Properties

NEWTON, Mass., June 22, 2011 /PRNewswire/ -- TripAdvisor®, the world's largest travel site*, today announced the results of
its latest Accommodation Owners Survey, a poll of U.S. hoteliers, B&B owners and innkeepers that offers a rare inside look at
their marketing strategies. Owners cited online marketing: SEO, SEM and banner advertising (63 percent); social media (39
percent); mobile (27 percent); email marketing (22 percent); and paid listings on user-generated review sites (17 percent) as
the top areas in which they would prefer to increase spending.

(Logo: http://photos.prnewswire.com/prnh/20080902/TRIPADVISORLOGO )

With mobile marketing a major focus for owners, 84 percent of survey respondents said it is important to offer a program that
allows travelers to book their inventory using mobile devices. However, the results varied by property type: 92 percent of hotel
owners, 77 percent of B&B owners and 77 percent of innkeepers said a mobile marketing program is important.

Marketing Budgets Stable or Growing

Of the survey respondents with a marketing budget, 34 percent said their overall marketing budgets have increased this year,
49 percent said their budgets have stayed the same and 17 percent said their budgets have decreased.

What are accommodation owners' greatest marketing expenses? Online marketing: SEO, SEM and banner advertising (31
percent); dues and subscriptions (16 percent); and online travel agency (OTA) commissions (12 percent) were lodging
businesses' top expenses, according to the survey.

Owners Use Social Media to Reach Travelers

Of the survey respondents with a social media program, the majority (60 percent) said that TripAdvisor is the most effective
social media site for marketing their properties. Facebook (22 percent) and Twitter (16 percent) were the next most effective
sites for marketing their properties, according to owners taking the poll.

The top reasons owners cited for using social media were posting deals/special offers (54 percent), answering customer care
guestions (48 percent), promoting events (40 percent), sharing general industry news (26 percent) and promoting contests (18
percent).

Survey respondents cited industry research/reports (46 percent), competition (30 percent) and marketing from social media
sites (24 percent) as the top three factors in their decision to use social media as a marketing tool.

Top Deals and Distribution Tactics

According to survey respondents, most owners (76 percent) use their property website to market deals to potential guests.
Email (52 percent) and social media (44 percent) were the next most commonly used methods for marketing deals, followed by
user-generated review sites (25 percent) and online travel agencies (21 percent).

During this summer travel season, the top five deals owners are planning to offer travelers are discounts on rooms (56
percent), special amenities (43 percent), free parking (33 percent), rewards points (26 percent) and deals on nearby
attractions (23 percent).

"The latest TripAdvisor Accommodation Owners Survey reveals that, whatever the future may hold, owners' marketing budgets
have for now generally increased or stayed the same, which is an encouraging economic indicator," said Christine Petersen,
president of TripAdvisor for Business. "Lodging owners are placing great importance on online marketing, social media and
mobile marketing, as these strategies become increasingly important for reaching discerning travelers online or on-the-go."

Methodology
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The TripAdvisor Accommodation Owners Survey was sent by email to a random sample of U.S. accommodation businesses.
The survey was conducted from May 18 to June 3, 2011 and generated 770 completed responses. Several questions were
offered in a "select all that apply" format and therefore result in responses that yield percentages totaling a number greater
than 100 percent.

About TripAdvisor

TripAdvisor® is the world's largest travel site, enabling travelers to plan and have the perfect trip. TripAdvisor offers trusted
advice from real travelers and a wide variety of travel choices and planning features (including Flights search, TripAdvisor
Mobile and Instant Personalization) with seamless links to booking tools.

TripAdvisor® Media Group, operated by TripAdvisor LLC, attracts more than 50 million unique monthly visitors* across 18
popular travel brands**. TripAdvisor-branded sites make up the largest travel community in the world, with more than 40 million
unique monthly visitors***, 20 million members, and over 45 million reviews and opinions. The sites operate in 29 countries
worldwide**** including China under daodao.com. TripAdvisor also operates TripAdvisor for Business, a dedicated division that
provides the tourism industry access to TripAdvisor's millions of monthly visitors. The division includes Business Listings, which
allows hoteliers to connect directly to millions of researching travelers, and Vacation Rentals, which helps property managers
and individual home owners list their properties and showcase hotel alternatives.

TripAdvisor Media Group websites have been recognized as top travel resources in 2010 by Conde Nast Traveller, Good
Housekeeping, TIME magazine and Travel + Leisure.

TripAdvisor Media Group generated $486 million in revenue in 2010. TripAdvisor and the sites comprising the TripAdvisor
Media Group are operating companies of Expedia, Inc. (NASDAQ: EXPE).

TripAdvisor is a trademark or registered trademark of TripAdvisor LLC in the U.S. and/or other countries. Other logos or
product and company names mentioned herein may be the property of their respective owners.

©2011 TripAdvisor LLC. All rights reserved.
*Source: comScore Media Metrix for TripAdvisor Media Group Sites, Worldwide, May 2011

** In addition to TripAdvisor, The TripAdvisor Media Group of websites includes: www.airfarewatchdog.com,
www.bookingbuddy.com, www.cruisecritic.com, www.everytrail.com, www.familyvacationcritic.com, www.flipkey.com,
www.holidaylettings.co.uk, www.holidaywatchdog.com, www.independenttraveler.com, www.onetime.com, www.Seatguru.com,
Wwww.snigueaway.com, www.smartertravel.com, www.travel-library.com, www.travelpod.com, www.virtualtourist.com and
WWw.Kuxun.cn.

***Source: comScore Media Metrix for TripAdvisor Sites, Worldwide, May 2011

*x* TripAdvisor sites operate in 29 countries worldwide: www.tripadvisor.com, www.tripadvisor.co.uk, www.tripadvisor.ca,
www.tripadvisor.it, www.tripadvisor.es, www.tripadvisor.de, www.tripadvisor.fr, www.tripadvisor.jp, www.daodao.com,
www.tripadvisor.in, www.tripadvisor.se, www.tripadvisor.nl, www.tripadvisor.com.br, www.tripadvisor.com.tr, www.tripadvisor.dk,
www.tripadvisor.com.mx, www.tripadvisor.ie, www.tripadvisor.com.au, www.tripadvisor.com.sg, www.tripadvisor.co.kr,
no.tripadvisor.com, pl.tripadvisor.com, th.tripadvisor.com, www.tripadvisor.ru, www.tripadvisor.com.qgr, www.tripadvisor.co.id,
www.tripadvisor.com.ar, www.tripadvisor.tw and www.tripadvisor.com.my.
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