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Forward-Looking Statements. Our presentation today, including the slides contained herein, contains "forward-looking

statements" within the meaning of the Private Securities Litigation Reform Act of 1995. These statements are not historical facts

or guarantees of future performance and are based on management's assumptions and expectations, which are inherently subject

to difficult to predict uncertainties, risks and changes in circumstances. The use of words such as "intends,òñexpects,òñmay,ò

ñbelieves,òñshould,òñseeks,òñintends,òñplans,òñpotential,òñwill,òñprojects,òñestimates,òñanticipatesòor similar expressions

generally identify forward-looking statements. However, these words are not the exclusive means of identifying such statements,

and any statements that refer to expectations, beliefs, plans, predictions, projections, forecasts, objectives, assumptions, models,

illustrations, profiles or other characterizations of future events or circumstances are forward-looking statements, including without

limitation statements relating to future revenues, expenses, margins, performance, profitability, cash flows, net income/(loss),

earnings per share, growth rates and other measures of results of operations (such as adjusted EBITDA) and future growth

prospects for TripAdvisorôsbusiness. Actual results and the timing and outcome of events may differ materially from those

expressed or implied in the forward-looking statements for a variety of reasons, including, among others, those discussed in the

ñRiskFactorsòsection of our Quarterly Report on Form 10-Q. Except as required by law, we undertake no obligation to update any

forward-looking or other statements in this presentation, whether as a result of new information, future events or otherwise.

Investors are cautioned not to place undue reliance on forward-looking statements.

Non-GAAP Measures. This presentation also includes discussion of both GAAP and non-GAAP financial measures. Important

information regarding TripAdvisorôsdefinitions and use of these measures, as well as reconciliations of the non-GAAP financial

measure to the most directly comparable GAAP financial measure are included in the earnings release reporting our third quarter

2018 financial results and supplemental financial information, which are available on the Investor Relations section of our website:

www.tripadvisor.com, and in the ñNon-GAAP Reconciliationsòsection of this document. These non-GAAP measures are intended

to supplement, and are not a substitute for comparable GAAP measures. Investors are urged to consider carefully the comparable

GAAP measures and reconciliations.

Industry / Market Data. Industry and market data used in this presentation have been obtained from industry publications and

sources as well as from research reports prepared for other purposes. We have not independently verified the data obtained from

these sources and cannot assure you of thedataôsaccuracy or completeness.



We help travelers 

unleash the full 

potential of every trip
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TripAdvisor by the numbers (1)

490M
avg. monthly 

unique visitors 

Largest travel audience

702M
Reviews and opinions

Rich travel content

Experiences

Financial strength

RestaurantsAccommodations

2.1M
Accommodations (4)

1.0M
Travel activities and experiences

4.9M
Restaurant Listings

(1) TripAdvisor internal log files

(2) Full year 2017 Revenue was $1,556M on a consolidated basis

(3) Adjusted EBITDA is our segment profit measure and is defined as net income (loss) plus: (1) provision for income taxes (2) other income (expense), net (3) depreciation of property and equipment, including amortization of internal use software 

and website development (4) amortization of intangible assets (5) stock-based compensation and other stock-settled obligations (6) goodwill, long-lived asset and intangible asset impairments, and (7) other non-recurring expenses and income

(4) Includes approximately 1.2M hotels, inns, B&Bs, and specialty lodging, as well as 880K rental listings

$1.6B
(2)

2017 Revenue

$331M
(3)

2017 Adjusted EBITDA
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Addressing huge, underpenetrated travel market opportunity that 
is shifting online 

VStrong brand loyalty lends to growing influence on travel 

commerce

VOffering users a comprehensive experience, especially on mobile

and in-destination

TOTAL WORLDWIDE 

TRAVEL SPEND
(1)

: 

$1.6T

TRIPADVISOR 

2017 REVENUE: 

$1.6B
(3)

(1) Estimated 2017 total travel market size, according to Phocuswright Researchôs ñThe State of Digital Travel 2017ò

(2) Estimated 2017 online penetration, according to Phocuswright Global Online Travel overview, Fourth Edition (November 2016)

(3) Full year 2017 Revenue was $1,556M on a consolidated basis

VGlobal travel market is large and growing

VLow online penetration at 43%
(2)

, growing rapidly; less 

than half of all travel is booked online
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Audience 
drives leads 

to travel 
partners

TripAdvisor 
community 

drives content

TripAdvisor 
content drives 

audience

The worldôs largest and most influential travel platform(1)

(1) TripAdvisor internal log files

(2) Includes approximately 1.2M hotels, inns, B&Bs, and specialty lodging, as well as 880K vacation rental listings

490M
avg. monthly unique

visitors 

702M
reviews and opinions

153M
candid traveler photos

49
markets

2.1M
Accommodations (2)

500+
Airlines

1.0M
Travel activities and 

experiences listings

4.9M
Restaurant listings

70K+
Cruises

TripAdvisorôs Global Travel Platform
Massive Global Demand 

for Differentiated Travel Content (1)
Significant Supply Footprint Across 
a Spectrum of Travel Products (1)

60%+
% of users on mobile
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390 

455 
490 

Q3 2016 Q3 2017 Q3 2018

435 

570

702 

Q3 2016 Q3 2017 Q3 2018

Global audience, content and listings (1) continue to grow rapidly

(1) TripAdvisor internal log files

TripAdvisor listings
(in thousands, except percentages)(in millions, except percentages)

TripAdvisor reviews & opinions
(in millions, except percentages)

TripAdvisor unique visitors

1,050 1,150 1,240

730
875

1,015

4,200
4,430

4,870

830

780

880

Q3 2016 Q3 2017 Q3 2018

Hotels Experiences Restaurants Rentals

6,810

7,235

8,005



8

Delivering users a more comprehensive, more valuable 
experience throughout the travel journey

RESEARCH 

& PLAN

PRICE

COMPARE
BOOK ON THE TRIP
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Mobile engagement creates significant growth opportunities

Mobile represents more than 60% of avg. monthly 
unique visitors (1) and over 50% of avg. monthly 
unique hotel shoppers (1)

TripAdvisor is the perfect travel companion helping 
travelers find and book places to eat and things to do

Large and growing monetization opportunity on this 
strategic platform

(1) TripAdvisor internal log files
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