December 12, 2017

TripAdvisor and ReviewPush Announce Licensing Partnership for Restaurant Reviews
AUSTIN, Texas--(BUSINESS WIRE)-- ReviewPush today announced a partnership with TripAdvisor, the world's largest travel
site, to integrate TripAdvisor reviews of more than 4.4 million restaurants into the ReviewPush platform.
This press release features multimedia. View the full release here:
http://www.businesswire.com/news/home/20171212005210/en/
"As an official TripAdvisor Partner, ReviewPush now has the ability to offer a more comprehensive and valuable solution to
our customers," said Lee McNiel, founder and CEO of ReviewPush. "Another big benefit of the partnership is that our
customers can now manage their Google, Facebook and TripAdvisor reviews in one place!
About ReviewPush
Founded in 2011 in Austin, Texas; ReviewPush helps brands and businesses manage their customer feedback more
efficiently. Working with over 18,000 businesses worldwide, ReviewPush aims to assist in the management of each
businesses online reputation, giving them the tools they need to tune into the social voice of consumers across the globe.
With a dashboard that provides all of the tools a business needs to manage their online presence from various angles.
ReviewPush offers a 30-day risk-free trial; getting started has never been easier!
About TripAdvisor
TripAdvisor, the world's largest travel site**, enables travelers to unleash the full potential of every trip. With over 570 million
reviews and opinions covering the world's largest selection of travel listings worldwide -- covering 7.3 million
accommodations, airlines, attractions, and restaurants -- TripAdvisor provides travelers with the wisdom of the crowds to
help them decide where to stay, how to fly, what to do and where to eat. TripAdvisor also compares prices from more than
200 hotel booking sites so travelers can find the lowest price on the hotel that's right for them. TripAdvisor-branded sites
are available in 49 markets, and are home to the world's largest travel community of 455 million average monthly unique
visitors*, all looking to get the most out of every trip. TripAdvisor: Know better. Book better. Go better.
TripAdvisor, Inc. (NASDAQ: TRIP), through its subsidiaries, manages and operates websites under 20 other travel media
brands: www.airfarewatchdog.com, www.bookingbuddy.com, www.citymaps.com, www.cruisecritic.com,
www.familyvacationcritic.com, www.flipkey.com, www.thefork.com (including www.lafourchette.com, www.eltenedor.com,
www.iens.nl and www.dimmi.com.au), www.gateguru.com, www.holidaylettings.co.uk, www.holidaywatchdog.com,
www.housetrip.com, www.jetsetter.com, www.niumba.com, www.onetime.com, www.oyster.com, www.seatguru.com,
www.smartertravel.com, www.tingo.com, www.vacationhomerentals.com and www.viator.com.
*Source: TripAdvisor log files, average monthly unique visitors, Q3 2017
**Source: comScore Media Metrix for TripAdvisor Sites, worldwide, July 2017
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